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15 families and operations were positively impacted and women were empowered to be better business partners through networks and by managing and organizing critical information. 

Demographics of this class:

*38% of the class manages 1000-1999 acres, and 46% manage 2000 acres or more.

*43% are sole proprietorships, 28% partnerships, 29% corporations, and 7% estate or institutional. 

*64% produce livestock, 7% hogs, 21% horses, 7% eggs.

*30% produce grains, 10% vegetables and melons, 5% fruits and nuts, 10% are involved in nursery stock, 5% in forest products, 35% in hay, and 5% in cotton

Of the stated goals for participating in the class, 6 were interested in estate planning, 3 in improving business plans, 7 were concerned about insurance needs, 5 about finances in general.

Post class evaluations reflect improvement in knowledge in all areas, with the exception of marketing contracts and crop insurance. However, we had a follow up class on futures marketing, crop and livestock insurance, and basic business plans.  The largest improvements, moving from little or no knowledge to some or quite a bit, were in insurance needs, communication styles, estate planning, using the soil survey, and intent to update estate plans. 

Stated goals for applying class information are:

*  continuing to improve on financial and business strategies

*  updating estate plans

*  becoming more involved in the day-to-day business

*  accurate record keeping

The most important things learned are:

*  estate planning and business planning

* “it’s okay to not have all the answers and ask for help”

*  financial document implementation

The most unexpected component of class was largely the “True Colors” presentation and it’s application to family and business. “The Colors class was phenomenal and really opens one’s eyes to how to relate to people with the other color. I will definitely utilize this knowledge in my day to day life.”

We are happy to work with local and national partners to bring financial security and well-being to women in rural communities where food, feed, fiber, and fuel production are synonymous with family farms. 

