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NOFA-NY presents practical tools for small vegetable farms

by Jennifer Wagester

LIVONIA, NY — Rain clouds
cleared just in time at
Honeyhill Farm as 25 individ-
uals arrived for a morning
focused on small-scale veg-
etable farming. The partici-
pants represented all areas of
the agricultural community,
from farmers to college stu-

dents and professors.
Attendees came from as far as
Buffalo, Watertown, and

Utica. An RIT student was
also on hand to capture the
event on film.

Fred and Susan Forsburg,
owners of Honeyhill Farm,
welcomed the opportunity to
share their farm with visitors.
Fred and his wife purchased
Honeyhill in 1978 and had
always planned to farm the
land. But while Fred worked
as an engineer, he had little
time for more than a large gar-
den. In 2002, his employer’s
downsizing gave him the
opportunity to make farming
his way of life.

Honeyhill Farm produces
organic pasture raised chick-
ens, grass-fed beef, garlic, heir-
loom tomatoes, and a variety of
other vegetables. The farm sells
at farmers markets, a multi-
farm Community Supported
Agriculture (CSA) organization
and local restaurants. They
also sell and ship seed garlic
throughout the United States.
The farm is named for the hill
on which it is located
Honeyhill.

As an engineer, Fred is
always trying to find better
ways to do things. The farm’s
main crop of garlic started as a
very labor intensive crop.

Workshop participants take pictures and discuss the new garlic planting process.

Hand planting of garlic is nec-
essary to ensure the garlic
seed (a garlic clove) is placed
“tip up” so that shoots easily
grow up. Initially, every garlic
clove was planted by bending
down, placing the seed correct-
ly into the soil, and then
standing up to walk further
down the row. This process is
time consuming and strenu-
ous to the body. It also takes
the fun out of farming.

To make planting easier,
Fred teamed up with Alfred
University. The result is a 4
foot by 8 foot plywood platform
suspended on a steel frame
(basically a modified trailer)

Garlic planting at Honeyhill Farm is now faster and easier with new
tools in place.

Photos by Jennifer Wagester

that allows a team of two peo-
ple to plant directly into the
soil from a comfortable posi-
tion. A prototype was con-
structed in 2010 at a cost of
8700 and immediately put into
practice, which saved the farm
about $700 in labor costs. An
improved version incorporates
gauge wheels to support height
adjustment of the platform,
places the wheels outside the
platform space, and includes a
tool bar to attach hilling discs
or other equipment.

A demonstration of the latest
design platform was provided.
The platform was first attached
to the farm’s Tuff-bilt tractor,
which offers a hydrostatic
transmission. Low speed is
essential as it permits planting
at a comfortable pace and
allows the operators to accu-
rately place the cloves.
Rectangular openings in the
platform align with furrows in
the soil bed that are estab-
lished by the mid-mount fur-
rowers on the tractor. The
planters placed garlic cloves
through the openings directly
into the soil by hand. Their
efforts created neat rows of
evenly spaced garlic within a
few minutes. Fred reported
that he has increased planting
speed by 6 to 7 times while
maintaining accurate place-
ment and avoiding the
unpleasant ergonomics of the
stoop and bend or drop and
crawl methods previously

employed.
After the demonstration, sev-

eral participants took turns
planting garlic from the plat-
form, drawing much enthusi-
asm and encouragement from
the crowd. While sharing
Honeyhill Farm’s experiences
was the focus, Fred welcomed
ideas and advice. Participants
offered suggestions for ways to
improve the design and dis-
cussed additional options that
would make it more versatile.
Fred’s plans for using the plat-
form for other related agricul-
tural tasks were also presented

and discussed in some length.

During the discussion, Fred
shared how undiluted 10 per-
cent (100 grain) white distilled
vinegar has been an effective
herbicide for broadleaf weeds
in his garlic fields. Garlic is in
the genus Allium. Their leaves
have a waxy coating that pro-
tects the plant from the vine-
gar. Broadleaf weeds, however,
are highly susceptible as the
vinegar breaks down the cell
membrane integrity of the
plant causing plant tissue to
deteriorate. Weeds treated with
vinegar tend to yellow within
four hours. Unfortunately,

%
x. = \ (7.2 "

grasses are not affected by
vinegar application.

At the close of the presenta-
tion, lunch was served as par-
ticipants talked and shared
their own farming experiences.
Topics ranged from hops pro-
duction and raising meat goats
to challenges with small scale
farming and labor concerns.
Participants from universities
were quizzed on their areas of
expertise.

Farmer-to-farmer education
is a core feature of the
Northeast Organic Farming
Association of New York
(NOFA-NY). This year, 38 work-
shops were provided through
NOFA-NY from June through
October. A majority of them
were hosted by farms, while
others were held at field
research or teaching facilities.
Each year NOFA-NY asks its
members if they would like to
host a workshop on a topic of
their interest. Many organic
farmers welcome the opportu-
nity to share their experiences
and to gather ideas and insight
from others in the agricultural
community. The Practical Tools
for Small Vegetable Farms
workshop was funded by the
USDA Northeast Sustainable
Agriculture Research and
Education Farmer Grant pro-
gram and co-sponsored by the
Alfred State College Center for

Organic and  Sustainable
Agriculture.
More information about

NOFA-NY is available online at
www.nofany.org. Honeyhill
Farm can be found on

Facebook or honeyhillorganic-
farm.com.

Attaching hilling discs (as held in Fred Forsburg’s hand) or other
equipment is possible with the new platform design.



Nourse Farms: Berry business at its best

by Jon M. Casey

It doesn’t take a visitor to
Nourse Farms, Inc. of South
Deerfield, MA very long to real-
ize why customers return year
after year for their strawberry,
raspberry, blackberry, aspara-
gus, rhubarb and other bram-
ble plants. The care and quali-
ty that goes into the plant
material that originates from
this family-owned farm is obvi-
ous. Recently, I had the oppor-
tunity to spend an afternoon
with Tim Nourse, owner of this
Connecticut River Valley oper-
ation, to see how he and his
wife Mary, their son Nate, and
a staff of highly qualified,
experienced and loyal employ-
ees serve customers on a
national and international
level. The experience was most
impressive.

As one of eight USDA certi-
fied quarantine stations in the
U.S., Nourse Farms offers cus-
tomers the confidence in know-
ing that the level of sophistica-
tion and expertise this opera-
tion possesses is unsurpassed.
With a farm history of berry
production that extends back
to 1932, the Nourse family has
devoted their life to excellence
when it comes to sharing their
success with others in the form
of the latest, hardiest and most
productive varieties of plant
material available in the berry
industry.

Tim recalled how he began
farming after serving several
years as a sales representative
in the fertilizer and chemical
industry. Nourse, who has a
degree in agronomy and Ag
economics, said he grew up on
a dairy farm, but he found that
his interest in horticulture and
more specifically in berry
plants, became evident during
that time. While in sales, Tim
served a customer with whom
he developed a close business
relationship. From there, Tim’s
farming endeavors began to
take shape.

“Mary and I bought this farm
in 1968,” said Tim. “We formed
a corporation with a strawberry
grower in eastern
Massachusetts who had been
in the business for many years
and was planning to retire

Tim and Nate Nourse are the father-son team that heads up
Nourse Farms a nationally recognized berry plant propagator.

because of poor health. We
were looking to continue grow-
ing berries as a specialized
crop rather than a commodity
from the very beginning.”

“We planted our first crop in
1969 and sold our first crop in
1970,” he said. “We needed to
build an economic base so we
went through the first seven
years of our farming together
growing vegetables for the local
fresh vegetable market. It was
the most effective way for us to
support the enterprise in a way
that we could build it into the
specialty markets that we were
seeking. For the first six years,
we sold vegetables as a cash
crop and then we added the
first raspberry production
around 1975. By 1978, we had
transitioned from vegetables
into the small berry crops for
which we are known today.”

Nourse remembered how the
1970s and 1980s were espe-
cially productive for the “pick-
your-own” style of farm mar-
keting, and the demand for
quality plants at that time

Plant material is cultured in small tubes like those shown in the
inset photo. In Nourse’s Growth Room the temperature, humidity
and amount of daily lighting is continually monitored for optimum
plant growth.
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helped to accelerate their
growth as a nursery stock pro-
ducer. “We were very fortunate
to be involved during that time
because of the huge demand
for quality plants.”

From there, the Nourses
began to exhibit at trade shows
to promote their plant propaga-
tion business on a national
basis. In the early years, their
marketing area only extended
to the surrounding New
England area and they were
looking to grow their base over
the coming years. “As we
attended shows like the ones in
Hershey, PA, Michigan and
Wisconsin, we were able to
expand our base and to intro-
duce ourselves to growers who
needed plants. Since then, the
business has continued to
grow.”

As time passed, Nourse had
an opportunity to attend a
presentation in Hershey, PA by
Dr. Don Scott, a USDA
researcher, who presented the
idea of propagating plants from
bits and pieces of plant materi-
al. “That was the title of the
talk,” he said. “The point he
was emphasizing was that
plants could be propagated
from tissue culture as a way to
help prevent disease issues, in
the new plantings. That was
especially emphasized with the
strawberry  plant disease
issues. That was the cleanest
way to do it. He told of how the
[talian strawberry industry was
doing that as a way to produce
high quality plants, so by
November of that year, we had
our pilot lab in place and we
began using that method. In
the summer of 1980, we
expanded the pilot lab to make
that a part of our business.
Then, in 1982, when we
expanded this facility, we built

our first tissue culture lab.”
“We wanted to use this as

one of the ways that we could

provide a specialty service to
our customers. It has proven to
be an important component in
our mission to grow quality
plants. The disease control that
this gives us helps us to pro-
vide our customers with the
healthiest plants possible,” he
said.

Today, Nourse Farms com-
prises more than 700 acres of
land that is meticulously cared
for. Tim said that they have a
precise crop rotation schedule
as a way to prevent disease
among plants and as a way to
keep the soil healthy for future
crops. “We have the kind of
sandy soil that is needed to dig
plants under most of the condi-
tions that we find in the spring
and fall when that takes place,”
he said.

Tim explained how his son
Nate has devoted his efforts
as Sales Director since he
joined the business. He said
they make an extensive effort
to source plant material from
international sources.

“We want to be able to offer
the best varieties to our cus-
tomers so we want to be able
to shop internationally for the

newest and most desirable
varieties,” he said. “When we
first started in the berry busi-
ness, the only varieties were
those that were developed in
the U.S. by USDA, Beltsville,
MD or Cornell University in
New York. Today we have a
few from those two sources
however the remainder comes
from other parts of the world.
For example, we offer raspber-
ries and strawberries that
have been developed in the
U.K. as well as from The
Netherlands, from France,
from Italy, Poland and
Canada. This gives growers
the most up-to-date varieties.
Flavor is the key.”

Nourse said that they are
continually testing new vari-
eties in their laboratory, a facil-
ity completed in 2009. “We are
in the process of patenting a
new variety of strawberry that
we have named ‘Mayflower,”
said Tim. “We wanted to
express this new variety with a
connection between the U.K
and Plymouth Rock here in
Massachusetts.”

Nourse Farms A4

by Jon M. Casey

For a number of growers
in the small-fruit and berry
growing industry, 2012 will
be a year of recovery. They
will be recovering either
from the dry conditions that
are affecting parts of the
nation in the south and
southwest or they will be
drying out from the wet con-
ditions following the hurri-
canes and flooding in the
central and eastern U.S.
However, for Nourse Farms
of Whately, MA, 2012 looks
to be a year of continued
growth and success as they
prepare to serve their cus-
tomers with a vast selection
of berry plant varieties for
the coming production year.

Established in 1932, this
third-generation family-
owned farm set its sights on
the business’s 80th year
with an Open House and
Tour on Aug. 18. For the
more than 275 in atten-
dance, the day’s events gave
an opportunity to see the
level of technological expert-
ise and care that goes into
the plant material that is
sold to berry growers across
the nation, growers who are
looking for the highest qual-
ity products in the industry.

Tim Nourse, who along
with his wife Mary and son
Nate, along with their highly
respected management
team, oversee the daily oper-
ations of this Connecticut
River Valley operation. The
business is divided into

Nourse Farms’ open
house celebrates start
of 80th year in business

three segments. About two-
thirds of their plants are for
fruit producers who grow
berry plants for production
at a commercial level. The
remaining third goes to re-
sellers of small fruits and to
the mail-order/online cus-
tomer who is looking for gar-
den quantities for their own
home use.

“We have customers all
across the U.S. and in
Canada,” he said. “We sell to
a wide range of customers.
Together, the entire process
makes it a success.”

“Our recent open house
was our first open house
event in five years,” he said.
“We wanted to coordinate it

with this year’s North
American Strawberry
Growers summer tour

which took place earlier that
week.”

Nourse recalled that the
growers were scheduled to
visit farms in southern New
Hampshire and eastern
Massachusetts, and by
holding the open house on
the following day, it gave
Nourse customers on those
tours, an opportunity to
stop at their location to see
the kind of care and quality
that they put into their plant
material.

“We had customers from
as far away as Oregon and
Manitoba, Canada,” he said.
“It was the perfect way to
help us celebrate our 80th

Open house A4
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With the resurgence of local
farming and the growing inter-
est in local foods, farmers are
looking for information that
will help them keep up with
consumer demand. So UNH
Cooperative Extension
Agriculture Educators in Coos
and Grafton counties, Steve
Turaj and Heather Bryant,
teamed up to hold the North
Country Fruit and Vegetable

+ Section A - Page 4

Seminar and Trade Show on
Wednesday, Oct. 26 at the
Mountain View Grand Resort
and Spa in Whitefield, NH.
More than 135 producers
visited booths representing 18
local and regional businesses
whose products and services
support farmers. They heard
from New Hampshire experts
on bramble production,
pumpkin and squash pests,
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curing and storing vegetables,
UNH research on season
extension, and tips on how to
grow a prize winning giant
pumpkin. The day’s only
shadow was a sobering update
on the  Spotted Wing
Drosophila, a highly destruc-
tive invasive pest that attacks
small fruit like raspberries
and strawberries right before
harvest time.

One farmer commented, “I
will store my pumpkins far
better now and tell others how
to do it right!” Another said,
“The talks on pests will help
me protect my crops before
there is a problem.”

Mountain View Grand’s
Chris Diego, said he feels “Too
many people don’'t know
where their food comes from.”
This observation has helped to
cement Mountain View
Grand’s commitment to local
food and to working the state’s
agriculture into the experience
they offer their guests. Chef
Brian Aspell showed that com-
mitment in a lunch menu that
included produce and cheeses
from eight area farms. Aspell
said he was excited about the

North Country Fruit and Vegetable Seminar and Trade Show

Vendors primarily from New Hampshire, but also Connecticut,
Massachusetts, Maine and Vermont set up trade show booths.

contacts he made and the
quality of local products.

Country Folks |, " @ 0 = )

per for Greenhouses, Nurseries, Fruit & Vegetable Growers

(518) 673-3237 » Fax # (518) 673-2381

(ISSN # 1065-1756) U.S.P.S. 008885
Country Folks Grower is published monthly by Lee Publications, P.O. Box 121, 6113 St. Hwy. 5,
Palatine Bridge, NY 13428.
Periodical postage paid at Palatine Bridge, NY 13428.
Subscription Price: $22. per year. Canada $55 per year.
POSTMASTER: Send address change to Country Folks Grower, P.O. Box 121, Subscription Dept.,
Palatine Bridge, NY 13428-0121.
Publisher, President............cccccovvviieiieenn. Frederick W. Lee
V.P., General Manager .. ....Bruce Button, 518-673-0104 .................... bbutton @ leepub.com
V.P., Production ..............cceeeeecuunnnnns Mark W. Lee, 518-673-0132 ........ccccvvvvrrrnnens mlee @leepub.com

Comptroller .......cocovevcieiiiiiiieeeee, Robert Moyer, 518-673-0148 .................... bmoyer@Ileepub.com
Production Coordinator ................ Jessica Mackay, 518-673-0137 .................. jmackay @leepub.com
Editor ....ovveeiiiiiiieen ....Joan Kark-Wren, 518-673-0141 ... ..jkarkwren @leepub.com
Page Composition ........c.cceeceeeenne Allison Swartz, 518-673-0139 ..........ccc..ee. aswartz@leepub.com
Classified Ad Manager ................... Peggy Patrei, 518-673-0111 ................ classified @leepub.com
Shop Foreman ........cccccevvenienienicneeneee Harry DelLong

Palatine Bridge, Front desk .........ccccccminmmiiniis sesnnnnssnnnsss s, 518-673-0160
Accounting/Billing Office ............... 518-673-0149.......cccvvveueeernne amoyer@leepub.com
Subscriptions .........ccocvcieerrniieeeen. 888-596-5329........... subscriptions@leepub.com
WeDb Site:....cciiiiiiirriiierr s rrrnss e ———— www.leepub.com

Send all correspondence to:
PO Box 121, Palatine Bridge, NY 13428
Fax (518) 673-2699
Editorial email: jkarkwren@leepub.com
Advertising email: jmackay @leepub.com
AD SALES REPRESENTATIVES

Bruce Button, Ad Sales Mgr .. ..... bbutton@leepub.com ........... 800-218-5586, ext. 104
Dan Wren, Grower Sales Mgr........ dwren@leepub.com ........... 800-218-5586, ext. 117
Jan Andrews .......... ... ... jandrews@leepub.com .. ......... 800-218-5586, ext. 110
Dave Dornburgh ................. ddornburgh@leepub.com. ......... 800-218-5586, ext. 109
LauraClary ...t Iclary@leepub.com . ............ 800-218-5586, ext. 118
Steve Heiser ..................... sheiser@leepub.com ........... 800-218-5586, ext. 107
TinaKrieger ............... ... tkrieger@leepub.com . .......... 800-218-5586, ext. 108
lan Hitchener .. ................. ihitchener@leepub.com . ............... 802-222-5726
Kegley Baumgardner . ................ kegleyb@vanet. .................... 540-255-9112
Wanda Luck / North Carolina.......... luck@triad.rrcom ........ ... 336-416-6198 (cell)
Mark Sheldon . .................. marksh500@yahoo.com ................. 814-587-2519
SueThomas .................... suethomas@nycap.rm.com. ................ 949-305-7447

Lee Publications
6113 State Hwy. 5, PO Box 121, Palatine Bridge, NY 13428

We cannot GUARANTEE the return of photographs. Publisher not responsible for typographical errors. Size, style
of type and locations of advertisements are left to the discretion of the publisher. The opinions expressed in this
publication are not necessarily those of the publisher. We will not knowingly accept or publish advertising which is
fraudulent or misleading in nature. The publisher reserves the sole right to edit, revise or reject any and all adver-
tising with or without cause being assigned which in his judgement is unwholesome or contrary to the interest of
this publication. We assume no financial responsibility for typographical errors in advertisement, but if at fault, will
reprint that portion of the ad in which the error appears.

Nourse Farms Continued from A3

The clinical nature of this facility
keeps plant material in a healthy envi-
ronment, away from other plants that
are brought in to the farm or that are
grown in nearby fields. Plant material is
tissue cultured in the lab and eventual-
ly transplanted in Nourse’s greenhouse
facilities on site.

“When we built the new lab, we
installed an air supply system that
keeps new plants isolated from the other
plants that are in the facility for disease
testing,” he said. “As we test the plants
here, we have the same kind of facilities
that USDA has in their own facilities.”

“We have the technology here to test
stock plants for particular diseases
using sap inoculation and grafting onto
susceptible indicator plants as well as
immunological test method called ELISA
and the new PCR technology as well,” he
said. Nourse said that because they
have this high level of capability, they

Open house continued from A3

year in business, which takes place
this coming year.”

The open house also gave visitors the
opportunity to see how Nourse Farms
goes about disease detection, tissue
culture production, greenhouse pro-
duction and field production as well.
“The morning was dedicated to walking
tours focused on fruit production and
bus tours to the nursery to see all of our
production,” said Tim. “That included
strawberries, raspberries, blackberries
and other production plant material.”

Following lunch, attendees were able
to learn more about fruit production
during formal presentations that cov-
ered plasticulture production, pruning
raspberries and blackberries, and train-
ing of raspberries and blackberries for
growers who were looking to improve
their skills in these specialties. “We ded-

UNHCE Fruit and Vegetable Specialist Becky Sideman discusses

curing and storing vegetables.

satisfied the requirements for the
Massachusetts Certification Program.
That allows them to ship strawberry and
raspberry plants worldwide.

Tim is quick to recognize his staff and
the support team and the large number
of people who help make Nourse Farms
the success that it is. His son Nate is the
recent Past President of the North
American Strawberry Growers
Association and he is currently the
President of the North American
Bramble Growers Association. Tim’s
wife Mary serves in various roles in the
business. Annette Tirrell is the General
Manager with Nursery Manager, Bob
Mizula and Greenhouse Manager Jim
Walsh overseeing the early growth of the
new plant material.

For more information on Nourse
Farms, visit their website at
www.noursefarms.com or give them a
call at 413-665-2658.

icated our presentations to focus on
how we do it here, so that we could
share that information with others,” he
said.

Tim noted that they also had devoted
specific acreage to the new swing arm
trellis growing technique, which fea-
tured raspberries and blackberries on
display using this new method. “The
swing arm trellis gives very good results
for training the fruit.”

Nourse concluded that the open
house was a satisfying success by say-
ing that they were very pleased with the
feedback that they had received from
several of the attendees, who wrote
notes of thanks and encouragement fol-
lowing the event. For more information
about Nourse Farms, visit their website
at www.noursefarms.com or give them
a call at 413-665-2658.



Today’s Marketing Objectives

By: Melissa Piper Nelson
Farm News Service
News and views on agricultural marketing techniques.

Marketing vs. sales - why two
strategies are better than one

Isn’'t marketing the same as sales?
Aren’t sales what marketing is all about?

Those two questions surface in al-
most every discussion about agricultur-
al and agribusiness entrepreneurism
and business growth.

Marketing and sales represent two
similar, but separate pieces, to an
overall business plan. Marketing is
everything you do upfront to reach the
audience you feel will most likely buy
your product or service. Sales are the
finalizing agreement between buyer
and seller that closes the deal. The
strategies you develop for each of
these growth segments signal how you
plan for your business to grow and
prosper over a defined time period.
Each component, marketing or sales,
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requires different strategies. That is
why two distinct plans are better than
combining them together.

Marketing asks you to strategize
about the key buying groups that want
to introduce your product to and that
have the means to most likely purchase
it. A marketing plan helps you pare
down a broad buying public to the tar-
get audiences you need to reach. You
may have already defined that you are
interested in reaching families who buy
fresh produce, or tourists who enjoy
farm outings. You have built your ad-
vertising and promotional campaigns
around those interests. Marketing asks
you to delve deeper and identify the
sub-groups where sales will actually
take place and make your business
grow. It moves from the shot gun ap-
proach of trying to reach all populations
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to the specific consumers most likely to
become your loyal customers.

