Draft 9-22-09

SARE NEW MILFORD FARMER SURVEY
(to be administered in person-to-person discussion: the points below are essential to cover; the conversation may yield additional relevant information on other points)
1.
What specific crops/products do you grow or produce and in what quantity? (check all that apply and describe below) 
· Vegetables

· Fruits

· Meats, Eggs

· Dairy
· Value-added, prepared or processed products (jellies, jams, honey, canned veggies, 
maple syrup, pastries, breads)

· Other agricultural products (e.g., hay, trees, decorative items, cut flowers, firewood)
     
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
2. How many acres do you currently farm?______________

3. What is the acreage of your total potential farming operation? _______________
4. Are you interested in or planning to increase your production volume, and if so, in what way (e.g., farming more acreage, new crops, extended season farming)?

5.
What are the primary barriers to expanding your business?

6.
Through what outlets do you currently sell your produce or products?

□ Farmstand

□ Farmers’ market

□ CSA

□ Restaurant(s)

□ Direct to groceries/retail store(s)

□ Through distributor to groceries/retail store(s)


□ Other: __________________________________________________________________

 Note: If you currently sell to restaurants, groceries, or other “institutional buyers,” please indicate the buyer(s), crop(s), and volume(s) sold:
7.
Do you typically have produce or product that you are unable to sell (i.e., seconds, bumper crops), and if so, what do you do with it?

8.
Are there marketing channels in which you are interested, but are not currently using?

9.
Are there things that make it difficult for you to sell to restaurants, groceries, or other markets that are not direct-to-consumer? Please describe:
10.
If pricing or high-volume sales are an issue, would you be willing to sell to institutional buyers at higher price points if they are willing to pay? 
 
11.
Would you be willing to consider new marketing channels involving buyers from restaurants, schools, healthcare facilities, and groceries who have expressed an interest in expanding their purchases of locally-grown or produced foods?  Y   N
12.
If yes, what specific products and volumes do you think you would be able to provide to these types of buyers in the 2010 season and beyond? Please also indicate if you would consider growing a specialty crop for a particular purchaser.
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
13.
If you are not willing to consider sales to restaurants, schools, healthcare facilities, and groceries, why not?

14.  
Use this space to list any additional comments.
Cover Page 
Name of Person Interviewed
______________________________________________

Position/Title


______________________________________________
Business name


______________________________________________

Address


______________________________________________





______________________________________________

Telephone


______________________________________________

Email



______________________________________________
Website


______________________________________________


























