SARE NEW MILFORD BUYER SURVEY
(to be administered in person-to-person discussion: the points below are essential to cover; the conversation may yield additional relevant information on other points)
1. 
Do you currently use locally grown food? Y  N

2. 
If yes, what specific products do you use and in what quantity?  What is the average amount purchased per product per month and the number of months per year the product is purchased? (CT DOAG Seasonality chart may be helpful in answering this question)  
	VEGETABLES
(for example, tomatoes, potatoes, peppers, carrots, etc)
	Unit

(e.g., pints, quarts, pounds, bushels)
	Monthly quantity currently used
	How many months per year?

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	FRUITS

(for example apples, pears, strawberries, grapes)
	Unit

(e.g., pints, quarts, pounds, bushels)
	Monthly quantity currently used
	How many months per year?

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


	MEATS

(for example, beef, pork, fish, poultry, eggs, specialty meats)
	Unit

(e.g., pints, quarts, pounds, bushels)
	Monthly quantity currently used
	How many months per year?

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	DAIRY

(for example, milk, cheese, yogurt, ice cream)
	Unit

(e.g., pints, quarts, pounds, bushels)
	Monthly quantity currently used
	How many months per year?

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	VALUE-ADDED, PREPARED OR PROCESSED PRODUCTS
(for example, jams, jellies, honey, peeled/sliced vegetables, pastries and breads)
	Unit

(e.g., pints, quarts, pounds, bushels)
	Monthly quantity currently used
	How many months per year?

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


	OTHER AGRICULTURAL PRODUCTS

(for example, cut flowers, candies, alcoholic beverages, firewood, Christmas trees, decorations)
	Unit

(e.g., pints, quarts, pounds, bushels)
	Monthly quantity currently used
	How many months per year?

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


3.
How much more do you pay for locally-grown products than you do for conventional products? Provide detail if the percentages differ by product, time of year, or other variables.  
4.
Are you able to recoup this difference by charging a higher price to your customers? Provide detail, e.g., whether this is easier with certain products, whether your customers are aware that your products are local, willingness of customers to pay more for local products, etc.

5.
For what reasons have you not purchased OR have you stopped purchasing locally grown foods?  (List the barriers or obstacles that make it difficult for you to purchase these products).
__________________________________________________________________________________________________________________________________________________________
6. What volume of locally-grown products would you purchase if these barriers were adequately addressed? Please list locally-grown products that you find difficult to obtain but would like to buy (e.g. those that are too expensive or specialized) and desired quantities and frequency, if possible.

	PRODUCT


	Unit

(e.g., pints, pounds, bushel)
	Monthly quantity you would use
	How many months per year?

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


7.  
If you are willing to pay more for a local products, what percentage above the cost of conventional food seems reasonable to you?
____%
8.  Use this space to list any additional comments.
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Cover Page 
Name of Person Interviewed
______________________________________________

Position/Title


______________________________________________
Business name


______________________________________________

Address


______________________________________________





______________________________________________

Telephone


______________________________________________

Email



______________________________________________
Website


______________________________________________

Type of business (circle one response)?

1. Full service restaurant (Avg. price of entrée _________)

2. Limited service (fast food) restaurant (Avg price of entrée __________)

3. Public or private school or college

4. Hospital or care center

5. Food retailer/distributor

6. Other ______________________________
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