Sales strategies take this informa-
tion and research to the conclusion of
the agreement or purchase. The cus-
tomer is interested and now you must
close the sale. It is wonderful to have a
stream of customers coming to look
over a product or attraction, it takes
additional strategy to have them actu-
ally purchase your product, buy tick-
ets to your event, or agree to stock
their shelves with your food and value-
added products.

Some business owners choose to
seek outside help in developing a mar-
keting plan. Marketing research firms
and other business consulting groups
can devote time to more complex mar-
keting issues, especially in dealing
with wholesale and retail contracts or
franchising. Some business owners
and managers feel these types of spe-
cialized services help zero in on target
audiences and identify specific points
of sales where growth is more likely in
a shorter period of time.

Farm gate operators may decide that
local research is more helpful in design-
ing a simpler marketing plan. This is of-
ten more appropriate for new and devel-
oping businesses, although business
mentoring programs and business incu-
bator services provide marketing assis-
tance for local entrepreneurs. Regard-
less of how a marketing plan is devel-
oped however, the ultimate goal is to lay
the groundwork for sales.

A sale is often defined as “the act of
completion of a commercial activity.”
Sales then are the finalizations of mar-
keting’s preparation. If you have a team
of sales representatives, they have al-

ready learned the essentials of closing
the deal. In the case of smaller or more
specialized operations, employees
should have that same instruction. Em-
ployees are often the first line of sale
representation your customers experi-
ence and need to have the information
and training necessary to provide good
information and encourage sales.

Sales strategies outline who you ex-
pect to sell your product or service to,
how often, and how many units you will
sell for a given price. This sounds sim-
ple enough, but developing this overall
strategy demands some time, research,
and knowledge of your industry or point
of sales. Developing a strategy for sell-
ing at a farmers’ market is different
than working with a team of whole-
salers and retail outlets.

While marketing and sales go hand in
hand, they represent two distinct points
of planning and operation for any agri-
cultural business or service industry.
They lay the foundation for your overall
business operation and success.

Farm business planning is support-
ed by the Cooperative Extension Ser-
vice, local colleges and business coun-
seling groups. From providing tem-
plates for marketing and sales strate-
gies, to courses on completing an over-
all business plan, ag operators have an
abundance of resources from which to
create good, solid plans. The USDA’s
National Ag Library at
www.nal.usda.gov is one of many on-
line sites that provide templates and
resources for agricultural planning.

The information above is provided for
educational purposes only and should
not be substituted for professional busi-
ness or legal counseling.

10748 Slaght Rd.

Wolcott, NY 14590

Phone 315-594-2399

Tollfree 877-397-0874

Fax 315-593-8829
www.waflernursery.com

e-mail info@waflernursery.com

GREAT

CALL TODAY FOR YOUR
SPRING 2012 TREE NEEDS.

We Now Carry Gisela 6 and Gisela 12 Cherry Rootstoc

TREES — GREAT PRICE!

J ) |sver syaxes’

Ideal for wholesale and retail nurseries,

growers and garden centers, our patented

nursery marker stakes are made to last for

years and offer the most durable economic

choice on the market today.

® 9-gauge galvanized steel

® 38,16, 24, 32, and 48 inch lengths

e Top and bottom bend for upright card
display and use with flats and pots

e Corrugated polypropylene cards in eight
colors for easy signage color-coding
(sun/shade, species, prices, etc.)

¢ Three standard card sizes

e Can be used with any permanent marker
or labeling system

For a price list and FREE SAMPLE,
call 1-800-438-0387 today!

PARKER DAVIS Co.. Ine¢.

2310 N. Tryon Street e Charlotte, NC 28206-2791
Visit our website at: www.parkerdavis.com
Fax 704-375-9116 e Phone 800-438-0387

See Us At The Farwest Show, Booth 15169

presents
Affordable,
Heavy-Duty
Nursery Marker
Stakes %"

7"w x 5'/2"h Card

6"w x 2'/2"h Card

Only available
in white

19 Pl
cards work well
i

9ga.x2"x8" 9ga.x2"x8" 9ga.x2"x 16"
Stake Stake Stake

PARKER DAVIS Co.. In¢.
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SMART

Marketing

Evaluating advertising
strategies for fruits and
vegetables and the im-
plications for obesity in

and Timothy J. Richards
Morrison School of
Agribusiness, Arizona
State University

Obesity has become a
huge problem in the Unit-
ed States with over a
quarter of the population
categorized as obese. The
average American has
gained 16.3 pounds dur-
ing the 21 years (1988-
2008) which results in an
average weight gain of
0.77 pounds annually.

The U.S. obesity problem
has been blamed on a
host of factors such as
relatively low prices per
calorie for high fat and
sweetened foods, insuffi-

Australia. The U.S. in-
dustry has discussed
adopting a mandatory
broad-based program
that would be used in ad-
dition to the current com-

economic experiments to
examine the efficacy of
commodity-specific and
broad-based advertising
on increasing the de-
mand for fruits and veg-

ther broad-based or com-
modity-specific advertis-
ing. Willingness to pay
estimates can be easily
converted into changes in
demand and we use these

retail food products are
translated into changes
in daily and annual calo-
ries consumed using the
average daily quantity of
food and energy intake in

cient exercise, substan- modity-specific pro- etables and reducing obe- measures in our simula- the 2005-06 National
tial marketing campaigns grams. In 2009 advocates sity. In our study, we tion. We simulate the po- Health and Nutrition Ex-
by the fast food industry, of a mandatory program measured the impact of tential effects of the fruit amination Surveys.

and other environmental proposed to assess first broad-based advertising, and vegetable promotion Our results found
and economics factors. handlers of all fruits and commodity-specific (ap- strategies on food con- strong support that

Another important factor vegetables an annual ple and potato, separate- sumption using an equi- broad-based advertising
is the trend in fruit and per-unit tax in order to ly) advertising, and two librium displacement has a significantly higher
vegetable consumption, raise $30 million for hybrid programs that in- model developed by effect than commodity-
which has declined by broad-based advertising. clude broad-based and Okrent and  Alston specific advertising on
12.5 percent (fruit) and However, the majority of commodity-specific ad- (2011). Our simulated

7.6 percent (vegetables)
on a per capita basis over
the last 15 years.

(5 a Day) than in the
United States is “broad-
based” advertising, which
is designed to promote
overall consumption of
fruit and vegetables
rather than specific com-
modities. The fruit and
vegetable sector in the
United States currently
has a voluntary broad-
based program that is
significantly smaller than
the Go For 2&5 broad-
based program used in

2

We offer a complete line
of quality built wooden
trellises, stakes, crates,
and birdhouses. Made in
Lancaster County, PA

2146 Oak Lane
Manheim, PA 17545
Phone/Fax 717-664-7551

woodtrellisdesigns@emypeople.net

growers did not want to
adopt the proposed pro-
gram and the policy failed

vertising across eight se-
lected fruits and vegeta-
bles. We use experimen-

changes in quantities of

Smart a7

b . One type of advertising after a plebiscite was con- tal methods to elicit con-

& the United _States that has been more com- ducted among all first sumers’ willingness to :’i%ﬁ.
g kB)y dl Jurj R_L'suzonyted’ mon in Canada (Go for handlers in 2009. pay for various fruits and un ZEEE

g Hra eyM .K e arD, an 2&5), Australia (Fruit and We recently conducted vegetables subject to ei-

S arry WM. Raiser, Uyson Veggies-More  Maltters),

a School, Cornell University ;)4 the United Kingdom Thousands of customers have

WEAVERLINE

BAG YOUR
OWN MULCH

Economically priced mulch bagger. ideal for
point-of-sale bagging of mulch and related
materials. Allows Garden Centers and
Nurseries to buy mulch in bulk and bag it as
needed. 1 person can fill up to 100 bags per
hour - double the output with 2 people.

LANDSCAPE
MULCH

Cut mulching time and put
mulch where you want it
with the KB 1300
Straw Mulcher.

Processes small square straw bales in 30 seconds. Heavy-duty construction for 47143 250‘th Sl[’eet‘
A Call for a catalog dependable operation. Ba":ic‘ SD 57003;
800.843.3312;

For more information contact

Weaverline, LL.C at 877-464-1025

NEW NAVIGATOR

relied on SunDair for reliable
heating equipment and out-
standing customer service.

Count on SunDair Greenhouse
Heaters to protect your invest-
ment and give you years of
trouble-free heat.

Gas burners available to
convert your SunDair from
oil to LP or Natural gas

www.sundermanmfg.com

- Setting a new
industry standard!

Performance Without Compromise — Economically Priced For Any Size Farming Operation

ed self-stabilizing ¢
m suspension with

70" boom

Visit us at:  www.hardi-us.com

illy integ

valves operate all

d foam marker tanks

FARM-RITE, INC.
122 Old Cohansey Rd.
Shiloh, NJ 08353
800-752-6373
www.farm-rite.com

Premium Organic Compost
Premium Organic Potting Soil
Premium Lite Growing Mix
Perennial Blend
Nursery Planting Mix

MecEnroe Soils are excellent for vegetable and
flower gardens, house plants, lawn care and
nursery stock. They can universally be used for
Sflats, containers and gardens.

For more information please write or call.

STANTON EQUIPMENT
105 South Main St.
East Windsor, CT 06088
860-623-8296
800-842-8968 Outside
CT

ELDER SALES &
SERVICE
4488 Greenville
Sandy Lake
Stoneboro, PA 16153
724-376-3740

HINES EQUIPMENT

US Route 22, Box 5

Cresson, PA 16630
814-886-4183

194 Coleman Station Road
Millerton, NY 12546
E-mail Moohill@aol.com

Ph 518-789-3252
Fax 518-789-6537
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consumers’ willingness to pay (WTP) for
fruits and vegetables. For example, WTP
increased by 18.1 percent, 22.9 percent
and 32.8 percent for the three treat-
ments involving broad-based advertis-
ing, which were all statistically signifi-
cant unlike that for commodity-specific
advertising (see Table 1).

These results are consistent with the
findings of a very successful broad-
based advertising program field experi-
ment implemented over a three-year

(2002-2005) period in Australia, which
suggests that both industry stakehold-
ers and government health agencies
should carefully consider adopting a
broad-based promotional strategy.

Our research provides the first piece of
empirical evidence about the broad-
based advertising effects relative to com-
modity-specific. While our research has
some limitations, it is an important start-
ing point in a significant industry debate
in the U.S. Broad-based advertising has

BUCKEYE TRACTOR CO

Innovative OEM specialty equipment since 1971

MULCH LAYERS

| Heavy duty & "Junior" models

I Rugged, versatile, fully adjustable
| Superior performance & control

I Primary bedding systems available
| Best soil management

"BLRRTERE"

NO GROWER
TOO BIG OR
TOO SMALL

1 60, 125, 165 and 250-gal models
| Fully adjustable planter frame

| Superior access and visibility
| Bolt-on plant punches
| Add-on seats and racks

I Lifters for mulch or tape - all sizes
1 Automatic & Semi-Automatic Winders|
| One-pass retrieval w/ cleaning avail

FRONT HITCHES i

Columbus Grove, Ohio 45830 USA, Call 419-659-2162, Fax 419-659-2082, BucTraCo@bright.net

(A LSO MULTI-ROW EQUIP)

TABLE 1. Simulated Effects of Promotional Activities on Consumption and Weight

Promotional Activity

Broad-based Broad- Broad- Average
Food categorics Based+Apples Based+Potatoes
increase in WTP
18.1% 32.8% 22.9% 24.6%
Simulated Percentage Change in Quantities Consumed:

Cereals and bakery -2.07 -3.74 -2.61 -2.81
Red meats -3.69 -6.69 -4.67 -5.02
Poultry and eggs 240 4.35 3.04 3.26
Fish and seafood 6.20 11.23 7.84 8.42
Dairy 2,74 4,96 3.46 3.72
Fruits and vegetables 11.48 20.80 14.52 15.60
Other foods 1.45 2.62 1.83 1.97
Nonalcoholic
beverages -1.23 -2.23 -1.55 -1.67
Food Away from
Home -2.23 -4.03 -2.82 -3.02
Alcoholic beverages 0.90 1.63 1.14 1:23

Annual Impacts on Per Capita Caloric Consumption and Weight:
Consumption (kcal) -1,328.78 -2.407.96 -1,681.17 -1.805.97
Weight (Ibs) -0.84 -0.69 -0.48 -0.52
Weight (%) -0.47 -0.85 -0.59 -0.64

108 Hinsdale Road - Route 63
Northfield, MA 01360
Tel. 1-800-221-2049
Fax 1-413-498-2051
www.FAFGrowers.com

Growers

Come To Us For All Of
Your Young Plant Needs!
We Offer Healthy High Quality Plugs and

Rooted Liners For
All Of Your Spring Planting Needs.

Our Selections Include:

e Bacopa e Wave Petunias

e Calibrachoa ¢ Gerbera Daisies

¢ Fuchsia e Vegetable Starts

¢ (eraniums e Impatiens

¢ Dahlias e 1st Year Blooming Perennials

¢ Thunbergia
New for 2012
Trixi Multiliners
Order now for best selection
Available in 50 count trays

Please call or email us for a
complete product list and pricing.

Note: Average weight of an adult individual in 2005-2006 National Health and Nutrition Examination
Survey was 178.5 Ibs. The calculation assumes additional 3,500 kcal would add one pound to weight.

the capacity to increase demand for
fruits and vegetables, and it also has the
capacity to decrease caloric consumption
and obesity. We find that a successful
broad-based advertising campaign for
fruits and vegetables, either alone or as a
hybrid with commodity-specific cam-
paigns, may reduce average annual
caloric intake per person by approxi-
mately 1,800 kcal (Table 1). This calcula-
tion takes into account the direct effects
of advertising on demand and prices for
fruit and vegetables, as well as the indi-
rect effects of changes in demand for all

other products as a result of the demand
and price effects. Although this reduc-
tion may appear small, it is a substantial
part of annual weight gain (0.77 pounds
per year) that average American has ex-
perienced. Such a strategy could be used
as one component of an overall program
to reduce obesity and the serious health
risks associated with it. Therefore, based
on the results of our study, an increase
in broad-based advertising may lead to
benefits for producers of fruits and veg-
etables and consumers more generally.

The staff of Advancing Altematives “‘“@5/
wishes all of our customers a very NN
""QJ Merry Christmas and a progperous 2012

Save energy...Save time...Save money!!!

Roll-Up/Lock-down Curtain Systems

Always ready to open
Always ready to close

* | ocks down instantly for the full length to seal out cold air & save energy

¢ Unlocks instantly for the full length
» Motorized or manual operators

¢ For hoophouse or straight side

» Natural ventilation cuts cooling costs and

extends summer season

* Instant open/Instant close saves employee time k_ =

« Save additional energy costs & extend the winter season when using
the Posi-Clasp Roll-Lock AND the automatic inflation for curtains and end panel

ADVANCING h,

www.advancingalternatives.com £@Z22

For a Catalog call or email

[advance@advancingafternatives,com]

ALTERNATIVES *

717 Schuylkill Mountain Road
Schuylkill Haven, PA 17972
Phone: 570-739-1034 Fax: 570-739-1258
Toll Free 877-546-2257
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Fall is prime planting
season and a recently
& launched website offers
tips for growing in a
e greener fashion to help
= protect America’s great
& watersheds such as the
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Greener Plants®
(www.greenerplants.com
), an initiative designed
to help consumers and
organizations learn how
O to steward the Bay and
- other waterways from
T their own backyards.

&  Greener Plants was de-
g veloped by Eastern
E Shore Nursery of Virginia
@ with the support of the
8 Chesapeake Bay Foun-
dation®. All of the nurs-

OUNTRY FOLKS

ery’s 400 varieties of
trees and shrubs are
grown under an award-
winning nutrient and
water management plan
that minimizes impact
on the environment and
Chesapeake Bay. The
larger aim is to instruct
and encourage environ-
mentally responsible
growing practices at
home that will help clean
up and preserve Ameri-
ca’s watersheds.

The WWW.greener-
plants.com website pro-
vides a wide range of de-
tailed educational infor-
mation, including in-
depth guidance for better
and greener fall planting.

The site explains proper
recycling, disposal, wa-
ter conservation, fertil-
ization and pesticide
practices, as well as spe-
cific steps to a healthier
lawn, xeriscaping, creat-
ing buffer strips and rain
gardens. There is also
contact information for
area conservation and
watershed organizations.

The Chesapeake Bay
Foundation advised
Eastern Shore Nursery
of Virginia on the con-
tent of the Greener
Plants website.

“The Chesapeake Bay
Foundation applauds
Eastern Shore Nursery
of Virginia as a model

plant grower for manag-
ing nutrients in a man-
ner that protects water

quality in streams,
rivers and the Chesa-
peake Bay,” says

William C. Baker, Presi-
dent of the Chesapeake
Bay Foundation. “Their
website is a very easy
and useful tool for help-
ing people achieve bet-
ter results with less im-
pact on our waterways.”

The initiative is cap-
turing the interest and
support of a range of en-
vironmental groups on
the Bay and nearby wa-
tersheds. The Partner-
ship for the Delaware
Estuary, West Virginia

Rivers Coalition, Massa-

chusetts Watershed
Coalition, Mullica River
Watershed Coalition,

Friends of Bombay
Hook, Potomac River-
keeper, Shenandoah
Riverkeeper, Lynnhaven
River Now and the Eliza-
beth River Project are
among the groups.
“From the yard,
streams, rivers, bays to
the ocean, better grow-
ing care at home will
help generate an im-
proved water environ-
ment for all,” says Nick
Covatta, co-owner of
Eastern Shore Nursery
of Virginia. “The web-
site was created as a

sWebsite provides resource for fall planting in greener fashion

how-to guide for con-
sumers and groups to
be better stewards at a
grassroots level.”
Eastern Shore Nursery
of Virginia was estab-
lished in 1966 in Keller,
VA on the watershed of
the Chesapeake Bay.
The wholesale nursery
grows more than 400 va-
rieties of trees and
shrubs for garden cen-
ters, re-wholesalers and
landscapers from North
Carolina to Illinois to
Maine. The nursery is
owned and operated by
Covatta and his wife
Robin Rinaca, along with
partner Mark Hopkins.
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Leave clippings behind

rear discharge.

« 48” - 90” Cutting Widths

* Four wheels with front
roller option

* Floating 3-point for
superior ground
hugging capabilities

« Side discharge models
also available

¢ Available in 60",
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For a super finish,
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Air Tunnel Grooming Mowers

72" and 90" widths

* Tubular steel chassis absorbs shock

* Floating 3-point for superior ground hugging capabilitie:
* Four wheels with front roller option

@ Dual swing cylinders with
end-gwing hydraulic cushaning”

' The Precision for Turf.
The Power for Construction.

@ Ease of cperation with
two lever hydraulc controls

@ 5ix 55001 sectional control valve with
safety unioad lor operator protection

@ v stance hydraic
stabazar legs

@ Hydrauic cytinders feature
NitroStesl* black pision rods
for long lasting wear and
COATOBIVE rESanCe

[ Jrrersesa——
hydrauec hoses

® 5w bushings at

major pvot areas

@ Boxod construction
on boom and dipper

@ Pis tocked in
place and greasable

. Optional power beyond
capabdity 1o use
Backhos i conjunction
with loader hydriulica
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3-WAY HYDRAULIC REAR BLADES

Make changes on the go...

* 3 Series to choose from

* Designed to handle up to 180 engine HP

* With hydraulics, all three positions
can be used at once; save time by
making changes on the go

e Cat 1, Il or Ill, Quick-Hitch adaptable

* Formed moldboard with top lip and
fully welded box support

www.landpride.com

STANTON EQUIPMENT
105 South Main St. ¢ East Windsor, CT 06088
860-623-8296 * 800-842-8968 Outside CT

BLACKMOUNT EQUIPMENT, INC.
RD 1, Box 19 ¢ North Haverhill, NH 03774
603-787-6311

HINES EQUIPMENT
Old Rte. 22 West ¢ Cresson, PA 16630
814-886-4183

PIKEVILLE EQUIPMENT, INC.
521 QOysterdale Rd. ¢ Oley, PA 19547
610-987-6277

DESMARAIS EQUIPMENT, INC.
Rte. 58, Box 14 ¢ Orleans, VT
802-754-6468




Garden Center Success! at New England Grows February 2012

SOUTH NATICK, MA —
New England Grows, the
premier conference and
trade exposition for green
industry professionals,
announces the return of
Garden Center Success
on Wednesday, Feb. 1,
2012, from 8:30 a.m. to
3:30 p.m. Introduced to
rave reviews last year,
this one-day intensive
seminar is tailored to the
specific needs of garden
center professionals.

This year’s Garden
Center Success is fo-
cused on helping garden
center professionals buck
retail market predictions

NEW YORK

and fight for their busi-
nesses in these turbulent
times. Keynote speakers
include business leader
and best-selling author
Bill Taylor, who will share
the tenets of his latest
book, “Practically Radi-
cal: Not-So-Crazy Ways to
Transform Your Compa-
ny, Shake Up Your Indus-
try and Challenge Your-
self.” Taylor shook up the
business world with the
launch of Fast Company
magazine in 1995 and
hasn’t stopped since —
inspiring champions of
change and growth who
are reinventing their

companies.

Taylor will be joined by
other speakers including
garden center guru and
marketing wizard Chad
Harris, who together with
his wife, Beth, has craft-
ed The Garden Gates in
Southern Louisiana into
one of the nation’s pre-
mier lifestyle stores.
Even under the most ad-
verse conditions — the
economy, Mother Nature,
and more — their busi-
ness has thrived due in
large part to Chad’s irrev-
erent “market like a mad
man” strategy.

Speaking about last

year's Garden Center
Success, that had 1,000
registrants in its inaugu-
ral run, Nancy DuBrule-
Clemente of Natureworks
in Northford, CT, said, “It
was a totally amazing
day. Thank you for get-
ting the BEST speakers. I
have already implement-
ed many of the specific
ideas they shared.”

Again this year, with
the help of master facili-
tator Jon Hockman, Gar-
den Center Success par-
ticipants will gain an un-
derstanding of real world
retail trends, learn from
peers who are getting it

Farm Bureau Workers Compensation

Coverage is Available to Eligible
Agricultural & Ag-Related Businesses

Does Your Current Carrier Offer...

¢/ Potential Savings of up to 60% on Annual Premium?

v/ Free Safety Inspections?

v/ Strength & Stability of the Same Carrier
and Group Manager for 45 Years?

¢/ Additional Savings For Members?

¢/ On Line Premium Payments and Claim Submissions?
¢/ On Line Ability to Issue and Validate

Certificates of Insurance?

