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“Other” comprises advertising (2.0¢) and legal and accounting (1.8¢).

Source: USDA, Economic Research Service.
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Food Dollar Cost Components:

Away From Home Consumption
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Food Dollar Cost Components:
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How are the costs of each industry group distribued among primary factors?

Primary Factors

This table is a cross- tabulation

Output Propert ‘ .
p Perty | Salary & of industry group value added

Industry Group Total Imports Taxes Income Benefits (costs) by primary factors of
All industries 100¢ 7.8¢ 8.4¢ 33¢  50.8¢ Production.
Farm & Agribusiness 11.6¢ 1.4¢ 0.3¢ 7¢ 2.9¢
Food processing 18.6¢ 1.2¢ 0.9¢ 5.6¢ 10.9¢
Packaging 4¢ 1.1¢ 0.1¢ 1¢ 1.8¢
Transportation 3.5¢ 0.2¢ 0.1¢ 1.1¢ 2¢
Retail trade 13.6¢ 0.3¢ 2.6¢ 3.2¢ 7.5¢
Foodservices 33.7¢ 0.8¢ 3.4¢ 9.2¢ 20.3¢
Energy 6.8¢ 2.5¢ 0.6¢ 2.3¢ 1.3¢
Finance & Insurance 4.4¢ 0.2¢ 0.2¢ 1.9¢ 2.1¢
Advertising 2¢ 0.1¢ 0.1¢ 0.8¢ 1¢
Legal & accounting 1.8¢ O¢ 0.1¢ 0.7¢ 1¢

Values may not sum to totals due to rounding
Source: ERS/USDA



