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) Branding

There are a lot of definitions
of "brand” as it relates to your
business or product.

* Your brand is what consumers

know and believe about your
business.

« It is your company’s face in
the marketplace.

« It is how consumers respond
to what they know and
believe about your company.

« Most importantly, your brand
is your way of differentiating
yourself within the market-
place. It is why consumers
shop your store and buy your
products, rather than some:
one else’s.

A powerful brand will make cus-
tomers sit up and take notice!
It is about the promises you
make, the look and feel of your
website — including your logo
— as well as your clothes and
the way you answer the phone.
A brand is all about your
business!

Branding Basics

You created your business because
you believe you have something
unique that customers want —
now is the time to show it.

According to David Curtis,
author of “Build a Brand
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