Safety Group 486 Workers
Compensation Insurance

Times are tough enough without having to worry about who to
trust with your workers’ compensation insurance. The New
York Farm Bureau Safety Group 486 has been around almost as
long as the Farm Bureau itself. If you have a new or existing
business in agriculture or a related field, call the Member
Services Department for a price quote.

New York Farm Bureau Workers Compensation.
A Better Business Decision.

Call Kevin or Michele
at 800-342-4143

done in their own inde-
pendent garden centers,
and develop an action
plan to increase sales,
optimize their merchan-
dising, and keep their
people in peak perform-
ance mode.

“Expect a high impact,
result-driven learning ex-
perience,” said Rich
Clark of Clark Farms in
Wakefield, RI, and New
England Grows’ educa-
tion chairman. “If you're
a key player at an inde-
pendent garden center,
you need to be at Garden
Center Success!”

New England Grows
will celebrate its 20th an-
niversary year in Boston
from Wednesday, Feb. 1
to Friday, Feb. 3, 2012.
In addition to a three-day
line up of 30 business-
building seminars, Grows
2012 will offer a trade ex-
position of more than 600
vendors showcasing solu-
tion-based products,
technologies and services
for the green industry.

There is no additional
charge to participate in
Garden Center Success,
but seating is limited and
advance registration is
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required. New England
Grows registration is $45
per person before Jan.
16, 2011 and $65 there-
after. If you sign up four
or more people from the
same company before
Jan. 16, the price per
person is just $39.

Low registration fees,
world-class education,
and exclusive deals on
the tradeshow floor make
New England Grows the
best place to do business
this winter. To learn more
and to register visit
www.NewEngland-
Grows.org.

Garden Center Success
at New England Grows is
presented in cooperation
with Garden Center mag-
azine. New England
Grows is an educational
partnership between the
New England Nursery As-
sociation, Massachusetts
Arborists  Association,
Massachusetts Associa-
tion of Landscape Profes-
sionals, Massachusetts
Nursery & Landscape As-
sociation, and a network
that includes more than
30 allied green industry
organizations.
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SEEDER PLANTER
Use for... Easilyplant  Use for...
hundreds of
. Set_ads 00dl of pianks Transplants
* Onions perhourinto  * Potatoes
* Garlic plastic covered o« Bylbs
bare ground
seed beds.

Stand ‘N Plant

95 Rose Road, Saltsburg, PA 15681
Phone: 724-639-3965 or visit: www.standnplant.com

PLANT

& GOOLOOt

Keep your produce cool and frech for lece
New patent pending technology cools your
walk-in or insulated room to 35 degrees with just
a Window Air Conditioner
* 10% of the up-front cost of a cooler compressor
* Save up to 65% in electrical operating costs

compared to same size cooler
Order now and try CoolBot
30-Day " RICK-FREE TRIAL *
1-888-871-5723 * www.ctoreiteold.com

Alternative Refrigeration
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State begins tracking owner-financed farm conservation practices

RICHMOND, VA
Virginia farmers in six
soil and water conserva-
tion districts are being

- urged to participate in a

o
=
o
o
(2]

pilot program to collect
information about con-
servation practices

ot they've implemented.

“Farmers need to know
what'’s going on, and they
should participate,” said
Wilmer Stoneman, Vir-
ginia Farm Bureau Fed-
eration associate director
of governmental rela-
tions. “This is a program
that is valuable to them.

X [ ] [ ] [ ]
2 Virginia farmers’

It's a direct response to
Farm Bureau’s com-
plaints that incomplete
data is being used by the
Environmental Protec-
tion Agency to draw up
mandatory conservation
programs to improve wa-
ter quality in the Chesa-
peake Bay watershed.”
Best management

methods, fencing live-
stock out of waterways,
and using nutrient-man-
agement planning for
crop production..

The Virginia Depart-
ment of Conservation
and Recreation has
records only of practices
installed wusing cost-
share funds from federal

tices have been installed
or are in use on Virginia
farms than are on
record,” Stoneman said.
“They have to be, since
there has never been
enough cost-share fund-
ing to meet the demand
for financial assistance.
So many farmers paid
for these practices out of

resources to establish a
data collection program
for voluntarily imple-
mented agriculture and
forestry BMPs. Virginia’s
47 soil and water conser-
vation districts are the
primary collection
agents, and six pilot dis-
tricts started that work
this summer.

x practices are changes and state conservation their own pockets, but The pilot districts are
E markets rank among farmers and other programs. Those were they are not being credit- located in and around
2 landowners make to therecordsthe EPAused ed in the EPA model.” Bristol, Roanoke, Har-

Sfavorites nationwide

Decembre 2011

RICHMOND, VA — Vir-
inia had more winning
markets than any other
state in American Farm-
land Trust's “America’s
Favorite Farmers’ Mar-
ket” contest this year.

Nine Virginia markets
were ranked in the Top
20, and four made the
Top 5 in their respective

14. Winners in the medi-
um market category
were the Falls Church
Farmers Market at No. 3,
Williamsburg Farmers’
Market at No. 5, and
Powhatan Farmers Mar-
ket at No. 8. The Virginia
winner in the large mar-
ket category was the
Charlottesville City Mar-

categories. ket at No. 14.
The online contest “It's great to see so
pulled in 90,000 votes. many of Virginia's

Markets were grouped
based on number of ven-

farmers’ markets rank
in this national con-

dors, and voters could test’'s Top 20,” said
choose their favorite Tony Banks, a com-
markets in one of four modity marketing spe-
categories. “Boutique” cialist for Virginia Farm

markets had 15 vendors
or fewer; small markets
had 16 to 30; medium
markets had 31 to 55
vendors; and large mar-
kets had 56 or more.
Virginia's winning bou-
tique markets were the
Old Beach Farmers Mar-
ket in Virginia Beach at
No. 5, Stuart Farmers
Market at No. 14 and
King George Farmers
Market at No. 16. Small
market winners were the
Lakeside Farmers’ Mar-
ket in Richmond at No. 3
and Virginia Beach
Farmers Market at No.

Bureau Federation.
“This success shows
that consumers, farm-
ers and vendors are
very supportive of the
farmers’ markets in
Virginia, and that there
is tremendous opportu-
nity for farmers who
wish to sell directly to
the consumer.”

Virginia has seen a
substantial growth in
the number of farmers’
markets in recent
years. The state had 88
in 2005 and has at
least 200 today.

their property to reduce
or eliminate soil erosion
or contamination of wa-
ter. They include switch-
ing to no-till planting

of it as riding on a cloud.

Think

for its Chesapeake Bay
computer model in re-
cent years.

“We know that a lot
more conservation prac-

In response to that
complaint, the 2010 Vir-
ginia General Assembly
passed a bill requiring
the secretary of natural

risonburg, Charlottesville,
the Northern Neck, Vir-
ginia Beach and Chesa-
peake. For more informa-
tion, visit vaswcd.org .

A nice, comfy red one.

The ergonomic new Massey Ferguson® 1600 Series.

Make vyourself comfortable. Just climb aboard this entirely new generation of compact tractors
and discover how we've refined the creature comforts that matter to you most. You'll enjoy a
wider, uncluttered platform, plenty of leg room, spring suspension seat with standard armrests
and innovative, right-hand fender-mounted controls. All six models, from 35 to 60 gross engine
horsepower, come with a cab option. The MFI600 Series. The completely comfortable compact.
See your dealer soon or visit www.masseyferguson.com.

DENEEE

CATSKILL TRACTOR INC.
384 Center St.
Franklin, NY 13775
607-829-2600

AL PRESTON GARAGE, INC.
810 Howe Ave.
Shelton, CT 06484
203-924-1747

M.M. WEAVER & SONS, INC.
169 North Groffdale Rd.
Leola, PA 17540
717-656-2321

= Lankhorst

MANOR MOTORS
3655 Rte. 553 Hwy.
Penn Run, PA 15765

724-254-4753

J. DAVID MULLINIX & SONS
14420 Howard Rd.
Dayton, MD 21036
410-489-4363

MABIE BROS. INC.
8571 Kinderhook Rd.
Kirkville, NY 13082

315-687-7891

Substrates

Truss Supports

WEST END SALES
110 North Hwy. 18
Vale, NC
704-538-5345

TURNER TRACTOR INC.

Evans City, PA 16033
724-538-4177

J-Hooks SOSLER’S GARDEN &

FARM EQUIPMENT, INC.
2839 Rte. 17M
New Hampton, NY 10958
“South of Middletown”
845-374-3621 » 845-374-3601 fax
www.soslers.com
E-mail: soslers@hotmail.com

Clips
Twine

Pre-Wound
Tomato Hooks

FROST FARM SERVICE, INC.
Mason Rd. Rte. 123
Greenville, NH 03048
603-878-2384

HYDROPONICS

800-338-1136
amahydroponics.com

MASSEY FERGUSON

Massey Ferguson is a worldwide brand of AGCO. @ 2009 AGCO Corporation, 4205 River Green Parkeway, Duluth, GA 30096 (877) 525-4384 MF09col8




BIG TIME VARIETIES
SMALL SCALQ;E} GROWERS

“PRIMO RED”

The Number One
Early Tomato

in the Northeast

NS

Growers are telling us Primo Red
is the best early tomato they have ever
grown. You'll harvest big, firm, great tasting

early tomatoes with an excellent disease protection package.

Start the season with Primo Red and you will not be disappointed.
For more information on Primo Red and hundreds of other market-leading
vegetables, ask for your free copy of the 2012 Harris Seeds Professional
Vegetable Growers’ Catalog...it’s hot off the press.

1o receive your free catalog, call us toll-free or visit us online:

800-544-7938 www.harrisseeds.com

HARRIS SEEDS ... ...

A Grower Friendly Company Rochester, NY 14624-0966

A052

IT'S ALL ABOUT YOU!

What You WANT : What You NEED

TOP VENDORS  SUPPLIES  EQUIPMENT : NETWORKING « SEMINARS
NURSERY STOCK « HARDSCAPING ~ PESTICIDE CREDITS

All Inclusive
REGISTRATION FEE

$30.00e¢a.

‘
Register online at
www.NJPlantShow.com

SAVE $5.00 ONLINE
USE CODE: LEE

JANUARY 24-25

NJ CONVENTION CENTER « EDISON, NJ

WHO Should Attend NJ Plants?
Landscapers
Nurseries/Greenhouses

Public Works Departments
Garden Centers

Landscape Architects/Designers
Property Management
Irrigation/Lighting Contractors
Landscape Maintenance
Hardscape Installers

Arborists, & More!

Pesticide License Credits Available

NJ Credits: 4-34,4-3B, 6-6B, 2- 13, 4 - PP2, 6 - Core
NY Credits: Pending

1(800)332-3976 - www.llJPlantShow.com

suppl
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shop for growing,
d nursery needs...

ems, High Tunnels, Cold
tems, Hydroponic Systems,
Accessories, Carts & Wagons,
ay Units. ..and more!
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We ﬂffer
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ic Consulting
esign - Start-up
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& FLEXIBLE FINANCE SOLUTIONS ON GREENHOUSES & FABRIC/STRUCTURES*
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(all 1.800.476.9715 for your

D AeciuppTo

free catalog or shop online at www.GrowersSupply.com/ADCFG.

Awald Farms acquires
Concord Nurseries

Awald Farms of North Collins, NY,
has acquired Concord Nurseries Inc.
also of North Collins. NY. Concord
Nurseries was a well known producer
of grapevines in the Nursery Trade.

Awald Farms is continuing the pro-
duction of quality grapevines by prop-
agating them in plug trays in a green-
house and then transplanting them
into raised plastic beds with drip irri-
gation in a soil virgin to grapevines.
Awald Farms also produces many well
known varieties of raspberry and
blackberry plants for sale.

The farm has been family owned and
operated since 1914 when under the
operation of Edward P. Geiger, grand-
father of the current owner, Edward
Awald. Now operated by the third and
fourth generations of the family, Awald
Farm products are sold to farm mar-
kets, grocery stores, wineries, berry

:6' o
: ‘& : :

o

Awald Farms is continuing the produc-
tion of quality grapevines.

growers, plant nurseries, home gar-
deners and individuals alike through-
out the United States and Canada.
For more information or to obtain a
catalog or price list, call or fax Ed or
Millie Awald at 716-337-3162, voice,
or 716-337-3600, fax.

Awald Farms also produce
plants.

s many well known varieties of raspberry and blackberry

Photos courtesy of Awald Farms
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BLACKSBURG, VA —

. Virginia Tech’s College of
o Agriculture and Life Sci-
; ences has named J.
& Roger Harris, of Blacks-
g burg, VA, head of the De-
¥ partment of Horticul-
o ture, effective Oct. 1.
> Harris has held this po-
E sition on an interim ba-
5 sis since July 2008.
8 “The Department of
- Horticulture is a vital
T component of the col-
& lege’s academic pro-
g grams and its sustain-
£ ability and green indus-
& try efforts, supporting
Virginia communities
and pioneering research
in the field,” said Alan
Grant, dean of the Col-
lege of Agriculture and
Life Sciences. “The col-
lege has truly benefited
from Roger’s experience
and leadership. We are
very pleased that he will
continue serving the de-
partment in this capaci-
ty and that he is com-
mitted to leading its fu-
ture growth.”

Virginia Tech’s Depart-
ment of Horticulture,
www.hort.vt.edu/, offers
graduate and under-
graduate degrees in a
range of applied plant
science topics — from
landscape design and
sustainable urban land-
scaping to biotechnolo-
gy, crop production, and
plant breeding. The de-
partment maintains ac-
tive research and out-
reach programs that fo-
cus on solving applied

Roger Harris named head of

plant science questions
with state, national, and
international impact.
Harris first came to
Virginia Tech in 1993 as
an assistant professor
and has taught classes
in nursery crops, plant
propagation, and land-
scape contracting. He
has focused much of his
research on tree estab-
lishment and root

growth and has au-
thored more than 60
manuscripts in scientific
journals, along with nu-
merous other publica-
tions. He has also ad-
vised more than a dozen
graduate students on
their research, theses,
and dissertations.

Prior to joining Virginia
Tech, Harris worked at
nurseries in Michigan and

EXPO

FRUIT, VEGETABLE & FARM MARKET

The PREMIER show for fruit and
vegetable growers, greenhouse
growers and farm marketers!

* Informative education program for growers and
farm marketers - 56 education sessions and
workshops over three days

* Large trade show - 380-plus exhibitors covering
four acres of exhibit space

* Pre-conference bus tour for farm marketers on
Monday, Dec. 5

Virginia. He then moved to
Florida where he worked
as chief horticulturist for
the largest landscaping
company in northern
Florida for 11 years.
Harris earned a bache-
lor's degree in industrial
management from Geor-

Horticulture Department at Virginia Tech

gree in environmental
horticulture from the
University of Florida and
a doctorate in urban
horticulture from Cor-
nell University. He is a
member of the American
Society for Horticultural
Science, the Internation-

al Society of Arboricul-
ture, and the Arboricul-
ture Research and Edu-
cation Academy.

gia Tech and another in
horticulture from Michi-
gan State University. He
also holds a master’s de-

J. Roger Harris

DEC. 6-8, 2011

DEVOS PLACE CONVENTION CENTER AND
THE AMWAY GRAND PLAZA HOTEL

GRAND RAPIDS, MICHIGAN

One registration fee
covers both conferences
and the trade show!

Online registration

starts Sept. 27.

Register by Nov. 11 to save
on registration fees.

* 4,200 people from 34 states and 5 Canadian
provinces attended in 2010

Visit GLEXPO.com for registration,
program and other information.

Call 734-677-0503 for registration
questions or to receive registration
and program information by mail.

Call 616-794-0492 for information
on exhibiting in the trade show.

WWW.GLEXPO.COM




CCE Central NY Field Crop Team Specialists
team up to save garlic crop

by Elizabeth A. Tomlin

What do a Dairy Management Spe-
cialist, a Field Crop Specialist, and a
Horticulture Specialist have in com-
mon? Besides the obvious answer of
agriculture- and being employed
through the renowned Cornell Coopera-
tive Extension- all three were recently
involved in saving about 10 acres of gar-
lic in Montgomery County, NY.

At 80 years of age, Stan Erkson is af-
fectionately known as “the Garlic Guy”
by the many folks that know him

Network
Of dgrvieg

S\
\)\)
‘5\

throughout the Hudson, Schoharie and
Mohawk Valleys.

Erkson, who had previously been a
dairy farmer, began growing garlic in
1993 initially with 10 pounds, and
started marketing it in 1996. He cur-
rently produces 6 or 7 tons per year.

Although Erkson admits the north-
east typically has the best weather con-
ditions for growing garlic- which re-
quires about 8 months to grow and
thrives in the winter months- drying the
harvest had become a problem. “I was

Quality
dineg 1983

1-866-782-4995

WHOLESALE * RETAIL

PRIVATE IABEL * VALUE ADDED

CONTRACT PACKAGING

100% JUICES & CIDERS ** NO SUGAR ADDED
WE MAKE OVER 600 ProDUCTS INCLUDING
Jams, JELLIES, SAUCES, RELISH, PICKLES & BAKERY ITEMS

105 Mitcham Circle, Tiger, GA 30576

www.hillsideorchard.com

See Us At GREAT LAKES EXPO, Booth 1201

Be Different
Be Better

Outstanding Seed Co., LLC

A Premier Breeder of Powdery Mildew Resistant
Hybrid Pumpkin, Hybrid Weird Things
and Hybrid Gourd.

Sales 877.248.4567
Corporate 800.385.9254
www.outstandingseed.com

Reycled barn fans can be sen ehind L-R Fort Plain garlicproducer Stan Erkson,
CCE Agriculture / Horticulture Specialist Crystal Stewart, and CCE Central NY Dairy
Management Specialist David Balbian, as they examine garlic dried by the new sys-

tem designed by the team.

losing 1/3 of my garlic crop,” Erkson
said. “My worst loss was in 2009.”

High humidity and wet weather were
the culprits, bringing on disease, which
would quickly spread through the bulbs.

He turned to his CCE Central NY
Field Crop Specialist Kevin Ganoe, who
introduced Erkson to CCE Agriculture /
Horticulture Specialist Crystal Stewart.

“She’s the garlic expert!” agreed CCE
Central NY Dairy Management Special-
ist David Balbian.

“He used to dry all of his garlic in a
passive system,” Stewart pointed out.
“So the garlic only dried at a rate that
the environment would allow for. Now
that he has all of this air moving over it,
the garlic dries faster, which reduces
the amount of disease you would see on
it. You could pull it out of the field and
it would be beautiful, but it would dete-
riorate as soon as it came into the dry-
ing area.”

Garlic a4

The Tool for WAR On Weeds!
GrassWorks Weed Wiper™

Saving Labor + Chemical =

More Profit & Excellent Results

®* One Pass ° Up to 15 MPH e Less Than $1/Acre

Module Units To Wipe Row
Middles Custom Built To
Meet Your Needs

M@ DRIP ... N© DRIFT

TKll Pigweed ...

Johnsongrass, Smut Grass,
Thistles & Any Other

Noxious Weed ...
Save Your Desirable Crop
Mfg. Models for ANY Farm

Operation including D.O.T.
SWCD & Universities

Quality & Durability
Above All The Rest

The Roatating Weed Wiper
That Works!

We Build &
Farm With
American Pride

KILLS WEEDS. - - SAVE LEGUMES
GrassWorks Weed Wiper, LLC
(888) 80-WIPER Or (479) 790-1091

sales @weedproblems.com
www.weedproblems.com
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Garlic from A13

Balbian said that he got
involved in the project
when Stewart consulted
him about a drying system.

“Stan was going to hire
an engineer to design this
system,” Balbian said.
“Crystal knew I had expe-
rience designing ventila-
tion systems for barns,
and thought I could prob-
ably help him out without
him having to hire an ex-
pensive outside engi-
neer.” That is exactly
what happened.

Through research on

- the Internet, Balbian said

he was able to “find out
the specs on two good
sized, operational fans
that were in his (Erk-
son’s) old barn that could
still be used. In the end it

~F

s

was a very economical
project for him that has
proven to do the job with
little cash outlay.”

Erkson said the whole
project cost him under
$2,000. However, if he had
purchased the barn fans,
the project would likely
have doubled in cost.

Dimensions of the room
used in the tunnel ventila-
tion system are 8 W x 10'H
X 60’L. The fans are built in
on one end of the room
and follow the natural flow
of the wind. All sides are
closed up and the air,
which is forced through,
exits through louvers on
the opposite end.

Balbian, who admits
he had taken some En-
gineering courses at

Looking down the drying “tunnel” designed by CCE spe-

cialists and Erkson, the recycled barn fans can be seen.
Photos by Elizabeth A. Tomlin

CUSTOMERS
aND WIS
a MER

11423 Wilson Roa
Phone: 814-725-
www.gre
greenfield

WOULD LI TO THANK OUR

a PROSPEROUS NEW yeaR!

GOOD year
eVeRyoNe
TMasS 3

th East, PA 16428
ax: 814-725-9090
sket.com
juno.com

Cornell, explained how
he came up with his cal-
culations. “Basically we
are looking at the cross
sectional area of the
width and the height,
and then we're looking
at how fast we want to
move the air. In barns, I
often calculate it to 4
1/2 -5 miles an hour.”

Balbian said that the
amount of air that a fan
will move depends on
many variables.

Diameter and shape of
the blades, the blade
speed, the motor’s horse-
power, the design of the
covering, and louvers all
contribute to the airflow,

and must be taken into
consideration.

“Looking at the CFM
(cubic feet per minute)
ratings of these fans, and
following a specific set of
formulas,” Balbian said,
“the calculated air flow
was almost 3 mph.”

Balbian and Stewart
agreed they weren't ex-
actly sure of what air
speed was required to
produce the desired ef-
fect, however, after talk-
ing it over with Erkson,
“we figured it would prob-
ably be fast enough to
give reasonable air move-
ment,” Balbian stated.

Garlic a15

Warm Hands,

Warm

Heart

GrandStand™ Sink

New from SinksNMore, the GrandStand Sink
is available with an optional water heating
feature for warm-water handwashing.
Just wheel the GrandStand into place
and help more than 1,000 people keep
their hands clean and germ-free.

O
D SINKSNMORE

877.977.4657 | www.sinksnmore.com

CONTACTa

DEALER near

R E—

- YOU!

MICHIGAN
BURNIPS EQUIPMENT CO.

COOPERSVILLE / CONTACT ADAM: (616) 997-9190
DORR / CONTACT LANCE: (616) 550-8780
DORR / CONTACT RICH: (616) 550-7008

NEW YORK
PAIGE EQUIPMENT CO.

