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I feel confident in recommending low cost marketing 

promotion solutions for the ag entrepreneur.  
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I feel confident in recommending low cost marketing promotion solutions for the ag entrepreneur.  
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I have the ability to assist the farm in making overall 

marketing recommendations for their new or existing 

venture. 
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 I have the ability to assist the farm in making overall marketing recommendations for their new or existing venture. 
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1) I am aware of the role technology plays in 

developing an online business marketing strategy 

and/or sales. 
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1) I am aware of the role technology plays in developing an online business marketing strategy and/or sales. 
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2) I understand the reasons why one should develop 

a comprehensive  proactive marketing plan.
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 2) I understand the reasons why one should develop a comprehensive  proactive marketing plan.
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3) 

I am familiar with online tools – how they can be 

used and adapted in the food retailing business. 
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 3) I am familiar with online tools – how they can be used and adapted in the food retailing business. 
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4) I know where to find existing resources to help fill in 

the gaps so that one can manage an online presence.
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 4) I know where to find existing resources to help fill in the gaps so that one can manage an online presence. 
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I understand the key components in assessing a farm’s 

current business in terms of its future potential for 

agritourism. 
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I understand the key components in assessing a farm’s current business in terms of its future potential for agritourism. 
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I know the difference in pricing the ag-experience 

versus a farm commodity. 
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I know the difference in pricing the ag-experience versus a farm commodity. 
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I am able to adequately assess the key components of 

an effective website

. 
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I am able to adequately assess the key components of an effective website. 
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