e Flowers-- farm stand (23% consumers), grocery (11.5%) and Farmer’s market
(8.5%);

Shrubs-- farm stand (6% consumers), and Farmer’s market (2.5%);

For Fresh meat, consumers will most possibly chose to purchase at grocery (70.5%);
Frozen meat--grocery (52.5%);

Processed Meats--grocery (49%);

Cheese--grocery (69%);

Butter--grocery (69%)

Eggs--grocery (59%);

Wool Products--grocery (3%) and Farmer’s market (3%);

Crafts--Farmer’s market (6%);

Homemade Foods--Farm stand (17%) and Farmer’s market (12%).
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