E. WILLIAMSON / CONTACT JOHN: (315) 589-6651

WESTFIELD TO SYRACUSE
CONTACT BOB: (315) 945-5615

VIRGINIA

RIDGEVIEW NEW HOLLAND
ORANGE, VA CONTACT TIM:
(540) 222-4417

GB-34R 500LD

Serving our growers with
Quality built products since
1945. Air-O-Fan provides
a full line of products to
suit your spraying needs &
the support to keep you in
. the field. Thanks for the
i business!

SJ-32 300 “Slim Jim Quality products for

quality produce!

AIR-O-FAN PRODUCTS CORPORATION
507 E. DINUBA AVE. REEDLEY, CA 93654
PH (559) 638-6546 FAX (559) 638-6546 E-MAIL: info@airofan.com




Garlic from A14

C 4K- d Donate your CG!", Tr‘uck, “You need to understand the con- biggest one in the USA. I sell two tons in
ars i neys RV' BQQT' Plcme or Col |ec‘|’ib|es cept,” Balbian said, “and understand a weekend down there!”

. how the formulas work, how air move- Erkson also grows onions and shallots.

to he'p people needlng ment works- and how it's affected by For more information on this drying

organ Transplanfs on outside influences.” system, contact Erkson at 518-993-

“The system took about 2 weeks to in- 2975. Crystal Stewart can be reached
stall once I had the formulas and calcu- by e-mail at cls263@cornell.edu, and
lations,” Erkson said - adding that 3 to David Balbian can be contacted at
All you need to do is call: 4 tons of garlic can be dried at one time drb23@cornell.edu.

using the drying racks. “Sometimes you just need someone to
1-800-385-0422

Although Erkson said that by using guide you to make these concepts
. i - the new system this year he did not lose work,” Balbian stated.

Our 501c3 nonprofit benefits by receiving the proceeds Y y _

of the donation, and you receive the great tax deduction!! making the drying area “very tight, .y %

any garlic, Balbian credited Erkson for
which is why it's working so well.” I 11 1R NI 1Y
Alpha Garlic Farm, owned and oper- Ty I ‘ . mf' ‘ |
Studies show that augered ated by Stan Erkson, markets it’s garlic c%‘i { il ‘ ‘ | |'j .
AW J)
i I["I '

holes create the best growing through use of a website and through (7 \ |
NEW . garlic festivals. i |
environment for new plants. “There’s an outstanding festival in \ ) , LAY

Echo Saugerties,” Erkson said. “It's the \)
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En gine Augers come with extra
Anti-T. &h tough powdercoat finish and TEw MANUFACTU RING CORP
v:lbt:';lt:](;.#lﬁount Pengo Cafbide—edged teeth .

>, 4, and bits and hard surfacing FRUIT & VEG. CLEANING & SIZING EQUIPMENT
6”, or8” on the flighting for long
Pengo . sea QUALITY LATEX & POLY SPONGE DRYING DONUTS
ugers CTE Mfg.
) 551 Stauffer Rd. TUFF FOAM® PROTECTIVE PADDING

Lititz, PA 17543
N 717-627-7071 BRUSHES - BEARINGS - SIZING CHAINS - SCRUBBER RUBBER

www.christmas-tree-equipment.com  ctebowser@hotmail.com STANHAY, TEW JR.™ & TEW MX™ VEGETABLE SEED PLANTERS
Gardner Pie Company is dedicated to baking and ALLL FOR MORE 1 RMATI : 800-380-5839

selling only the very best pies. We use only the finest
and freshest ingredients and adhere to time-honored,

e\ L old-fashioned recipes. TEW MFG CORP. 585'586'61 20
Y /L Located in Akron, OH. we've been family owned PO BOX 87 FAX: 585-586-6083

S = . and operated since 1945. We provide a wide variety
GarDNER PiE Co. |

 JARDI of quality pies to farm markets, in-store bakeries, and PENFIELD, NY 14526 EMAIL: tewmfg@aol.com

TeR { " the food service industry.
:
330-245-2030 www.RainbowCountryPeddler.com

For ordering information call
Gardner Pie offers more than 50 pie varieties:

Traditional Fruit Pies South of the Border Pies y/ \
Crumb Topped Pies Cream Pies pdl A r ey
Topped Fruit Pies No Sugar Added Pies / ‘ l
Mixed Fruit Pies Colonial Pies ‘
Harvest Addition Pies Savory Vegetable Pies

Visit our Website at: www.gardnerpie.com for specific varieties in each
category, as well as complete nutrition information.

BLACKMORE HAS THE TRAYS , “=3
To GET YOU G ROWING Mobile Truck Peddler | Mobile Trailer Peddler | Mobile Wagon Peddler

Blackmore 98 SQ Plugatsgzg:il;ﬁvery RAINBOW Industries, Inc. e Springfield, Oh
36 512 - CE Ca" 1'800'388'8277 TOday
50 648 & 800
;‘2} Blackmore also
2 e || GROUND COVER
_ LS
102 Punch 'n Gro™ |
105 432 & 324
128 Ellepot™ /liner Y MAXIMUM UV % REGULAR & HEAVY DUTY
144 trays
162 I — % HIGH TENSILE % VARIOUS SIZES
200 ialty trays ¢
207 - new e Y COMPETITIVE PRICING Y SAMPLES AVAILABLE
209 - > . -
Ellepots™ 20 new Packsc& |]=|ats ; WA CDRT Manufacturer, Converter
i 242 - new olor g F - L%
make planting 222" " pictures ¥ _
melons easy/ 338 on the g< A NTAGE
232 - center rib ki % - PARTNERS, tLc
; 1000 Buck's Industrial Park
ey Statesville, NC 28625
Blackmore Company, Inc. &/ = e
g 10800 Blackmore Avenue, Belleville, MI, USA 48111 % 7, 3 WWW.VP-Ge0s.com
USA/Canada (800) 874-8660 Fax (734) 483-5454 bt TR Stephanie, Vivian, Randy, Pete

www.blackmoreco.com info@blackmoreco.com S Sales Rep: Clay 864-360-6262
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Groundswell Center, Cooperative Extension and Alternatives Federal
Credit Union join forces to support local small farm businesses

ITHACA, NY — In col-
laboration with Cornell
Cooperative Extension of
Tompkins County and
Alternatives Federal
Credit Union’s Business
CENTS Program, the
Groundswell Center for
Local Food & Farming in
Ithaca will be offering an
intensive Farm Business
Planning course this
winter. The class will

. cover all major aspects of

-
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the farm business start-
up process including as-
sessing your land, infra-
structure and equipment

8 needs: legal and regula-

tory issues; production
planning; marketing; fi-
nancial feasibility, budg-
ets and recordkeeping;
and more.

The course is de-
signed for those who:

e Have at least a year
of hands-on experience
in farming, OR have
completed Groundswell's
New Farmer Training
Program, and...

e Expect to get their
farm enterprise off the
ground within three
years, OR are in the early
stages of a farm business
and need help, and...

e Have a clear idea of
the kind of farm enter-
prise they would like to

operate, and...

e Can fully commit to an
intensive 14-week course
with substantial outside
research and homework.

The class will run for
14 weeks, meeting every
other Thursday evening
from 6-9 p.m. from Jan.
5 through April 12,
2012. Instructors are
Monika Roth, Agricul-
ture Program Leader and
Matt LeRoux, Agricul-
ture Marketing Special-
ist with Cornell Coopera-
tive Extension of Tomp-
kins County; and Leslie
Ackerman, Director of
the Business CENTS
Program of Alternatives
Federal Credit Union,
along with area farmers
whose stories illustrate
the benefits of business
planning and financial
management skills.

“This is a rigorous
course for the serious
farming entrepreneur,”
says Joanna Green, Di-
rector of the
Groundswell Center for
Local Food & Farming.
“We are really pleased to
be working with Monika,
Matt and Leslie. They're
skilled teachers with a
lot of practical knowl-
edge to offer.”

Groundswell is com-

é) Row Covers
<~  STOCK ROLLS

r -1
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plants
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Contact: John Shenk

Hillside Cultivator Co., LLC

911 Disston View Dr. ¢ Lititz, PA 17543
7117-626-6194

www.hillsidecultivator.com
sales @shenkberryfarm.com

mitted to supporting a
new generation of farm-
ers that reflects the di-
versity of culture, color,
and class in our commu-
nity. Tuition for the class
is on a sliding scale, from
$880-$300 depending on
household income. It is
NOT a requirement that
you own land or have the
financial resources to
own land. This course
will examine opportuni-
ties to lease land for
farming in the Tompkins
County area, and to se-
cure financing through
ag and commercial
lenders or local “Slow
Money” investors.
Registration is limited,
so please apply early. An
online application form
is available at www.
groundswellcenter.org.
Click on Programs/Busi-
ness Planning. For more

information send an
email to info@
groundswellcenter.org or
call 607-277-0180. This
Business Planning
Course is supported in
part by the USDA’s Be-
ginning Farmer and
Rancher Development
Program, NIFA Grant
#2010-49400-21799.
Class schedule and

topics:
e Jan. 5: Central New
York ag industry

overview; Business plan-
ning overview; Planning
a farm business; Clarify-
ing your vision, goals
and timeline.

e Jan. 19: Assessing
your resources: land, in-
frastructure, labor, etc;
Land tenure options; Le-
galities and logistics of
getting started; Selecting
your enterprise; Re-

sources for farming.

e Feb. 2: Enterprise
Planning Basics: Land
evaluation, improve-
ments and preparation;
Infrastructure & equip-
ment needs; Production
plan and timeline.

e Feb. 16: Finance I:
Understanding financial
statements & accounting
concepts; Recordkeeping
basics and taxes; Sav-
ings, loans and other
sources of financing.

e March 2: Finance II:
Gross profit & cash flow
projections; Start up
budget; Operating budget.

e March 15: Marketing
I: Marketing basics;
Comparing market chan-
nels; Projecting sales.

e March 29: Marketing
II: Drafting your market-
ing plan; Understanding
your competition.

e April 12: Final Pre-
sentations and feedback
from peers, instructors
and advisors.

The Groundswell Cen-
ter for Local Food &
Farming is an initiative
of the EcoVillage Center
for Sustainability Educa-
tion/Center for Transfor-
mative Action. Support
for Groundswell comes
from individuals and
businesses who believe
in the importance of
strong local food sys-
tems, the Park Founda-
tion and the Beginning
Farmer and Rancher De-
velopment Program of
the National Institute for
Food and Agriculture-
USDA, Grant #2010-
49400-21799. For more
information visit
www.groundswellcen-
ter.org.

BETTER RIDE
BETTER TRACTION

TOUGH AS A BUSH HOG®

you’ll enjoy it for years.

BETTER STANDARD FEATURES

The ride alone sets a new standard for utility
vehicles. It softens the bucking, jarring
motion of competitive utility vehicles.

The traction takes you through mud,

sand, ice and snow. The standard

features include Halogen® headlights,

tail and brake lights, heavy-duty brush
guard, four-wheel hydraulic disc brakes

and two-inch hitch receivers front and back.
The Bush Hog name means its tough - as tough as a Bush Hog so

Test Drive The Only
Utility Vehicle That’s As

Test drive the only utility vehicle that’s tough as a Bush Hog® at

BUSH HOG"®

Performance You Can Count On*
BUSH HOG, L.L.C. ¢ P.0. Box 1039 ¢ Selma, AL 36702-1039
(334) 874-2700 » www.bushhog.com

ONE OF THE MOST RUGGED
ROTARY CUTTERS ON THE MARKET.

The 406 Series from Bush Hog are just about the toughest rotary cutters you can hitch behind
a tractor. Offered in a choice of lift or pull models, these 6-foot units take on brush and saplings
up to 4-inches thick. Round blade holders, heavy duty gearboxes and slip clutches provide protection
when operating in adverse field conditions. 1/4-inch thick steel decks and side bands,
along with extra welding at high stress points, assure greater durability.
To see a really tough rotary cutter, come in today and look over the Bush Hog 406.

BUSH HOG’

Performance You Can Count On*"
BUSH HOG, L.L.C. * P.0. Box 1039 ¢ Selma, AL 36702-1039
(334) 874-2700  www.bushhog.com
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CEFS initiative will support new incubator farms

Up to five North Carolina communities will re-
ceive support to develop incubator farms to attract
new farmers, thanks to an effort by the Center for
Environmental Farming Systems. Incubator farms
provide aspiring farmers with a place to learn, try
their hand at farming and develop the markets to
make their own operations successful.

CEFS has announced the launch of a new Incu-
bator Farm Project that will support beginning
farmers. The project is an integral part of the 10%
Campaign, a CEFS initiative that encourages con-
sumers, businesses, institutions and agencies to
spend 10 percent of their food dollars on locally
produced foods.

Between now and Dec. 1, city and county govern-
ments and state agencies may submit proposals to
be included in the initiative. Successful proposals

Gypsum Products

- 21% calcium 17% sulfate.
¥ - Fast acting pH neutral.
" - Loosens tight Clay soil.
¥ - Alleviate salt damage.
- Prevent soil crusting,

. - Great for acid loving plants
. such as tomatoes, potatoes,

" most fruit & berries,

* Christmas trees &

'+ most hardwoods.

$3 42 / 50 1b. bag Pulverized

Also available in bulk or super sacks

44 Mushroom Compost ¢4

60 yd 22 ton delivered $425 within 50 miles
of Reinholds. $495 Northumberland,
Snyder, Union County,

New Jersey south of 180 and Delmarva &
Maryland north of Rte. 50.

Call for other areas & longer distance quotes

WWww.usagypsum .com

717-335-0379

R

Reinholds, PA (Lancaster County)
Turbotville, PA (Northumberland County)

will kick off with a community charrette to concep-
tualize the local incubator farm projects.

“Access to land has been identified as one of the
top challenges facing new farmers in North Caroli-
na,” said Joanna Massey Lelekacs, state coordina-
tor of the project. “The Incubator Farm Project will
work with communities to address this need by re-
purposing vacant public land into places that incu-
bate new farmers.”

In exchange for a rent-free place to farm, the new
farmers will be asked to give back to their commu-
nities, either by donating fresh farm products or
other services for those in need, said Dr. Nancy
Creamer, co-director of CEFS and North Carolina
State University professor of horticultural science.

North Carolina Cooperative Extension is one of
several partners in the Incubator Farm Project. Co-
operative Extension already has established two
incubator farms — Orange County’s Breeze Farm
and Cabarrus County’s Lomax Farm. In addition to
land access, farmers receive education and sup-
port at these farms from Cooperative Extension
agricultural agents.

Other partners are the National Center for Ap-
propriate Technology, Carolina Farm Stewardship
Association and Andrew Branan, an attorney who
concentrates his practice on production agricul-
ture and land transfer issues. Funding for the
project is provided by the Beginning Farmer and
Rancher Development Program of the National In-
stitute of Food and Agriculture, U.S. Department
of Agriculture.

MASTER MIX INC.
Professional Mix Potting Soil

* Greenhouse Mixes
* Nursery Mixes
* Custom Blends

Retailable Bags Available

Quakertown, PA 18951

610-346-8723

ProducePackaging.com®

1-800-644-8729

Kurt Zuhlke & Assoc. Inc.
PO Box 609, Bangor, PA 18013-0609
email: sales@producepackaging.com
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CEFS will partner with municipalities, counties
or state agencies to help develop up to five new in-
cubator farms over the next two years. Successful
applicants must meet the following criteria:

e Strong public leadership dedicated to develop-
ing an incubator farm;

e Strong community partnerships with organiza-
tions like N.C. Cooperative Extension or communi-
ty colleges;

e Incubating farmers who will contribute to an
identified community need instead of leasing land;

e Access to local, affordable housing in the com-
munity for new farmers with limited resources;

e Willingness of public land owner to turn vacant
land into productive land;

e Consumer interest in local foods;

e And ideally, mentor farmers in the community.

In return, CEFS will assist with development of
the new incubator farms by providing training,
web-based resources, education on farm transition
and land access, access to state agricultural pro-
fessionals and business specialists, and partner-
ship on grants for additional support. CEFS will
help each community develop their incubator farm
by facilitating a charrette process that will result in
a visioning report, concept plan or other materials
for seeking additional funds.

Applications will be accepted through the online
portal found at the project Web site: www.ncnew-
farmers.org. The application deadline is 5 p.m.,
Dec. 1. Applicants should address questions to

joanna_lelekacs@ncsu.edu, and additional infor-
mation also is available at the Web site.

om virus indexed tissue culture
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UNIVERSITY PARK, PA Re-
searchers in Penn State’s College of
Agricultural Sciences have been
awarded a $2.3 million grant by the
U.S. Department of Agriculture to in-
vestigate how certain cover crops and
rotations can improve production of
organic commodities.

The study’s goal is to determine
whether diverse cover crop mixtures —
as opposed to a single-species cover
cropping — can enhance ecosystem
functions in a corn-soybean-wheat
cash crop rotation that produces or-
ganic feed and forage, according to
project leader Jason Kaye, associate
professor of soil biogeochemistry.

“There has been a lot of regional in-
terest in these mixtures, or cover crop
cocktails as they are sometimes called,
so we want to provide farmers with in-
formation they need to design mix-
tures that serve them well,” he said.

“We will be planting cover crop mix-
tures that target nutrient supply, nu-
trient retention, weed suppression and
management ease,” Kaye said. “We'll
test the idea that diverse mixtures pro-
vide these functions better than cover
crops in monoculture.”

The Penn State project is one of 23 in
18 states chosen for funding by USDA.
The grants — from the department’s
National Institute of Food and Agricul-
ture through two sources, the Organic
Agriculture Research and Extension
Initiative and the Organic Transitions
Program — are aimed at supporting re-
search and extension programs work-
ing to help organic producers and
processors grow and market high-

quality organic agricultural products.

“As more and more farmers adopt or-
ganic agriculture practices, they need
the best science available to operate
profitable and successful organic
farms,” said Kathleen Merrigan,
deputy agriculture secretary, in an-
nouncing the grants. “America’s brand
of organic agricultural goods is world-
renowned for its high quality and
abundance of selection.

“These research and extension proj-
ects will give producers the tools and
resources to produce quality organic
food and boost farm income, boosting
the ‘Grown in America’ brand.”

Cover crops are particularly impor-
tant for managing weeds and nutri-
ents on organic farms where synthet-
ic fertilizers and many pesticides are
not allowed, Kaye said. He explained
that an innovative part of the Penn
State research involves measuring
cover crop impacts on a suite of
ecosystem functions.

“Most studies focus on one func-
tion, but we will measure simultane-
ous effects on nutrient supply, nutri-
ent retention, weed suppression, in-
sect pest regulation, soil quality, ero-
sion control, yield and short-term
profitability,” he said.

“We think it is important for agricul-
tural research to include a number of
ecosystem functions because we ex-
pect tradeoffs among them. For exam-
ple, treatments that maximize nutrient
supply may not be optimal for weed
suppression.”

Kaye and his team will test cover
crop treatments at Penn State’s Rus-

BIG POWER
IN NARROW ROWS

New Holland offers the broadest selection
of narrow, low-profile tractors, making you
more productive in the narrow rows of orchards,
vineyards and nut groves. Choose the tractor with
the features that work best for your operation.

TNV-A TRACTORS - 62 OR 80 PTO HORSEPOWER
Ultra narrow dimensions.

TNF-A TRACTORS - 60, 70 OR 80 PTO HORSEPOWER
Optional spacious cab and supersteeer maneuverability.

TK-A CRAWLER TRACTORS - 66 TO 80 PTO HORESPOWER
Supreme traction and drawbar pull allows you to work
where regular tractors can't.

©2005 CNH America LLC

RATHELL FARM EQUIPMENT KRAMER’S TRACTOR SALES WESTCHESTER TRACTOR, INC.
12682 Old Skipton Rd. RFD 3, Box 245 60 International Blvd
Cordova, MD 21625 Augusta, ME 04330 Brewster, NY 10509

410-822-1772 207-547-3345 845-278-7766 * Fax 845-278-4431

www.wtractor.com

sell E. Larson Agricultural Research
Center at Rock Springs, about nine
miles southwest of the University Park
campus, and with farmer collabora-
tors. Researchers also will work with a
cover crop seed company and farmer
networks to maximize the research’s
impact on regional organic agriculture.

Since the late 1990s, U.S. organic
production has seen significant
growth. U.S. producers increasingly
are turning to certified organic farming
systems as a potential way to decrease
reliance on nonrenewable resources,
capture high-value markets and pre-
mium prices, and boost farm income.

Today, according to USDA, more
than two-thirds of U.S. consumers
buy organic products at least occa-
sionally, and 28 percent buy organic
products weekly.

But despite the growing popularity of
organic foods, there is a lack of applied
research and outreach to support
farmer efforts to employ diverse cover
crop mixtures in organic feed and forage
systems, Kaye pointed out. “To fill this
gap, our long-term goal is to quantify
and translate the benefits and trade-offs

$2.3 million organic-agriculture research grant

of using diverse cover crop mixtures in
organic feed rotations,” he said.

Kaye suggested that using a number
of cover crops to accomplish different
needs aligns with the overall approach
to organic production. “The use of bio-
diversity to enhance farm performance
is deeply rooted in organic farming
philosophy, reflected in the organic
rule, and consistent with contempo-
rary ecological theory,” he explained.

Other researchers involved in the
project at Penn State include Mary
Barbercheck, professor of entomology;
Dave Mortensen, professor of weed
ecology; Dawn Luthe, professor of
plant stress biology; Dave Hartman,
extension educator based in Columbia
County; Tianna DuPont, extension ed-
ucator based in Northampton County;
Mena Hautau, extension educator
based in Berks County; Sara Cor-
nelisse, senior extension associate in
agricultural economics and rural soci-
ology; Charles White, extension associ-
ate in entomology; and Meagan
Schipanski, post-doctoral scholar in
entomology.

MID-ATLANTIC

fruit & vegetable convention

January 31 to February 2, 2012
Hershey Lodge and Convention Center
Hershey, Pennsylvania

Special Sessions and Workshops
January 30 — Greenhouse Basics, Seed Heat Treatment
Mobile Marketing & Managing Food Business Risks
February 1 - Spanish, High Tunnel Biocontrols

Educational Sessions all 3 days
January 31 — Tree Fruit, Pumpkins,
Vine Crops, Greenhouse, Marketing,
High Tunnels, Organic Vegetables,
Irrigation, Labor, BMSB, Asparagus,
Hops, Cole Crops & Gen. Vegetables

2012
Keynote
Speaker

January 31

February 1 — Direct Marketing, Tree
Fruit, Peaches, Sweet Corn
Tomatoes, Greenhouse Ornamentals,
Potatoes, Peppers, Root Crops,
Wine Grapes & Small Fruit

February 2 — Peaches, Tree Fruit, Small
Fruit, Direct Marketing, Cut Flowers
Post-Harvest Handling, Cover Crops,
General & Specialty Vegetables

Dr. David

Kohl
Virginia Tech.
Univ.

Trade Show

with over 160 exhibitors featuring the
latest in grower and direct marketing supplies.

For information visit www.mafvc.org

or call 717-694-3596 or 717-677-4184
Registration fees range from $60 to $140

Walk-in registration is available - payment by cash or check only




World’s blueberries protected in unique, living collection

Familiar blueberries and their less-
er-known wild relatives are safeguard-
ed by U.S. Department of Agriculture
(USDA) scientists and curators at
America’s official blueberry genebank.
The plants, collected from throughout
the United States and more than two
dozen foreign countries, are growing at
the USDA Agricultural Research Ser-
vice National Clonal Germplasm
Repository in Corvallis, OR.

The blueberries are maintained as
outdoor plants, potted greenhouse and
screenhouse specimens, tissue culture

The genebank’s purpose is to ensure
that these plants, and the diverse
genepool that they represent, will be
protected for future generations to
grow, enjoy, study and improve. For
example, plant breeders can use
plants in the collection as parents for
new and even better blueberries for
farm or garden.

Blueberries and several other small
berries are among the fruit, nut and
specialty crops housed at the Corvallis
repository, which in turn is part of a
nationwide, ARS-managed network of

its kind in the United States, the
blueberry collection nevertheless
continues to expand, Hummer re-
ports. Some acquisitions, referred to
as accessions, are donations from
breeders. Others are acquired
through collecting expeditions, which
have taken plant explorers to Russia,
China, Ecuador and Uruguay, among
other places, as well as throughout
the United States to find new blue-
berry plants for the repository.

The collection includes species of
wild blueberries native to the Pacific

able to produce a berry that gives fuller
color to processed blueberry jams, jel-
lies, juices and dried or frozen fruit.

Other prized specimens at the
genebank may someday become land-
scaping favorites. One example: low-
growing Vaccinium praestans from
Russia, China and Japan. Also known
as redberry Kraznika or rock azalea, it
could make an interesting, attractive
ground cover that comes complete with
edible fruit.

plantlets, or as seeds, according to re-
search leader Kim E. Hummer.

plant genebanks.
Likely the most comprehensive of
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The Kubota Standard L Series tractor comes feature-loaded for smooth
performance, responsive control and operator comfort. A clean-running Kubota
diesel engine, user-friendly instrument panel, and high-capacity 3-point hitch—
this is the kind of power, versatility and functionality usually reserved for deluxe
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5109 State Roule 22
Salem, NY 12865
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EVERYTHING YOU VALUE

Northwest that have pigmented flesh
or pulp. Some breeders are trying to
breed some of these species into the fa-
miliar highbush blueberry that has a
white interior, Hummer noted.

If breeders can put color on the in-
side of berries through cross-breeding
the internal-color berry plants with
highbush plants, the breeders may be

P

THE BERRY PRECISION SEEDER

* PERFECT FOR SMALL TO MID-SIZE OPERATIONS.

* ONE OF THE WORLD’S FASTEST AND MOST ACCURATE
SEEDERS AVAILABLE ... AT ANY PRICE!!!

* SEEDS WATERMELON TO RAW PETUNIAS IN PLUG TRAYS
AS WELL AS CELL PACKS. CUSTOM DESIGNS AVAILABLE.

* NO MOTORS, SOLENOIDS, BEARINGS, OR ELECTRICAL
COMPONENTS TO BREAKDOWN OR WEAR OUT...EVER!!!

* ANYONE CAN OPERATE IT ... IT’S THAT EASY!

Available From: BERRY SEEDER COMPANY
1231 Salem Church Road, Elizabeth City, NC 27909
Phone: (800) 327-3239 Fax: (252) 330-2343

NEVF

New England Vegetable & Fruit
|

December 13, 14 & 15

Radisson Hotel, Manchester, N.H.

Includes 36 educational sessions
over 3 days, covering major vegetable,
berry and tree fruit crops

Extensive Trade Show with Over 100 exhibitors

Additional information, including downloadable
registration material, may be found at

www.hewenglandvfc.org

Sponsored by the New England Vegetable & Berry Growers Association and
the Massachusetts Fruit Grower's Association in conjunction with the Universities
of Connecticut, Massachusetts, New Hampshire, Rhode Island, Vermont and
Maine, as well as Cornell University and the Connecticut Agricultural
Experiment Station — in cooperation with the U.S. Department of Agriculture
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OAK GROVE, VA —
« The Southern Nursery
° = Association (SNA) is
& moving beyond the small
. steps it has taken over
o the past few months to
= rebuild the association
€ and has begun taking
O larger steps to focus on
(Q rebuilding the market-
E_) place in the Southeast.
> Founded in 1899, the
£ SNA was a prominent in-
S dustry leader for more
8 than 100 years. After a
. transition of leadership
~in 2006, and several
& years of economic down-
£ turn, coupled with in-
€ dustry consolidation, a
$ decline in membership
O and the cancellation of
the annual SNA trade
show, the 112-year old
association found itself
in a stagnant condition.
In November of 2010,
Danny and Karen Sum-
mers, who served the as-
sociation from 1988 to

n A - Page 20

2006, contacted the cur-
rent board of directors
and a core group of past
presidents and members
to encourage them to
pull together to save the
association.

In February of this
year, Karen Summers
was appointed Interim
Executive Vice President.
Danny Summers was
appointed Board Advi-
sor. Since then, the
group has been hard at
work to set new direc-
tives for organizational
change to rebuild the as-
sociation and once again
become an integral part
of the horticulture in-
dustry in the Southeast.
The future focus will be
on member services to
promote sales and prof-
itability, and monitoring
issues that cross state
lines and impact the re-
gion. Taking advantage
of the digital age, vital in-

o Excellent wetting agent

¢.® MULTIPURPOSE GREENHOUSE
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* Algae control on walkways, pots, evaporative coolers, soil
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It is Better to burn a candle

than curse the darkness
Happy
Holidays
and a
| Prosperous

Adirondack Chandler,
21 Cooper Street, Glens Falls, NY 12801
’T‘ Phone: 518-798-1800 Fax: 518-824-5739
Website: www.adkchandler.com
info@adkchandler.com

New
Year

SNA - Rebuilding the Marketplace

dustry services, current
news and relevant infor-
mation will be delivered
online through the new
SNA website,
www.sna.org. The web-
site features a virtual
marketplace with a ro-
bust search engine for
locating people, products
and services, as well as
more than 10,000 pages
of horticultural research.
Member forums, blogs,
and e-mail alerts add to
the functionality of the
new system.

To assure regional par-
ticipation and input, sev-
eral new committees
have been created and
will be functioning soon.
These new committees
will assist with efforts to
provide communication,

education, information
and marketing opportu-
nities throughout the re-
gion. In addition, the an-
nual SNA Business
Meeting and SNA Re-
search Conference have
been scheduled and will
be held in conjunction
with the GSHE in Mo-
bile, AL in January of
2012. A special round-
table discussion, explor-
ing ways to stimulate the
marketplace to create
more business opportu-
nities in the Southeast is
planned to take place
during this time. More
details to follow.

You can expect to see
many changes and lots of
activity in the coming
months with the launch

Are You Ready For Snow?
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(Eliminates the need for caulking)

4500 Stainless Steel Snow Guards
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150 Slate Road
Ephrata, Pa 17522
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A B MARTIN

ROOFING SUPPLY, LLC

35 Rldge Road
Newville, Pa 17241
717-776-5951

www.abmartin.net

Manufacturer of Metal Roofing and Siding
Specializing in Post Frame Building Materials

of the new website, new
committee development,
member surveys, region-
al news and information
disseminated once again,
and industry leaders rec-
ognized through the SNA
awards program.

The Southern Nursery
Association is a non-
profit, professional trade
association representing
the horticultural indus-
try in the southern U.S.
SNA provides member
services to wholesale
growers, brokers, retail-

ers, landscape contrac-
tors, landscape archi-
tects, grounds mainte-

nance contractors, inte-

riorscapers and allied
suppliers. Established in
1899, the SNA strives to
provide educational,
marketing and network-
ing opportunities essen-
tial to the survival of the
horticultural industry.
For further informa-
tion on SNA, contact the
Southern Nursery Asso-
ciation, Inc. at 894 Lib-
erty Farm Road, Oak
Grove, VA 22443-5200,
by phone at 804-224-
9352, fax to 804-224-
9352, by e-mail at
mail@sna.org or visit the
SNA website at
WWW.sna.org

Mushroom

C

e

ompost

A formulated, composted
material that is excellent for
gardening and landscaping.

Shown to Suppress Artillery
Fungus in Mulch Products.

Call (610) 926-8811

for more information

Fresh Material
Dec. 1st to Feb. 28th

Aged Material
$8.00/yard from stock pile

Lenhartsville, PA
(off Rt. 78)

ext. 8118

To learn more about creating a better root system

www.rootmaker.com

1-800-824-3941



Schumer, Gillibrand introduce legislation to protect New York’s
maple syrup producers and consumers

New law elevates legal repercus-
sions of mislabeling maple syrup
from a misdemeanor to a felony.
Mislabeling short-changes producers
and defrauds consumers

WASHINGTON, D.C. — U.S. Sena-
tors Charles E. Schumer and Kirsten
Gillibrand on Oct. 20 introduced legis-
lation that would make intentionally
mislabeling food products as “maple
syrup” a federal crime. Currently this
form of food fraud is only a misde-
meanor. The legislation would make
these crimes a felony, increasing sen-
tences that prosecutors can seek for

maple syrup.

“Maple farmers across New York
state produce some of the highest
quality syrup in the world,” said Sena-
tor Schumer. “We need to crackdown
on individuals trying to pass off fake
syrup as the real thing, so that our
farmers can compete fair and square.
The only thing that should be flowing
over mom’s pancakes is good, pure,
New York maple syrup.”

“New York is the second largest pro-
ducer of maple syrup in the U.S., and
we shouldn’t allow production to be
hampered by fraudulent behavior,”

syrup can sell their product in an hon-
est market and that consumers know
what they're paying for.”

The bill is being introduced in re-
sponse to a recent U.S. Food and
Drug Administration investigation
that determined that a Rhode Island
man was marketing and selling a
product as maple syrup when in fact
it was cane sugar. Cane sugar costs

about 2 percent as much as real
maple syrup, thus defrauding con-
sumers who believed that they were
purchasing real maple syrup. The bi-
partisan Maple Agriculture Protection
and Law Enforcement (MAPLE) Act
would increase the maximum penalty
for fraudulently selling maple syrup
that is not, in fact, maple syrup from
one year to five years in prison.

Emerald Coast Growers’ Friel is
new PPA president

Senator Gillibrand said. “This bill en-
sures that producers of real maple

people who defraud consumers and
farmers by intentionally mislabeling

HORTIBLOCK®

~/ ROOTRAINERS®
tinfo: John Sutherland  330-858-5980 T '
IS info: Dick Barrett, Ph.D. 813-642-9986

| f[LI] ast
Southeast |

Free 1-888-453-5961

Beaver ' Plastics

www.beaverplastics.com

TRADE SHOW OPPORTUNITIES

* KEYSTONE FARM SHOW -

January 3, 4, 5, 2012 - Tues. 9-4, Wed. 9-4 & Thurs. 9-3
York Fairgrounds - York, PA

- VIRGINIA FARM SHOW -

Jan. 19, 20 & 21, 2012 « Thurs. 9-4, Fri. 9-4 & Sat. 9-3
Augusta Expoland - Fishersville, VA

* BIG IRON EXPO -

February 8 & 9, 2012 - Wed. 10-7 & Thurs. 9-4
Eastern States Exposition - West Springfield, MA

« MATERIAL HANDLING & INDUSTRIAL EQUIPMENT EXPO -

February 8 & 9, 2012 - Wed. 10-7 & Thurs. 9-4
Eastern States Exposition - West Springfield, MA

« EMPIRE STATE FRUIT & VEG EXPO -

Jan. 24, 25 & 26 2012
Oncenter Convention Center » Syracuse, NY

- HARD HAT EXPO -

March 7 & 8, 2012 « Wed. 10-7 & Thurs. 9-4
New York State Fairgrounds - Syracuse, NY

* MATERIAL HANDLING & INDUSTRIAL EQUIPMENT EXPO -

March 7 & 8, 2012 « Wed. 10-7 & Thurs. 9-4
New York State Fairgrounds - Syracuse, NY

FOR MORE INFORMATION ON HOW TO EXHIBIT AT OR ATTEND ANY OF THESE SHOWS

CALL 800-218-5586

www.leetradeshows.com ¢ mwhite@leepub.com

PENSACOLA, FL
Emerald Coast Growers’
Marketing Manager, John
Friel, has been named
president of the Perennial
Plant Association (PPA).

The PPA is known as an
industry-leading organiza-
tion hosting National and
Regional Symposia with
educational seminars,
networking, camaraderie
and tours to public gar-
dens, private gardens, re-
tail nurseries and whole-
sale growers.

The Association's most
visible program allows
members to choose a
Perennial Plant of the Year.
Growers and gardeners
alike eagerly await the an-
nouncement of the winner.

PPA's 2012 National
Symposium will be held

L3 "’r %t, ;L_&‘ %
Happy Hallda ys
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- Barone Gardens

Barone Gardenss

6200 SOUTH BAY RD. * CICERO, NY 13039
john@bgardens.com o

L. GROWERS OF QUALITY ROOTED LINER
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July 3-10, 2012. Join
ECG and all the major
players in the perennial
world in Boston. If you
grow, sell or design with
hardy plants and grasses,
it's the place to be.
Emerald Coast Growers
is proud to celebrate 20
years of success in the
horticulture business.
Known for its wide variety
of  perennial starter
plants and specialty
plants, Emerald Coast
Growers maintains the
distinction of being one of
the industry's largest
suppliers of ornamental
grass liners to North
American growers and re-
tailers. With more than
400,000 sq. ft. of green-
house space, 55 acres of
farmland and growing lo-

R IR

John Friel

cations in both the north-
east and southeast,
Emerald Coast Growers
supplies top quality
starter plants to growers
throughout North Ameri-
ca. ECG starters are
available by common car-
rier, grower truck or cus-
tomer pickup in Florida
or Pennsylvania. For
more information, visit
WWW.eCgrowers.com.

315-699-4724

Early Order Discounts!
Drip Tape ~ Plastic Film

8% Early order discounts on everything
in our NEW 2012 catalog.
Call or write for your copy today.

We sell a full line of irrigation and produce supplies, includ-
ing drip tape and plastic mulch... call or write for a free 2012
catalog with thousands of products for commercial growers.

Martin’s Produce Supplies
627 Britton Road
Shippensburg, PA 17257
1-888-381-8641 Fax (717) 532-5872

MPS

1-888-381-8641 Shippensburg, PA
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Suffolk County Chapter of NYAW holds
fall meeting in Riverhead

MELVILLE, NY — The
Suffolk County chapter
of New York Agri-Women
held its fall meeting re-
cently in Riverhead, NY.
More than 20 women in-
volved in agriculture met
at Schmitt Farms on
Roanoke Avenue for a

Debbie Schmitt
showed the group the
farm’s facilities for pack-
aging and washing pro-
duce and explained its
farm stand and whole-
sale delivery operations.

Phil Schmitt demon-

strated some of the
farm’s  seeding and
spreading  techniques

and equipment. He also
treated the group to a
hayride tour of the farm
fields, including its new
composting area and
gave an on-site demon-
stration of the farm’s
blade harvesting of its
spring mix. The group
learned about different
leafy vegetable crops,
from cabbage and lettuce
to more unusual items
such as golden beets,
horseradish and sorrel,
and the different com-
mercial and ethnic mar-
kets for these products.
After a chilly morning
in the fields and some
tasty samples of the
farm’s trademark fresh
horseradish, beets and
salad dressings, the
group traveled to
Stonewall’s for lunch and
a discussion of current
agricultural topics, such
as immigration and labor
policies, opportunities for
new farmers, and out-
reach to local schools.
Joe Gergela, executive di-
rector of Long Island
Farm Bureau, was in at-
tendance and discussed
the new agricultural En-

terprise Park being devel-
oped at the Stony Brook
incubator at Calverton
that will provide labs,
kitchens and other re-
sources for agricultural
producers and small-
scale food processors to
research and develop
new products.

“Because of the diver-
sity and significance of
agriculture in Suffolk
County, and the increas-
ing level of interest
among women involved
in agriculture, NYAW has
announced preliminary
plans to hold its
statewide 2012 Annual
Meeting in Suffolk Coun-
ty,” announced Vicki
Gruber, a local attorney
and the Long Island dis-
trict leader for NYAW.
The Annual Meeting is
currently being planned
for March 2012.

Schmitt Farm is a
fourth-generation family
farm that has been farm-
ing on Long Island for
over 150 years. The
Schmitts operate a 165-
acre wholesale vegetable
farm producing lettuce,
spinach, cabbage, beets
and herbs, and a retail
farm stand, Schmitt’s
Farm Stand on Sound.
Debbie Schmitt also
runs Deb’s Field Grown
Flowers, which supplies
cut flowers and bou-
quets to wholesale and
Farm Stand customers.

New York Agri-Women
is a state affiliate of
American Agri-Women, a

We Use Our
Grandmother’s

“ALL NATURAL”
Butters, Jams,
Jellies, Pickles,
Relishes & Syrups
Our Label,
Private Labeling
or No Label

Cooper’s Mill
1414 N. Sandusky Ave.
Bucyrus, OH 44820
1 (800) 708-4215

www.coopersmill.net

national coalition of
women in agriculture
that provides a forum for
communication and the
promotion of agriculture.
NYAW affords women in
New York State an op-
portunity to network and
share views and poten-
tial solutions to common
concerns. Its primary
purpose is to educate
elected representatives,

consumers and mem-
bers of the agricultural
community. Information
about NYAW and Ameri-
can Agri-Women is avail-
able at www.newyorka-
griwomen.com and
www.americanagri-
women.org. For informa-
tion about meetings on
Long Island, contact

Gruber at 516-845-8088
or vgruber@vsgpc.com.

FOR SALE
1998 International Towmaster
on a 4700 Air Ride Chassis with a
DT466, 275HP Engine, 6 Spd. Allison
Automatic Transmission, Good Paint
with a Perfect Interior and Air Seats,
Nearly New Michelin Tires, Air
Brakes, 25,000 Lb. 5th Wheel Hitch.
Ready to take you on your next trip.
Phone Fort Plain, NY
518-993-2618

r

70 Varieties in Seedlings
Available in 1/2 Trays in
512, 288, 128, 72 Count Trays

75 Varieties in Vegative
Liners Available in 1/3 Trays
in 102, 72 Count Trays

Blueberry bushes direct from the grower.
“VIRUS TESTED” & “GUARANTEED”
30 Varieties of Highbush, Half High
and Low Bush Blueberries
Lingonberries and Cranberries

DeGrandchamp Blueberry Farm
76241 14th Avenue, Drawer GLF
South Haven, Michigan 49090
Phone (269) 637-3915 ® Fax (269) 637-2531
Toll Free (888) 483-7431
www.degrandchamps.com

Email: info@degrandchamps.com

FREE BROCHURE ALSO AVAILABLE ONLINE

ATLAS MANUFACTURING, INC.

“Your High Tunnel Headquarters!”

SoME FEATURES OF OUR HiGH TUNNELS:

- QUONSET OR “A” FRAME DESIGN
- AVAILABLE IN 16’ - 30” WIDE WIDTHS

Natural Resources

\OJ N RCS Conservation Service

Approved Manufacturer

- EqQuirPED WITH RoLL-UP SIDEWALL CURTAINS
- HicH TENSIL GALVANIZED STEEL CONSTRUCTION
- OPTIONAL “CURTAIN” DOOR OR “ZIPPER” DOOR AVAILABLE

800.346.9902

WWW.ATLASGREENHOUSE.COM




Virginia Tech defends region-
al soil judging championship

BLACKSBURG, VA —
Virginia Tech’s Soil
Judging Team won first
place at the Southeast
Region Collegiate Soil
Judging Contest for the
second year in a row.
The event took place
near Morgantown, WV,
on Oct. 7.

Team members are all
students in the College
of Agriculture and Life
Sciences’ Department of

Crop and Soil Environ-

mental Sciences
(www.cses.vt.edu/).
They are:

e Austin Gardner, of
Round Hill, VA, a senior
crop and soil environ-
mental sciences major;

e Chris Heltzel, of
Maurertown, VA, a jun-
ior crop and soil environ-
mental sciences major;

e Blake Krecji, of Vien-
na, VA, a senior environ-

mental science major;

e Melanie Letalik, of
Fairfax, VA, a senior envi-
ronmental science major;

e Kelly McMillen, of
Chesapeake, VA, a sen-
ior environmental sci-
ence major; and

e Heather Taylor, of
Blacksburg, VA, a senior
crop and soil environ-
mental sciences major.

Team members
McMillen and Letalik

SEEDS TO SUCCESS

FROM ASPARAGUS TO ZUCCHINI WITH EVERYTHING IN BETWEEN

WeeeeeOne

FOR PROS

FROM ASPARAGUS TO ZUCCHINI
WITH EVERYTHING IN BETWEEN
FOR PROFESSIONAL GROWERS OF ANY SIZE!

Call 800.700.1199 or visit us at www.ruppseeds.com
to request your copy of our 2012 Vegetable seed catalog.

The Rupp Circle logo® and A-Z For Pros loge® are trademarks of Rupp Seeds Inc.

Virginia Tech Soil Judg-
ing Team members pic-
tured in front row from
left to right are Austin
Gardner, Heather Taylor,
and Coach John Gal-
braith. Back row from left
to right are Kelly
McMillen, Blake Krejci,
Melanie Letalik, and
Chris Heltzel.

earned the second- and
third-highest individual
scores, respectively, with
Taylor and Gardner also
placing in the top 20.
John Galbraith, profes-
sor of crop and soil envi-
ronmental sciences,
coached the team.

In the competition,
each team described the
soil in four different pits,
with the goal of matching
their answers with those
of the official judges.
Many of the pits were
muddy from recent rain
in the area, covering the
students’ boots in orange
and maroon mud — Vir-
ginia Tech'’s official colors.

“I knew it was a good
omen because of the color
of the mud,” Galbraith said.

Most of the students
prepared for the event by
practicing on the week-
ends and taking the “Soil
Description and Inter-
pretation” course.

“Being prepared ahead
of time allowed the stu-
dents to be relaxed and
confident during the
contest,” Galbraith said.
“The students put them-
selves in position to win
by voluntarily going out
to practice on Fridays
and Sundays. However,
like true Hokie fans, we
always made time to at-
tend football games and
have some fun in be-
tween (and during) the
practice sessions.”

The competition in-
cluded 10 schools from
the region, with the Uni-
versity of Tennessee-
Knoxville earning second
place and Auburn Uni-
versity placing third. All
six students on the team
will represent Virginia
Tech in April 2012 at the
National Championship
Contest hosted by West
Virginia University.
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Time to Bu

YEAR-END KUBOTA DEAL DAYS

IRNOTA

L

S0 pown & 0", Financing for 5 Years

It's time to save with long-term, low-rate financing. It's time to own proven Kubota quality,
including versatile Grand L Series compact tractors. It's time to get moving! Offer ends December 31, 2011.

Eligible Models H  Down Payment m Monthly Payments per $1,000 Borrowed
$0 ©  60Months | 000% $16.67
All New Kubota 10% Down 72 Months 4.49% $15.87
L Series Models $0 72 Months P 499% i $16.10
, 10% Down _ 84 Months i 549% i $14.37
SEE ONE OF THESE AUTHORIZED KUBOTA DEALERS NEAR YOU!
NEW YORK NEW YORK (cont) NEW YORK (cont) PENNSYLVANIA
ATLANTA, NY 14808 NORWICH, NY 13815 WATERTOWN, NY 13601 ABBOTTSTOWN, PA 17301
EMPIRE TRACTOR NORWICH IMPLEMENT, INC. WALLDROFF FARM EQUIPMENT, INC. MESSICK FARM EQUIPMENT, INC.

Route 371 » 585-534-5935

CLAVERACK, NY 12513

COLUMBIA TRACTOR, INC.
841 Rt. 9H + 518-828-1781
www.columbiatractor.com

CORTLAND, NY 13045
EMPIRE TRACTOR
3665 US Route 11+ 607-753-9656
FULTONVILLE, NY 12072

RANDALL IMPLEMENTS
2991 ST HWY 58 ¢ 518-853-4500
www.randallimpls.com

GREENVILLE, NY 12083

GREENVILLE SAW SERVICE, INC.

5040 Rt. 81 West » 518-966-4346
www.greenvillesaw.com

JOHNSON CITY, NY 13790-1093
GOODRICH IMPLEMENT, INC.
745 Harry L Drive  607-729-6161
MENDON, NY 14506
SAXBY IMPLEMENT CORP.
Rte. 251 »585-624-2938
NORTH JAVA, NY 14113

LAMB & WEBSTER, INC.
4120 Rt. 98 » 585-535-7671 * 800-724-0139

5621 ST HWY 12 « 607-336-6816
www.norwichimplement.com

SALEM, NY 12865

SALEM FARM SUPPLY
5109 State Rt. 22 + 518-854-7424 or 800-999-3276
www.salemfarmsupply.com

SHARON SPRINGS, NY 13459
SHARON SPRINGS GARAGE

FARM & HOME CENTER
1375 Rte. 20 * 518-284-2346 * 800-887-1872

SPRINGVILLE, NY 12110

LAMB & WEBSTER, INC.
Rt 219 & 30 + 716-592-4923

SYRACUSE, NY 13205

EMPIRE TRACTOR
2700 Erie Bivd. East » 315-446-5656

TROY, NY 12180
SHARON SPRINGS GARAGE

FARM & HOME CENTER
1175 Hoosick St. * 518-279-9709 » 800-888-3403

WATERLOO, NY 13165

EMPIRE TRACTOR
1437 Route 318 * 315-539-7000

22537 Murrock Circle  315-788-1115

WHITE’S FARM SUPPLY, INC.
CANASTOTA, NY « 315-697-2214
WATERVILLE ¢ 315-841-4181
LOWVILLE * 315-376-0300
www.whitesfarmsupply.com

MAINE
EAST DIXFIELD, ME 04227
R.S. 0SGOOD & SONS
1101 US Rt. 2 West » 207-645-4934 or 800-287-4934
www.rsosgood.com

FAIRFIELD, ME 04937

HAMMOND TRACTOR COMPANY
216 Center Road » 207-453-7131

MASSACHUSETTS
AYER, MA 01432

TOREKU TRACTOR & EQUIPMENT, INC.

4 Littleton Rd. « 978-772-6619

MONTAGUE, MA 01351

SIRUM EQUIPMENT CO., INC.
310 Federal St. (Rte. 63) * 413-367-2481

WILLIAMSBURG, MA 01096

BACON’S EQUIPMENT
29 Goshen R. (Rte. 9) » 413-268-3620

7481 Lincoln Way
717-367-1319 « 800-222-3373
www.messicks.com

BLOOMSBURG, PA 17815
TPC POWER CENTER
2605 Columbia Blvd. « 570-784-0250
tpcpowercenter.com

ELIZABETHTOWN, PA 17022

MESSICK FARM EQUIPMENT, INC.
187 Merts Dr.
717-367-1319 » 800-222-3373
www.messicks.com

HONESDALE, PA 18431

MARSHALL MACHINERY INC.
Rt. 652, 348 Bethel School Rd. * 570-729-7117
www.marshall-machinery.com

NEW BERLINVILLE, PA 19545
ERB & HENRY EQUIP.,, INC.
22-26 Henry Ave.  610-367-2169
www.erbhenry.com

VIRGINIA
LEXINGTON, VA 24450

ROCKBRIDGE FARMERS COOPERATIVE
645 Waddell Ave. » 540-463-7381 » 800-868-7336

/_’_—Kubota Tractor Corporation Markets a Full Line of Tractors and Construction Equipment

IKuholq,

EVERYTHING YOU VALUE
www.kubota.com

©Hubota Tractor Corporation, 2011

Through a Nationwide Network of Over 1,000 Authorized Dealers. Optional Equipment may be Shown.

*$0 down, 0% A.P.R. financing for terms up to 60 months on purchases of select new Kubota equipment from available inventory at participating dealers through 12/31/2011. Example: A 60-month
monthly instaliment repayment term at 0% A.P.R. requires 60 payments of $16.67 per $1,000 borrowed. 0% A.P.R. interest is available to customers if no dealer documentation preparation fee

is charged. Dealer charge for document preparation fee shall be in accordance with state laws. Only Kubota and select Kubota performance-matched Land Pride equipment is eligible. Inclusion

of ineligible equipment may result in a higher blended A.P.R. Not available for Rental, National Accounts or Governmental customers. 0% A.P.R. and low-rate financing may not be available with
customer instant rebate (C.|.R.) offers. Financing is available through Kubota Credit Corporation, U.S.A., 3401 Del Amo Blvd., Torrance, CA 90503; subject to credit approval. Some exceptions apply.
Offer expires 12/31/2011. See us for details on these and other low-rate options or go to www.kubota.com for more information.
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For Packaging Solutions - All HIIIIIIS Lead To... Network (\DE ORCHARYp) |, Quality

ol | sorvice 1o 4 Sincg 1983
| N\ ™
* Paper, Poly & Mesh Bags. tnam L ‘bA@

-+ Plastic Containers

« Wood Baskets.
-+ Cider Jugs

* Labels

* Bin Liners

/ Plast 1 CS: . 1-866-782-4995
+ . FA'RM . P H__I_G'FJ_U B.F & WHOLESALE * RETAIL

PRIVATE IABEL * VALUE ADDED
CONTRACT PACKAGING

Y R L 100% JUICES & CIDERS ** NO SUGAR ADDED
o Fruit'& V. able Pi{:kmg oo i !

1.800:257.3009 4%

FAX: (937)866.9365

WE MAKE OVER 600 PropucTs INCLUDING
JAms, JELLIES, SAUCES, RELISH, PICKLES & BAKERY ITEMS

105 Mitcham Circle, Tiger, GA 30576
www.hillsideorchard.com

See Us At GREAT LAKES EXPO, Booth 1201

Smart Net Systems Overhead
Crop Protection Netting

Smart Net Complete Enclosure Systems for

SYSTEMS

Apples, Cherries, Grapes and Berries.

“The Smart Net system
is so good, I'll never use
anything else. The netting
material is easy to handle
i : : and conforms to different

y 0~;.,,,, i : - e . sizes and shapes.”
A = Order On Line - ' N AR Mo Tougas
Send-Us Your Email Address e T Tougas Family Farms

www.putnamfarm.com

— Solar & Wmd
. Power Simplified

Available Sizes:
20' to 50' wide x 337" long
20' to 50' wide x 531" long

sSystem Design
-Permitting

-Project Management
~We Wiite the Grants
-Incentive Securement
-Installation

q -5 Years Monitoring
-Clean Natural Energy

-USDA (June 2012)
“Transition Grant (Fall 2011)
-DG Grant (Fall 2011)
-Treasury Grant (Dec 2011)
-Viability (Spring 2012) T

N

What We Do , D 13" x 337" (ide curiain netting)

28 Knight Street Norwal k, CT 06851

Deer & Insect Netting also available ———

:Calllus for assistance in designing
"a".'package.to meet your specific
~ crop protection needs.

P.O. Box 540, 8 Ashfield Road on Route 116
Conway, MA 01341
800-634-5557 - 413-369-4335 - info@oescoinc.com

S el
j % www.oescoinc.com January 24, 25 & 26
%

—— 1‘1
11": \ f

‘ \

203-642-4105 |
irepointenergy.com
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Apples with catchy names may boost revenue for

by Krisy Gashler

A rose by any other
name may smell as
sweet, but an apple by
another name could
fetch a much sweeter
price for farmers.

Using  experimental
auctions, researchers at
Cornell University’s
Charles H. Dyson School
of Applied Economics
and Management tested
participants’ willingness
to pay for five different
varieties of apples, in-
cluding a new, patented
variety developed at Cor-
nell, currently named
NY1. Participants didn’t
know about the apples’
history or the Cornell
connection, but they
learned about each vari-
ety’s attributes, such as
sweetness and crisp-
ness, and they tasted
slices of each.

The researchers’ con-
clusion? Consumers
were willing to pay more
for NY1, and they were
willing to pay still more
when it had an “exciting,
sensory” name, said as-
sistant professor Bradley
J. Rickard. He presented
the research Nov. 8 at
the New York Produce
Show and Conference in
New York City.

Rickard and co-au-
thors Todd  Schmit,
Miguel Gomez and Hao
Lu, all of the Dyson
School, wanted to test the
influence of branding on
patented fruit varieties.

“There are a lot of
brands throughout the
grocery store. The one
exception is fresh pro-
duce,” Rickard said.
“But in the case of ap-
ples, pears, tomatoes
and peaches, that’s the
one place in the fresh
produce sector where
you have a choice. Not
really across brands,
but across these vari-
etal names.”

And what's in a name?
Quite a bit, it turns out.

Apple names generally
fall into three categories,
Rickard said: sincere
names based on a breed-
er or location, such as
Cortland or Granny
Smith; sophisticated
names, which usually
highlight the fruit’s ap-
pearance, such as Red or
Golden Delicious; and
exciting names that
evoke the taste or tex-
ture of the apple, such
as Honeycrisp.

In the experimental
auction, the researchers
tested the new Cornell
apple under  three
names: sincere
“Williams,” sophisticated
“Burgundy Beauty” and

exciting “Flavor Haven.”
In all cases, the aver-
age bid for the new apple
was 12 percent higher
than the average for four
other apples (Empire,
Fuji, Honeycrisp, and
Pinata). With the Flavor
Haven name, the average
bid jumped to 27 percent
over the other varieties.
Perhaps most interest-
ing, Rickard said, bids
on NY1 influenced bids

on the other new,
patented Washington ap-
ple, Pinata, but made no
difference in bids on the
traditional varieties.

New York grocery
shoppers already enjoy a
wide selection of apples
— including some of the
66 varieties developed at
Cornell, such as Cort-
land, Empire, Macoun
and Jonagold — but
new, patented varieties

are starting to hit
shelves. These varieties
often sell for a premium,
but they're also more ex-
pensive to grow, as farm-
ers have to buy licenses
to grow them.
Historically, public
universities developed
new apple breeds and re-
leased them to the pub-
lic. But in 1980, the

Bayh-Dole Act gave uni-
versities the right to re-

tain the intellectual
property rights for their
research. In May 2010,
Cornell forged a partner-
ship with a new industry
group, the New York Ap-
ple Growers LLC, to es-
tablish an exclusive li-
censing agreement for
the new apple varieties,
NY1 and NY2.

“The license will entail
some fairly substantial
upfront fee. It could be

farmers

$1,500 an acre upfront,”
Rickard said. “Then once
you sell a box of fruit,
you also need to pay a
royalty.”

Rickard’s primary re-
search interest is deter-
mining the best price
and setup for that li-
cense. In September, he
was awarded a two-year,
$348,700 USDA grant to
study that topic.
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Christmas Tree Checkoff Program ~ What happened?

by Stephen Wagner

Very recently the media reported that
the Obama administration had called
off its so-called Christmas Tree Tax.
The media being the media, there are a
few things wrong with that statement.
In the first place, there never was a
proposed tax on Christmas trees. Sec-
ondly, President Obama never had
anything to do with it. The issue in
question was a 15-cent assessment on
Christmas trees that would be paid by
the Christmas tree growers themselves
to raise about two million dollars.
Those monies were to be used to pro-
mote real Christmas trees instead of ar-
tificial trees. The following is a brief
chronicle of how things got so confused.

About nine or 10 years ago, as Press
Secretary of the Pennsylvania Agricul-
ture Department, I can remember an
agency lawyer coming into my office
with a fat report, the size of a medium
market telephone book, sitting down,
and explaining that it was testimony
from a formal meeting of Pennsylvania’s
Christmas Tree Growers, an association
get-together. After nearly a decade,
memory is vague on specific details but
the main point the lawyer was trying to
make is that there was too much dis-
agreement among growers for any cohe-
sive promotion program touting Christ-
mas trees to move forward at the state
level. But that was then and this is now.
That was also only one state and now

Christmas Tree Growers nationwide are
finally, of necessity, on the same page.
The tone of the argument has simplified
to a war of real Christmas trees versus
artificial trees. What could possibly go
wrong?

A recent online news report unequiv-
ocally stated that “the Obama Depart-
ment of Agriculture is implementing a
‘Christmas Tree Tax’ [which] has pro-
voked outrage from folks worried about
a War on Christmas — and also those
worried about taxes. The tax, however,
wasn't the Obama administration’s
idea. It was the Christmas tree lobby’s
creation. Real Christmas trees have
been steadily losing market share to ar-
tificial trees, so growers and retailers
lobbied the Department of Agriculture
to institute a check-off tax and use the
funds to promote real trees.”

Much of that last paragraph is not
based on fact. Public Relations Manager
for the National Christmas Tree Associ-
ation, Rick Dungey, says it is not a tax,
and attributes the so-called ‘tax’ talk to
a misinformed public interest group
and a lazy media. “The tax is a complete
fabrication by somebody called The Her-
itage Foundation,” he said. “It’'s actually
a check-off program that was finally
published two days ago” [Nov. 8] in the
Federal Register. “Somebody who does-
n’'t understand check-offs decided to
call it the Obama Tax on Christmas
Trees. The news media, without check-
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ing any facts, decided to start repeating
that. It's been an interesting two days.”

“I'm disappointed particularly with
the Heritage Foundation which broke
the story,” says Jim Heater, owner of
the Silver Mountain Tree Farm in Sub-
limity, OR, “because they normally get
their facts pretty straight. I think that in
everybody’s rush to take a shot at Oba-
ma they tacked this tax thing on him,
and it is not a tax! It is a self-help grow-
er program.”

Some think that the Heritage Founda-
tion is not the culprit but rather a fellow
grower who started the rumor. But, “I
don’t think that any grower out there
would have been foolish enough to have
cut his foot off by trying to get the thing
stopped in the way it was done,” opines
Cline Church of the nursery that bears
his name in Fleetwood, NC.

Nevertheless, it is interesting because

the purpose of the Christmas tree
Check-off Program was to raise money
to promote their industry and apply
monies to research. The industry now
has to combat a public mentality that
sees a Christmas tree tax where there
wasn’'t any. The media reported that the
White House rescinded the non-existent
tax, but people still have it in their
minds. It was hoped the program would
have collected between $2 and 2 1/2
million dollars, with that money being
used to promote live Christmas trees.
And a Christmas tree grower would
have to cut at least 500 trees for the 15
cents to kick in.

Cheryl Nickelson of the Wisconsin
Christmas Tree Association sees both
sides of the story. “I think artificial trees
are the threat,” she says, “and yet peo-

Checkoff B4

USDA announces
delay of Checkoff Program

Recently, the National Christmas
Tree Association reported that the
Christmas Tree Promotion, Research
and Information Order was published
by USDA. However, just two days later,
NCTA received word that the checkoff
was being delayed, with no timetable
set for implementation.

The delay announcement was pub-
lished in the Federal Register. According
to USDA, the regulations are stayed “in
order to provide all interested persons,
including the Christmas tree industry
and the general public, an opportunity
to become more familiar with the pro-
gram.” In response to the delay, NCTA
issued this statement.

So, what happened between last Nov.
8 and Nov. 17? Understanding that
many of you are busy in the midst of the
season, we wanted to take a moment to
update you on the events and the in-
dustry response.

sbenshade’s

Growers Of Fine Qaulity Plants

www.esbenshades.com
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Top Quality
Poinsettias
Available

¢ Shortly following the publication of
the checkoff, David Addington of The
Heritage Foundation published a blog
post calling the checkoff program a “tax
on Christmas Trees by the Obama Ad-
ministration.”

e While incorrect, this story was
picked up by numerous media outlets,
without seeking comment from industry
members or USDA.

e To help stop the spread of misin-
formation, NCTA released a statement
explaining the facts. Industry leaders
and NCTA staff also spoke to media
nationwide and responded via social
media networks. The NCTA Blog Army
also went to work, commenting and
correcting erroneous stories when
they found them.

Since the original story broke, a num-
ber of articles have been published in
defense of the industry.
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Cooperation is

NOFA-NY’s 2012 Winter Conference:
The Cooperative Economy, will be held
at the Saratoga Hilton & City Center,
Saratoga Springs, NY, from Jan. 20-
22, 2012. This year will mark the 30th
anniversary of the annual Organic
Farming and Gardening Conference,
the premier organic educational event
in New York State.

The 2012 Winter Conference will fo-
cus on the spirit of cooperation upon
which the organic movement is built.
Celebrate the great tradition of coop-
eration that enables us to share our
knowledge, innovative solutions to
agricultural challenges, and support
for the growing community of those
who wish to farm in a more sustain-
able way.

focus of 2012 NOFA-NY Winter Conference

The 2012 NOFA-NY Winter confer-
ence will feature keynote addresses
by several distinguished guests, in-
cluding John Ikerd of the University
of Missouri, Kathlyn Terry of Ap-
palachian Sustainable Development,
and the 2012 NOFA-NY Farmers of
the Year Paul and Maureen Knapp of
Cobblestone Valley Farm. The week-
end will also feature over 80 technical
workshops on a variety of topics in
organic agriculture. Workshop tracks
will feature organic fruit, vegetable,
grain, livestock, dairy, food process-
ing, and homesteading topics, as well
as agricultural policy and food justice
topics. Our 2012 lineup features vet-
eran producers including Michael
Phillips, Dr. Guy Jodarski, Didi Em-

Checkoff from B3

mons, Rachel and Steffen Schneider,
Elizabeth Henderson, Mark and
Kristin Kimball, and many others.
Beginning farmers won’t want to miss
the Beginning Farmer Mixer on
Thursday, Jan. 19 from 7-11 p.m.
NOFA-NY will also host the first ever
Northeast Organic Research Sympo-
sium at this year’s conference, show-
casing cutting edge research in organ-
ic production from both academic and
farmer researchers. The Research

Symposium will be held Jan. 19-20.
Package registration deals are avail-
able for the Research Symposium and
the 2012 NOFA-NY Winter Conference.

To help make this event affordable
for farmers, NOFA-NY will offer over
100 scholarships to beginning and ex-

perienced farmers. Scholarship appli-
cations, due Dec. 1 are available online
at www.nofany.org/scholarships2012.
Contact Rachel for more information at
585-271-1979, ext. 511.

For a complete schedule, online reg-
istration, scholarship applications,
and more information, visit the con-
ference website, www.nofanyconfer-
ence.org. To receive an Early-Bird
Discount, register by Dec. 7. To regis-
ter over the phone, call Katie at 585-
271-1979, ext. 512. For questions re-
garding programming, sponsorships,
tradeshow or advertising opportuni-
ties, contact Matt Robinson at 585-
271-1979, ext. 503, or e-mail confer-
ence@nofany.org.

ple tend to go with tradi-
tion, things that they're
familiar with from their

spired,
everybody

“it’'s better for

they’re keeping money in

newable, non-recyclable
product. We've done some
research at the National,

because

the check-off program is
the fact that ‘there will be

a delayed referendum to to give

USDA set the program up
on a three-year basis —
the

don’t even understand
how they work, or what

industry they can accomplish.”

childhood. I've talked to
people who look for a
Scotch pine because they
grew up with a Scotch
pine. That's what they
like. Another lady said
‘we have an artificial tree
because we always had
an artificial tree.” But get-
ting people to buy, and

the community.”

Jim Heater agrees with
the environmental equa-
tion. “Natural trees pro-
vide oxygen during their
growth and provide habi-
tat for wildlife,” he says.
“Even after Christmas is
over, theyre using them
as fish habitat in some of

and found that a fake tree
stays in the home for
about six years. Six years
in the home and six cen-
turies in a landfill.”
Among the final provi-
sions in the final rule of

take place three years af-
ter collection of the as-
sessment begins.” And all
assessments for this crop
year (August 1, 2011 -
July 31, 2012) are due by
February 15, 2012. “I feel
that is probably why

Beautifully Sheared

enough time to make the
program work,” Church
speculated. “I feel there’s
so much confusion out
there when it comes to
commodity  check-offs
that consumers, and
many of our politicians,

Church sums it up very
succinctly when he says
“There are still a lot of
trees being pulled out of
attics.” Oh well, maybe
next year!

the estuaries where the
little fish can get inside
but the big ones can’t. Or

continue to buy, real
trees, turns into an envi-
ronmental debate. Most

artificial trees are not theyre chipped for
made in the United mulch. We are definitely
States. They're not the [eco]-friendly tree.”
biodegradable; they're Heater goes on to say that
not recyclable.” She about 90 percent of the

added that if people buy
artificial trees instead of
one from a local tree
farm, “theyre sending
money overseas,” where-
as if the tree is locally in-

FOOTHILL FARMS -- CHRISTMAS TREES

Large Selection for
Wholesale Buyers

‘fake tree’ companies are
offshore. “They're taking
big sections of market
share, so we've got to fig-
ure out a way to let peo-
ple know this is a non-re-

Norway, Blue & White Spruce
and White Pine.

# Santa’s Wholesale Supply

@ Exclusive line of: g‘\"“""tj
'°'-‘\\ * Christmas Ribbon

RN * Wreath Rings Ribbon Samples on Request

* Wreath Decorations
* Pine Cones

* Glue & Glue Guns 474

* Wire & Easels

* Felco

it

* Best Service at Lowest Price
e Same Day Shipping
* Free Catalog

Santa’s Wholesale
Supply
N9678 N Summit Lane
Summit Lake. WI
54485

Santa’s Own

1-800-772-6827

Stainless Steel Garland Machine
New Tap Switch

Super Cam Clamper

www.santasupplies.com www.wreathrings.com

Douglas and Fraser Firs

#1 1/2 6-7 Douglas Fir $15.00
High Lonesome Acres
814-692-4110
or 814-404-4662

From

@ Santa's Wholesale
£ Supply

We truly appreciate our
wonderful customers and wish -X

everyone a joyful season.
| WWW. santasupphes com ® WWW. wreathrmgs com =
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- Wholesale Cut Christmas Tree Orders
- Spring Digging Season :

Open for Holiday “Retail” Sales
Nov. 25" - Dec. 24" o 7 Days A Week

Varieties Available
Douglas Fir, Fraser Fir, White Pine, Blue Spruce,
Norway Spruce, White Spruce, Hemlock

SPECIAL I

6-12’ Norway Spruce

515.00 ECICI‘I (DiG Your OWN)

I Call for Pricing and Availability or to View
. Aspers, PA » 717-677-6816

www.showerstreefarm.com
H I I IS § S O s N

& Cedar Logs
~ Family Owned Since 1950 ~

— WHOLESALE —

No Order Too Large or Small

" Available Decorated
& Undecorated

Please Call For Price List
609-226-8130

It is Better to burn a candle

than curse the darkness

Hand dipped tapers
e Slow Burning
* Drip-less
* Smokeless
* Moderately scented
* Natural waxes
In addition to Paraffin, we
offer natural wax option candles
in True Bayberry, Beeswax,
Palm Wax and Soy.

Also Available
Storm candles recycled wax
e Soy candles e Display racks
e Fire starters e Private label available
¢ Reed diffusers

e True Bayberry Candles, a Traditional Christmas Candle

e Balsam Wood Reed Diffusers

e Tapers in Christmas scents

e Holiday Votives and Tea Lights in Holiday Scents
Adirondack Chandler,

21 Cooper Street, Glens Falls, NY 12801

== Phone: 518-798-1800 Fax: 518-824-5739
§ -

Website: www.adkchandler.com
info@adkchandler.com




Roll Up...Lock Down

Always ready to open
Instantly unlocks the full length

Always ready to close

Completely locks down to
seal out cold & save energy

* Motorized or manual operators.

* For hoophouse or straight side.
Natural ventilation cuts cooling
costs and extrends the summer
season.

* Auto inflation option inflates
end panels and curtain when

when closed saving extra energy. Shuts off when curtain opens.
* The Posi-Clasp Roll-Lock & Inflatable curtain system saves fuel costs and extends

the winter season.

* Instant open—Instant close saves Employee time.

FlareTube

1. Durable in all weather!

Won't rust, crack, warp, split or peel.

2. EASILY Connects at any angle to
existing structural members, other tubes
or surfaces using self drilling screWs.

3. Eliminates need for specialized brackets
or costly welders.

4, Available in 8', 10, 12, 14' or 16’ lengths

the easy solution
to problem projects!

5. Cuts to any length so projects
can be constructed on site.

6. Can be used in Greenhouses
and other outdoor structures

7. Made of special 12 y3far rectangular

tubes made from aluminum alloy wiith 1/8"
thick tube walls

— e —

S-Hooks [__www.advancingaiternatives.com

Test the strength of our

— 11 Sizes AVAILABLE 6" to =
Sizes can be mixed and matched for Quantity pricing.

10 gauge galvanized heavy steel wire.
- Packed 100 per box -

ADVANCING bg

ALTERNATIVES
717 Schuylkill Mountain Road
Schuylkill Haven, PA 17972

Phone: 570-739-1034 Fax: 570-739-1258
Toll Free 877-546-2257

WHAT’S IN A NAME?

Farmer's Choice

r Caramel Apple Dip

. Farms
Strawber

EVERYTHING... WHEN IT’S YOURS!

l Vidalia’ Onion

s Caesar
Jressing
251l oz (370ml:

Your good name is your most valuable asset. Use it to your advantage by
stocking a full line of the finest quality jams, jellies, preserves, fruit butters, BBQ
sauce, mustards, salad dressings, salsas, including cherry salsa and much
more... All custom labeled with your brand name and logo! We affordably supply
farm markets, country stores ,and roadside produce stands nationwide!

Call us for our price list, details on our incredibly low minimums and
simple set up instructions, and put your good name on our fine products. Because
when your customers reach for your brand, you reap the benefits!

+ BUILD YOUR OWN BRAND!

- PROMOTE CONSUMER LOYALTY!

Premium Quality Farm Products

43 W. Knowlton Road, Media, PA 19063
Tel: (610) 499-9477 Fax: (610) 499-9478 E-Mail: rdole@promotioninmotion.com

Virginia producers have
opportunity to showcase
products in Canada

The Virginia Department of Agricul-
ture and Consumer Services (VDACS)
offers agricultural producers an oppor-
tunity to showcase their products at
SIAL Canada 2012 through partner-
ship with the Southern United States
Trade Association (SUSTA). This Mon-
treal show, which runs May 9-12,
2012, is the leading Canadian food
trade show and it always books early.
VDACS encourages producers to lock
in their booth space now before all
spaces are gone.

In 2010, Canada was Virginia’s
largest export market. The state’s agri-
cultural exports to Canada have in-
creased dramatically over the past
three years. Bakery products, non-al-
coholic beverages, wine, vegetables
such as tomatoes and potatoes, and
pork and poultry exports have experi-
enced increases. Participants at SIAL
Canada will be able to expand the list
of existing exports to include frozen,
ready-made and canned products;
functional foods (foods that purport to
have health-promoting or disease-pre-
venting properties); fresh and dried
fruits and vegetables; organic, health
and children’s products; food ingredi-
ents, food service products, grocery
items, fine foods; sauces and condi-
ments; confectionery, bread and pas-
tries; and meat and poultry.

Canada’s trade with the U.S.

amounts to more than $500 billion a
year. The increasingly urban popula-
tion is demanding more convenience,
value, nutrition and ethnic diversity in
the food product selection. Proximity
to Canada keeps transportation costs
low, and most U.S. products enter the
country duty free under the North
American Free Trade Agreement.

Information for participants:

e Participants will exhibit in SUSTA’s
pavilion;

e Opportunity to meet key buyers,
importers and representatives of major
retailers;

e Participation fee: $1,100 for a cor-
ner booth or $1,000 for a full in-line
booth, $500 for half an in-line booth.
Corner booths cannot be split;

e Registration Deadline: March 1,
2012. No refunds will be issued for
cancellations after this date; and

e Interpreter services included in
booth fee. Other amenities will be of-
fered but additional fees may apply.

Producers interested in taking ad-
vantage of this opportunity to intro-
duce their products to Canada
should contact Keith Long at VDACS.
Call 804-371-8990 or e-mail
keith.long@vdacs.virginia.gov. For
information on additional domestic
and international trade events, go to
the VDACS website at www.vdacs.
virginia.gov/international/tradesho
ws.shtml .

NEW LIFE NURSERY, INC.
3720 64™ Street
Holland, M1 49423

www.new lifenursery.com

sgenzink(@newlifenursery.com
phone (269) 857-1209 fax (269) 857-1770

Age Per 100  Per 1000
Colorado Blue Spruce
8-12" 2-0 40.00 170.00
12-18" 2-2 110.00  700.00
Norway Spruce
8-12" 2-0 40.00 170.00
12-18" 2-1 83.00 550.00
16-24" 2-2 110.00 700.00
White Pine
8-14" 3-0 45.00 225.00
8-12" 2-1 83.00 550.00
12-18" 2-2 92.00 700.00

Also Available

White Spruce, Serbian Spruce, Black Hills Spruce,
Douglas Fir, Concolor Fir, Canaan Fir, Fraser Fir,
Scotch Pine, Austrian Pine, Canadian Hemlock

Bare-root Perennials & Deciduous also available

Please Call or Write for a Complete List
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LEWIS, ONEIDA, OT-
SEGO AND SCHOHARIE
COUNTY, NY More
and more women are
taking key roles in agri-
culture in New York. To
empower them to be-
come strong business
partners on the farm,
Annie’s Project Risk
Management Education
for Farm Women will be
offered at Cornell Coop-
erative Extension offices
in Lewis, Oneida, Otsego
and Schoharie counties.
Women from neighboring
counties will be welcome
at the business skills de-
velopment program that
will be offered 10 a.m.-2
p-m. for six consecutive
Thursdays from Jan. 12
through Feb. 16, 2012.

Pre-paid registration
with the $50 course fee
is required to Exten-
sion by Dec. 12. Class
size is limited, so early
registration is warrant-
ed for the popular
training program.

“This course is valu-
able for women who are

Become a Strong Farm Business Partner:
Register for Annie’s Project by Dec. 12

new to farm businesses,
wives and daughters
who have inherited
farms, women who have
purchased or started
farms on their own, and
women who want to im-
prove skills they have
learned while working on
a farm,” says David Cox,
Agriculture Program
Leader with Cornell Co-
operative Extension of
Schoharie County.

Annie’s Project classes
cover topics in produc-
tion, marketing, and fi-
nancial, legal (estate
planning), and human
resources risk manage-
ment. Lessons range
from learning agricultur-
al software computer
skills to how to buy crop
insurance and rent land.
Each session includes a
one-hour lunch period
for networking.

“Annie’s Project pro-
vides essential informa-
tion about how a farm
works and it establishes
localized support net-
works of women with

This Family Friendly House
Situated in a Beautiful Country Setting
Rural Route Cooperstown, NY

Could Make Your Dreams

similar agricultural in-
terests and challenges,”
says Cornell Cooperative
Extension of Lewis
County Farm Business
Management Educator
Peggy Murray.

The six-week Annie’s
Project is named for
Northern Illinois woman
Annette “Annie” Kohlha-
gen Fleck who married a
farmer in 1947 and
learned how to be his
business partner as well
as his wife while raising
four children, and man-
aging a home with three
generations under one
roof. Annie’s tireless

record keeping helped
drive the farm’s manage-
ment choices.

In 2009, Annie’s
daughter Ruth Fleck
Hambleton, who also
married a farmer, started
Annie’s Project to edu-
cate and mentor other
women in agriculture.

“The course work in-
cludes the opportunity to
learn how to organize
and manage information
critical to the farm’s day-
to-day and long-term
success,” says Cornell
Cooperative Extension of
Otsego County Farm
Business & Marketing
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Development Educator
Amy Chamberlain.
Cornell Cooperative
Extension of Oneida
County Community Ed-
ucator Bonnie Collins
says, “This is the sec-
ond time Annie’s Project
will be offered in Oneida
and Schoharie counties.
The response last year
was terrific and gradu-
ates encouraged us to
make this training
available to their fellow
women in agriculture.”
To register, contact

Cornell Cooperative Ex-
tension; in Lewis County
at 315-376-5270; in
Oneida County at 315-
736-3394 x104, in Ot-
sego County at 607-547-
2536, and in Schoharie
County at 518-234-4303
by Dec. 12.

This educational out-
reach is supported by
funding from the North-
east Center for Risk
Management Education
and by Annie’s National
Network Initiative for Ed-
ucational Success.

SCIW Fence Products is a service driven, 4th generation
family business with skilled personnel prepared to offer
you innovative deer control solutions,

TIGHTLOCK"™

Are you looking for an
agricultural fence that's
strong and virtually
maintenance free?

Look no further than Solidlock.

Bekaert's fixed knot design combined with high
tensile wire makes Solidlock the strongest woven
wire fence you can buy. Plus Solidlock's use of high
tensile wire and solid vertical stays means next to
no maintenance. You can spend less time worry-
ing about your fence - whether you want to keep

animals in or out.

Solidlock fence is available in Class 3 Galvanized or
with Bezinal + Paint advanced coating in Black.

Earth Friendfy

P;YS Flower Po ucdeIm,

IN STOCK
96" High Deer Fence (1.3
Delivery Available

So beautiful. So simple.
Since 1992

Authorized Bekaert Distributor
We also stock Farm Fence, Horse Fence, Barbed
Wire, T-Posts, Galvanized & Black Coated Pipe.

Visit these websites for more information:

More than a house, a wonderful way of life. 3.5

acres, Kitchen with built in Dishwasher, Stove, WWW.sCiw.com
Refrigerator/Freezer, Ample Cupboards and Work www.bekaertfence.com
Island. Dining Area - Living Room adjacent to
Den, 3 Bedrooms with 3 Baths. Large, Glassed 5
Sunroom, Outside Deck, Insulated Barn with Warehouse Location
concrete floor. Oil Hot Water Baseboard Heat. SCIW iﬁgkslgzie?ﬁo&go’;‘g&
You owe it to yourself to come and take a look. Q a m a Fence Toll Free: 800-962-1029
Owner will carry mortgage for qualified buyer - - - Fax: 856-423-2015
with down payment. Otsego Lake Privilege. Products Email: sales@sciw.com
Fax 519-322-1358 800-338-1136
Contact Owner ¢ 518-568-5115 ama@amaplas.com amaplas.com
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Using biochar to boost soil moisture

by Ann Perry

Scientists at the U.S.
Department of Agricul-
ture (USDA) are leading
the way in learning more
about “biochar,” the
charred biomass created
from wood, other plant

LRI O g

NEW ENGL

Brook Landscape
Brooklyn, NY

material and manure.
The studies by Agricul-
tural Research Service
(ARS) scientists at labo-
ratories across the coun-
try support the USDA
priorities of promoting
international food secu-

the ultimate green industry experience

1 Above & Beyond! ;

February 1-3, 2012 » Wednesday, Thursday, Friday "

Boston Convention & Exhibition Center ¢ Boston, MA

rity and responding to
global climate change.
ARS is USDA’s chief in-
tramural scientific re-
search agency.

Soil scientist Jeff No-
vak at the ARS Coastal
Plains Soil, Water and
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Plant Research Center in
Florence, SC, is coordi-
nating the multi-location
effort. In one project, he
led a laboratory study to
see if different biochars
could improve the sandy
soils found on the Car-

$45!

- www.NewEnglandGrows.org

(508) 553-3009

Check out new trends &
get down to business with
600 leading green
industry suppliers.

Tap expert advice & earn
valuable CEU credit at
30+ idea-rich seminars.

By the industry.
For the industry.

When you participate in New England Grows

you support your local green industry.
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olina coastal plain and
Pacific Northwest silt
loam soils derived from
volcanic ash.

Novak’s team used
peanut hulls, pecan
shells, poultry litter,
switchgrass and hard-
wood waste products to
produce nine different
types of biochars. All
the feedstocks were py-
rolysed at two different
temperatures to pro-
duce the biochars. Py-
rolysis is a process of
chemical decomposi-
tion that results from
rapid heating of the
raw feedstocks in the
absence of oxygen.
Then the biochars were
mixed into one type of
sandy soil and two silt
loam soils at the rate of
about 20 tons per acre.

After four months, the
team found that
biochars produced from
switchgrass and hard-
woods increased soil
moisture storage in all
three soils. They saw the
greatest increase in soils
amended with switch-
grass biochar produced
via high-temperature py-
rolysis — almost 3 to 6
percent higher than a
control soil sample.

Biochars produced at
higher temperatures also
increased soil pH levels,
and biochar made from
poultry litter greatly in-
creased soil levels of
available = phosphorus
and sodium. The scien-
tists also calculated that
the switchgrass biochar
amendments could ex-
tend the window of soil
water availability by 1 to
3.6 days for a soybean
crop in Florence, and
could increase soil water
availability for crops
grown in Pacific North-
west silt loam soils by
0.4 to 2.5 days.

Given their results, the
team believes that agri-
cultural producers could
someday select feed-
stocks and pyrolysis
processes to make “de-
signer” biochars with
characteristics that tar-
get specific deficiencies
in soil types.

Results from this study
were published in Annals
of Environmental Science
and in the Journal of En-
vironmental Quality.

Read more about this
work in the
November/December
2011 issue of Agricultur-
al Research magazine.

EE R

-
-
-

-

5 AssocC.,

ProducePackaging.com®
gor all your froduce packaging ueede
1-800-644-8729

Kurt Zuhlke & Assoc. Inc.
PO Box 609, Bangor, PA 18013-0609

email: sales@producepackaging.com

Ouver 55 z/ea/pi In The jncfwiﬁu;

. For over 55 years, Kurt Zuhlke &
Inc. has been a part of the
«= Many innovative packaging

- concepfts utilized by the

produce industry.

High 2uality Products And Services
Our packaging is designed to
protect produce, provide excellent
visibility to the consumer, reduce
shrinkage and enhance the product.
We also offer professional labeling

| design and application.

Earth Priendly Packaging
Mede of Recycled PETE

i Whether you are ordering a case or a

fruck load, you can rest assured that
we have the ability and capacity to
 ._ " service your orders quickly.

www.producepackaging.com

KEEPING IT
GREEN
Our Clamshells
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Recyclable!
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s Young and beginning farmers need capital, land, health insurance

New survey of 1,000 young and beginning farmers reveals what the next generation needs

The National Young Farmer’s Coali-
tion released a study showing that the
nation’s young and beginning farmers
face tremendous barriers in starting a
farming career. “Building a Future
With Farmers: Challenges Faced by
Young, American Farmers and a Na-
tional Strategy to Help Them Succeed”
surveyed 1,000 farmers from across
the United States and found that ac-
cess to capital, access to land and
health insurance present the largest
obstacles for beginners. Farmers rated
local partner-
ships and Community Supported Agri-
culture (CSA) as the most valuable
programs to help beginners.

“If Congress wants to keep America
farming, then they must address the
barriers that young people face in
getting started,” says Lindsey Lusher
Shute, Director of the National
Young Farmers’ Coalition. “We need
credit opportunities for beginning
and diversified farmers, land policies
that keep farms affordable for full-
time growers and funding for conser-
vation programs.”

Report findings include:

¢ 78 percent of farmers ranked “lack of
capital” as a top challenge for beginners,
with another 40 percent ranking “access
to credit” as the biggest challenge.

¢ 68 percent of farmers ranked land
access as the biggest challenge faced
by beginners.

e 70 percent of farmers under 30
rented land, as compared to 37 per-
cent of farmers over 30.

e 74 percent of farmers ranked ap-
prenticeships as among the most valu-
able programs for beginners.

e 55 percent of farmers ranked local
partnerships as one of the most valu-
able programs, and 49 percent ranked
Community Supported Agriculture
(CSA) as a top program.

Lack of capital was found to be the
biggest challenge for beginners. Al-
though the USDA’s Farm Service
Agency offers loans to beginning farm-
ers, current loan rules often disqualify
even experienced farmers with good
credit and small loans are hard to
come by. For real estate transactions,
FSA loans take too long to process —
up to 30 days to qualify and up to a
year to receive funds — and the
$300,000 loan limit doesn’t go far in
many real estate markets.

Land access was the second biggest
concern. Farmers under the age of 30
were significantly more likely to rent
land (70 percent) than those over 30
(37 percent). Over the last decade,
farm real estate values and rents dou-
bled making farm ownership next to
impossible for many beginners.

“In Nebraska the main barrier to
new and beginning farmers is access
to land. Unless an aspiring farmer
inherits land, it is very difficult to
have access to it,” says William A.
Powers, farmer and Executive Direc-
tor of the Nebraska Sustainable
Agriculture Society.

The National Young Farmers’ Coali-
tion recommends action at the local,
state and federal level to help begin-
ning farmers. At the local level, com-
munities can create market opportuni-
ties for farmers by starting Communi-
ty Supported Agriculture groups and
shopping at farmers markets, as well
as protecting existing farmland
through zoning and the purchase of
development rights. States can pre-
serve farmland and even offer tax cred-
its for farmers that sell their land to
beginners. At the federal level, Con-
gress can include the “Beginning
Farmers and Ranchers Opportunity
Act” in the next Farm Bill, which sup-
ports many of the specific recommen-

- We would like to take this

opportunity to say
- THANK YOU to all of our
customers. ®
Have a happy hollday season! ! &

www.sinksnmore.com

. GAP Compliant
" Portable Restrooms
Portable Sinks
and More!

@ sINKSHMORE

877-97-SINKS (74657)

dations in the report.

Secretary of Agriculture, Tom Vil-
sack, is calling for hundreds of thou-
sands of new farmers nationwide.
Over the past century, the total num-
ber of American farmers has declined
— from over 6 million in 1910 to just
over 2 million today. For each farmer
under 35 there are now 6 over 65 and
the average age of farmers is 57. The
USDA expects that one-quarter
(500,000) of all farmers will retire in
the next 20 years.

The ‘good food” movement is inspir-
ing many young people to farm, both
from farming and non-farming back-
grounds. These farmers have the po-
tential to offset the numbers of retiring

farmers and keep family farms active,
but land tenure and lack of capital are
getting in the way.

“With the release of reports such as
this one, the agrarian revival, this in-
flux of young and beginning farmers,
gains status — we'’re not just a few
people spread across the country,
we're a well organized, politically ac-
tive group that can be documented,”
says Tierney Creech of the Washing-
ton State Young Farmers Coalition.
“We know who our senators and rep-
resentatives are, we vote, and our
friends and families vote. We need
USDA and government support to
succeed and we're going to let the na-
tion know that.”

APPLE GROWERS

Q: How can you Increase your Profits?

A: » Expand your Product Line ¢

Reduce your Labor Costs

* Increase your Output per unit of time

A: Make the Pease Apple Peeler / Corer / Slicer Machine central to your operations!

SIMPLE TO USE: Place apple on machine and turn crank 3 time&~

Pares & cores the apple, then slices into 4-24 even slices.

Great for preparing Apple Slices, Applesauce,
Apple Pies, Apple Dumplings and Dried Apples

) Pease Company, Inc.

Apple Processing Equipment Since 1875

PO Box 93178, Rochester, NY 14692-8178
Phone 585-503-2300 ¢ Fax 585-563-7582
www.fbpease.net ¢ dudley.pease@yahoo.com
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Why do so many green

enterprise professionals
choose Farm Family for
their insurance needs?

Our agents take a personal
interest in protecting what you
value most. And we take the
time — to visit, to listen and
to understand your unique
business concerns.

Even if you're not in the
market for insurance right
now, you owe it to yourself to
come talk with us for a few
minutes. Our comprehensive,
cost-effective coverage jusc
might make you think twice
about your current plan —
and plant the seed for a
fruitful relationship rooted
on common ground.

Farm
Family

®

“AMERICAN
NATIONAL

FAMILY OF COMPANIES

Life insurance products offered by Farm Family Life Insurance Company, Glenmont, NY. Property/casualty insurance products offered by United Farm Family
Insurance Company, Glenmont, NY, in MD and PA, and Farm Family Casualty Insurance Company, Glenmont, NY, in CT, DE, MA, ME, NH, NJ, NY, RI, VT, and WV.

For the agent nearest you, call:
Bruce Porter, General Agent
1-800-544-5010
Batavia, NY
or visit
www.FarmFamily.com

FF-55K3 (0108)




New ‘Stokes Tested’ varieties
available for 2012

Stokes Seeds prides it-
self in the number of veg-
etable trials it puts out
each year. Each variety is
“Stokes Tested” in many
geographic areas in the
Northeast, Midwest, and
Canada or it does not go
in the 2012 Stokes Seeds
Commercial Growers
Guide. Generally each
variety is tested for mul-
tiple years in numerous
locations. This strategy
was especially beneficial
in 2011 with the chal-
lenges of varying temper-

Gourmet Sweet™ Brand

1673 »
75 day yellow

Tom Pagels
NJ, PA, DE, MD, VA, LI
856-692-9378

George Dobson
NY, NE
315-589-9319

Toll free...

Gourmet Sweet™ Brand

AWESOME A
76 day bicolor

atures and precipitation.
Whether it is green beans
or seedless watermelon,
you can be certain that
you are getting the best
new varieties on the mar-
ket. Growers do ask for
“Stokes Tested” varieties.

Following are com-
ments on some of our fa-
vorite new “Stokes Test-
ed” varieties.

In green beans, Inspi-
ration and Wyatt had
exceptional years in
Stokes trials. Inspiration
is a classy high quality

Archimedes

5.7- inch bean with an
upright plant that set
well in the heat in 2011

Gourmet Sweet™ Brand

SEEDS
- QUALITY SEED SINCE 1881 -

Karen Grybko
NH, VT, MA, RI, ME
603-654-5362

Keith Peterson
MI, OH, IN, IL
517-626-6065

1-800-263-7233

Tom Dauria
NJ, PA, DE, MD, VA, WV, LI
908-489-4896

Carol Korey
NY
845-651-3553

Box 548, Buffalo, NY 14240-0548
www. StokeSeeds.com

New Varieties

STELLAR N

Hendrix

and also holds well in
the field. It has demon-
strated some tolerance to
season Midwest virus
complex and whitefly.

Stokes B10

\ Gourmet Sweet™ Brand

< 2873
75 day bicolor

Randy DeMay
NY
315-483-2080

Ken Wagner
Midwest
317-578-7906

Fax: 1-888-834-3334

Sugar Cube

Treat Your
Workers

VVell

GAP Compliant
Portable Restroom

* Meets U.S. Department of Agriculture and USDA
standards for “Good Agricultural Practices.”

* Protects agricultural workers — and consumers —
from salmonella and other diseases.

* Optional trailer makes it easy to move restroom
to follow workers.

* Exterior sink, paper towel holder, and soap dispenser
satisfy GAP handwashing requirements.

QOSINKSMMORE

877.977.4657 | www.sinksnmore.com
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As we enter our 66th
year in the seed business
we continue towards our
mission of helping farm
families feed their friends
and neighbors at home
and around the world. We
are continually evaluat-
ing vegetable varieties as
we strive to bring growers
the best available prod-
ucts for their market op-
portunities.

For the 2012 season
we have added over 30

Stokes from B9

Inspiration

Wyatt had a very consis-
tent yield in the spring
and fall of 2011, of nice
dark green pods, 4-sieve
in diameter and is 5.7
inches long on an up-
right plant. It has excel-
lent bacterial disease
and virus resistance.

Archimedes pepper
was introduced last year
and performed very well
in both trials and pro-
duction fields this year.
Archimedes is a 76-day
green to red blocky bell
pepper. It has resistance
to BLS 1,2,3 and inter-
mediate resistance to
Phytopthora.

Sugar cube can-
taloupe was the pre-
ferred variety for taste
and yield in 2011. It is
for the farm market that
is looking for a smaller
high quality personal
size 2 LB melon. It has
high sugars (14 percent
brix), deep orange flesh,
tight interior, amazing
taste and excellent dis-
ease tolerance.

For those growers that
raise onions for storage,
Hendrix is the new
onion for you. It is a nice
106-day long day onion
with a medium gold col-
or, long storage, and a
nice globe shape. This
variety performed very
well over a wide geo-
graphic area in 2011.

Ask your Stokes Seeds
Sales Representative
about the newest

products to our commer-
cial vegetable seed cata-

log including beans,
broccoli, corn, peppers,
pumpkins, squash,

tomatoes and watermel-
on. Several sweet corn
varieties have been
added including the new
Performance Series™
from Seminis.

Ka-Ching, a 78 day,
synergistic bi-color from
Crookham is everything
a grower desires in qual-
ity, ear size and yield.
The plant has great

WeeeeeOne

health and architecture
which translates into
yield potential. It is
rugged and adaptable
with a large ear for its
season. The uniformity of
the ears in size, place-

Tirreno

ment and maturity,
lends itself to machine
harvesting. It also dis-
plays a nice package for
the consumer in its tip

Passion Il

fill, husk protection and
eating quality.

Give your early corn
market a boost by plant-

Xanthi, Belcanto and Ora-
nos peppers.

ing Cuppa Joe to follow

Espresso. Cuppa dJoe,
from Seneca Vegetable
Research, is a 73 day

synergistic bi-color that
Rupp s

al &l
liam

R ;
Call 800.700.1199 or visit us at www.ruppseeds.com
to request your copy of our 2012 Vegetable seed catalog.

SEEDS TO SUCCESS

FROM ASPARAGUS TO ZUCCHINI WITH EVERYTHING IN BETWEEN

FOR PROS

@

FROM ASPARAGUS TO ZUCCHINI
WITH EVERYTHING IN BETWEEN
FOR PROFESSIONAL GROWERS OF ANY SIZE!

The Rupp Circle logo® and A-Z For Pros logo® are trademarks of Rupp Seeds Inc.
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Outstanding new varieties from Outstanding Seed Company LLC

Summit

Summit

Summit Pumpkin is
fast becoming the stan-
dard of comparison for
large fruited pumpkins.
Fruit average 30 to 40
Ibs., are dark orange and
nicely ribbed. Handles

Progress

f

Summit Pumpkin
30-40 Ib. Fruit.
Resistant to Powdery Mildew
Our most popular hybrid.

standout for size, dura-
bility and black -color.
Plant is semi-bush. Ma-
turity is 95 days. Summit
has homozygous resist-
ant to Powdery Mildew.
Apogee
Apogee Pumpkin is
possibly the largest fruit-
ed Powdery Mildew re-
sistant pumpkin on the
market today. Fruit aver-

g .} i

Rascal

Apogee ™ Pumpkin
40-50 Ib. Fruit. Resistant to Powdery Mildew. Some growers report fruit weight over 60 Ib.
Photograph courtesy of an Outstanding Seed Company, LLC customer; grown in 2011.

\
& PO 53—y

Prudenc

age 40 to 50 Ibs., are
dark orange with good
ribbing and extra-large
handles. Plants have
large vines. Maturity is
105 days.

Rascal PMRR Pumpkin

Rascal PMRR Pumpkin
has homozygous resist-
ance to Powdery Mildew
and heterozygous resist-
ance to WMV and Phy-
tophthora. Pink fruit are
large, flat, deeply fur-
rowed, thick-walled and
semi-hard shelled. Fruit
average 30 to 40 lbs. Ma-
turity is 100 days.

Prudence
Prudence Pumpkin is a

Rascal PMRR Pumpkin

30-40 Ib. Fruit.

Resistant to Powdery Mildew,
WMV, Phytophthora. NEW for 2012.

Ilustrations and descriptions represent kind onl
fer from illustration in color, shape and

Variety r

smaller version of Sum-
mit. Fruit average 20 to
25 Ibs, are dark orange
and well ribbed with a
large, thick handle. Plant
is semi-bush. Maturity is
90 days. Prudence has
homozygous resistant to
Powdery Mildew.

Progress

Progress Pumpkin is
perfect for markets de-
siring a smaller carving
pumpkin. Fruit average
7 to 10 lbs., are very
dark orange, very well
ribbed and have a long
twisting handle. Plant is

semi-bush. Maturity is
100 days. Progress has
homozygous resistant to
Powdery Mildew.

For more information
visit www.pumpkinveg-
etableorganicseeds.com.

Harris Seeds’ 2012 introductions

perform from fie

Harris Seeds has a
long history of selecting
varieties that excel in
terms of field perform-
ance, market appear-
ance, and eating quality.
This tradition continues
with 2012's vegetable in-
troductions, which range
from crowd-pleasing
small pumpkins to truly
mouthwatering  sweet
corn and melon varieties.

Little Giant F1 Pump-
kin is small in size and
big on kid-friendly ap-
peal. Its rich, dark-or-
ange color and smooth
sides make it great for
painting, but its light
ribbing and strong, dark
green handle give it the
look of a miniature jack-
o-lantern. This beautiful
little pie pumpkin is the
latest addition to Harris
Seeds' extensive line of
pumpkins with interme-

Little Giant F1 Pumpkin

diate resistance to Pow-
dery Mildew.

Crunchkin F1 Pump-
kin is a hard shell ver-
sion of Harris Seeds'
popular Munchkin mini
pumpkin and is sure to
be a hit for fall decora-
tion. The flattened,
deeply ribbed shape and
medium-orange, lightly
flecked color give
Crunchkin a classic,
customer-pleasing ap-
pearance. Best of all, the
hard shell allows for ex-
tended storage and

BIG TIME }Z«’A«R-‘I:E TIES
SMALL SCALa;i} GROWERS

Want head-turnin g Ve etables? Your customers will love the classy
appearance and top-shelf taste of Harris Seeds’ high-performing varieties...and you'll
appreciate the reliable production, high yield, and disease protection. The 2012 Harris
Seeds Professional Vegetable Growers’ Catalog will be mailed in November, and inside
you'll find a broad selection of high quality, disease resistant, great tasting vegetable
varieties that will have customers looking your way. You'll find the exceptional varieties
above — plus hundreds more — in untreated, treated, or organic seed.

To receive your free catalog, call us toll-free or visit us online:

800-544-7938 www.harrisseeds.com

HARRIS SEEDS .............

A Grower Friendly Company Rochester, NY 14624-0966

1d to table

Mirai 315 BC F1 Sweet
Corn

Thanksgiving sales.
Mirai 315 BC F1 and
Mirai 160 Y F1 Sweet
Corn are the latest in the
impressive Mirai super-
sweet series. Mirai vari-
eties offer truly superb
eating quality, with melt-
in-your-mouth tender-
ness and exceptional
sweetness. These intro-
ductions are both 74 day
varieties that produce re-
fined, cylindrical 8-inch
ears of delicious kernels
on sturdy, clean plants.
Strong tip fill, attractive

Harris B13

SCARLET RED

A052
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New variet

Porcelain Doll F1
Porcelain Doll is an eye-

catching, exotic Pink
Pumpkin perfect for all
holiday decorations.

Porcelain Doll’'s deep-or-
ange, sweet flesh can be
used for pies, soup, and
gourmet culinary delights.
Full vine plant habit.
Good Powdery Mildew tol-
erance. 20-24 Ibs.

Limon

Limon is a commercial
green zucchini with an
open bush habit and
very low spine count.
Unusual and eye-catch-
ing lime-green fruit with
lemon-yellow “efferves-
cent” color mixed in for
the gourmet market.

Golden Girl

Golden Girl is a Hybrid,
Yellow Zucchini Squash.
This top yielding hybrid
seed brings together an

Booty

outstanding, true golden
yellow color and a strong,
open bush habit. An at-
tractive presentation of
consistent quality and
shape make this yellow

Red Head

Porcelain Doll F1

zucchini a winner. Toler-
ant to Powdery Mildew 2.

Amarillo

Nourse Farms offering several varieties for 2012

Natchez Blackberry

Prime Ark®

Following are several
new varieties that we are
offering for 2012. Feel
free to visit our website,
www.noursefarms.com,
for our complete listing of

Rupp from B10

1 .
Mayflower Strawberry

Octavia Red Raspberry

varieties. Our 2012 cata-
log will be available in De-
cember. Contact us for a

provides an 8 to 8 1/2
inch ear. It offers excel-
lent eating quality for an
early corn along with the
cold soil vigor and a clean
sturdy plant you look for
in an early time slot.
Allure is a 75 day syn-
ergistic bi-color from
Seneca Vegetable Re-
search with excellent eat-
ing quality. Allure pro-
duces a very refined 8-

Rupp B13

Allure

Ka Ching

Portola Strawberry

free copy at 41 River
Road, South Deerfield,
MA 01373, telephone
413-665-2658, fax 413-
665-7888, or e-mail
info@noursefarms.com.
Mayflower Strawberry

Monterey Strawberry

(EM-995) (U.S. Plant
Patent Pending) *Exclu-
sive to Nourse Farms

We are introducing
Mayflower as a new late-

Nourse B14

Limon

Hybrid Zucchini Summer S;ggash

Unusual and eye-catching lime-green fruit
with lemon-Lime “effervescent” color!

www.neseed.com

Tandy Summertime

characterized by strong
yields. Fruit are dark red

NE B13

Booty
Booty is a hybrid, deter-
minate, open field tomato

Tomato Growers:
Our tomato offerings are growing...
check out these two exciting varieties!

Mountain Magic F1
75 days. Campari-type
with excellent flavor, uni-
formity, high sugar and
disease resistance. Highly
crack-resistant. Long shelf
life. Resistant to Verticillium
Wilt 1 and 2, Fusarium Wilt
1 and 2. Resistant to late
blight, plus moderate
resistance to early blight.
Flaveor stands in compari-
sons with heirloom
varieties.

Mountain Magic produces
round to deep round 2 oz.
fruit on somewhat com-
pact indeterminate plants.
Fruits have a long shelf life.

BSS-832 F1

is a widely adapted main
season variety, suitable

for vine ripe and mature
green markets throughout
the eastern U.5. BS5-832
produces large to extra large
firm, deep oblate fruits on

a vigorous determinate
plant. F-2, F-2, V1

BS5-832

Bejo Seeds are available through quality-minded dealers
on both a seed packet and commercial scale. Call the
number below for a list of seed sources.

L] L]
bejo seeds, inc.
A NAME THAT STANDS FOR QUALITY
1972 silver spur pl, oceano, california 93445
phone: 805.473.2199
e-mail: info@bejoseeds.com
www.bejoseeds.com
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and firm with good tomato taste. A beau-
tiful tomato that has wonderful flavor and
is perfect for East Coast production. Did
very well in trials and is still under test
for tolerances.

Napoli

Napoli is a hybrid, Tuscan type melon
that features a high brix, bright orange
flesh with a tight cavity and a vigorous
vine with a terrific canopy for fruit pro-
tection. Tolerant to Powdery Mildew Race
2 and Fusarium Race 1 and 2, Watermel-
on Mosaic Virus.

Orange Sherbet

Orange Sherbet is a hybrid, Tuscan,
eastern shipper cantaloupe that exhibits
extremely high quality. Combining a high
brix with a strong melon flavor, Orange
Sherbet is one of the best eating melons

available. A high fiber content gives this
melon variety good shipping ability. Or-
ange Sherbet’s appearance makes for an
attractive display. Tolerant to Powdery
Mildew Race 2 and Fusarium Race 1 and
2, Watermelon Mosaic Virus.

Amarillo

Amarillo is a hybrid, golden, indeter-
minate cherry/cocktail tomato that can
be grown in a greenhouse or open field
with excellent leaf cover. Featuring a
taste that is outstanding, Amarillo’s fruit
changes from yellow to gold with maturi-
ty with 20-80 fruit per cluster. This is an
early maturing tomato — just 75 days.
Tolerant to Tobacco Mosaic Virus, Verti-
cillium Wilt and Fusarium Wilt.

Summertime

Summertime is a hybrid, triploid wa-

Greenhouses Inc.

200 Schoolhouse Road, Cheshire, Ct. 06410

We are Young Plants Specialists
Offering a extensive line of rooted cuttings for
spring and poinsettia production in several
sizes. The best varieties from Selecta First
Class, Suntory, Danziger and others as well
as specialty seeded items like spikes and

tuberous begonias.

Beat the Energy Crunch:
With our large 50 cell cuttings. These save
several weeks of growing time when

compared to our smaller 102 cells.

Save even more time with our pre-finished
pots of spring color in 4.5", 6” and our unique
basket starters.

We offer grower truck delivery to most areas of
New England, New Jersey, and Eastern thru Central New York.

Our 2012 Spring Listings are out!
Call or email to get your copy.

termelon that is a tremendous variety
for any watermelon program. Summer-
time’s ultra-sweet flesh is testing in the
range of 4-5 on the penetrometer and
many fields have had brix readings of
11-12. With excellent shipping qualities
and an  attractive, well-defined
flesh/rind margin, Summertime is an
exciting new watermelon.

Red Rock

Red Rock Seedless Watermelon fea-
tures a high brix content with excellent
shipping capabilities and shelf life.
Small seed pips.

Red Head

Rupp from B12

Red Head is a hybrid, open
field/greenhouse, saladette type Roma
tomato. Red Head features a compact
habit and is ideal for the fresh market.
Determinate at 70 days to maturity.

Tandy

Tandy features a strikingly beautiful off-
white color with a strong, medium dark
green handle. Tandy is an excellent yield-
er with a medium vine habit. Ideal as an
edible pumpkin or novelty colored pump-
kin. For more information on this and
many more great varieties, visit us at www.
dpseeds.com. Buy online at
www.neseed.com.

by-1.75 inch ear with strong tip fill,
good husk cover and great flag leaves.
This is the perfect variety for growers
whose consumers demand quality.

We are excited to be able to offer
growers the new Performance Series™
sweet corn hybrids from Seminis.
These hybrids are the only fresh mar-
ket sweet corn hybrids proven to have:
outstanding yield, up to 85 percent less
insecticide use, dual mode of action for
above-ground insects, below-ground
protection, tolerance to Roundup
WeatherMAX® and Roundup Power-
MAX® and taste and nutrition value on
par with conventional counterparts.
The Performance Series hybrids in-
clude: Obsession II, Passion II and
Temptation II.

We are pleased to be able to offer
growers three new conical peppers for
the 2012 season. Belcanto (red), Ora-
nos (orange) and Xanthi (yellow) from
Enza Zaden are high quality peppers
having superior flavor when compared
to bells of the same color. They produce
high yields of mature colored peppers
with little yield reduction compared to
green. These 6-7inch peppers would be
ideally marketed in multi-colored
packs and will be sure to catch the eye
of your customers. Your customers can
dice them for use in flavorful fresh sal-
sas, larger pieces for stir-frys, serve
stuffed fresh or roasted as a new kind
of wrap that can be a feature on the

plate but not dominate as most bell
peppers would.

We're excited to release a new jack o’
lantern pumpkin. WeeeeeOne is a new
unique miniature pumpkin, with pow-
dery mildew resistance. The 3-by-3
inch fruit have shallow ribs and a full
round shape similar to traditional jack
o’ lantern pumpkins. WeeeeeOne can
be carved and brings a new look to fall
decoration.

2011 was a launch year for Tirreno, a
new cantaloupe from Enza Zaden. Grow-
ers had great success producing the 4-6
pound fruit. Tirreno has shown tremen-
dous plant health in the field which pro-
vides the opportunity for excellent yield
potential. Tirreno has absolutely the best
eating quality of any variety that we have
marketed to date. For 2012 we are offer-
ing Majus a big brother to Tirreno. Ma-
jus shares many of the characteristics
with larger 6-8 pound fruit and coarser
netting. This is a must try for your 2012
growing season.

"From Asparagus to Zucchini with
everything in between, for Professional
Growers of any size" — and with over
1,100 vegetable varieties from all the
major vegetable breeders, Rupp Seeds
is uniquely able to help farm families
feed their friends and neighbors at
home and around the world.

To request your copy of our 2012
Commercial Vegetable Seed catalog, vis-
it our website at www.ruppseeds.com or
give us a call at 800-700-1199.

(800) 773-1964

KGr
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Or check out our on line catalog at

CKGreenhouses.com

Harris from B11

dark green husks, and
long flags make the ears
look as classy as they
taste. Mirai 315 BC is a
bicolor with nicely-con-
trasted yellow and white
kernels, while 160 Y adds
a midseason variety to

Barone Gaxdens;

6200 SOUTH BAY RD. ¢ CICERO, NY 13039

315-699-4724

john@bgardens.com

GROWERS OF QUALITY ROOTED LINER

Complete Line of Ecke Flower Fields and Oglevee Geranium Plant Material

Tuberous Begonia, Solenia Begonias, Regal Geraniums
Complete Line of Suntory Products
Pre-Finished Hanging Baskets, Combinations and Pots

SURPLUS PLANT MATERIAL SALE
Partial Trays and Overages ¢ Cash and Carry - Reduced Prices
SATURDAYS 8AM - 2PM 2/18 - 4/14

YopeER & GROLINK
Rootep Mum LINERS

AVAILABLE

Call or Contact the Following Brokers

GRIFFIN GREENHOUSE
SYNGENTA

EASON « GRIMES
GLOCKNER

W.H. MILIKOWSKI
McHUTCHISON

Harris Seeds' line of full-
flavored Mirai yellow corn.
Summer Sweet® SSW
2001 MR F1 Sweet
Corn combines excep-
tional supersweet flavor
with advanced seed tech-
nology and powerful dis-
ease protection. SSW va-
rieties are bred for fuller,
less wrinkled seed than
other supersweet vari-
eties, which offers more
energy to the seedling
during germination and
allows better seed flow
while planting. To make
growing as smooth as
planting, SSW 2001 MR
offers resistance to the
new strains of rust
(RplG, Rpll) and inter-
mediate resistance to
NCLB and SCLB.
Solstice F1 Melon is
BIG in every respect:
size, flavor, and disease
protection. With deep
sutures, heavy netting,
and luscious flavor,
these huge 7-9 1b melons
have the look and eating
quality of traditional
“Eastern” type melons.
However, they also offer

the full disease package
of newer hybrids, includ-
ing resistance to Fusari-
um wilt (0,1,2) and Pow-
dery Mildew (1,2).

Red Bounty F1 Toma-
to offers extra-large, de-
licious, deep red fruit,
plus resistance to Toma-
to Spotted Wilt Virus.
While previous tomato
varieties offered only in-
termediate resistance to
this devastating disease,
Red Bounty offers more
protection, for a harvest
that lives up to the vari-
ety's name.

Harris Seeds' extensive
line of untreated and or-
ganic seeds includes 265
vegetable varieties this
season. Of special note
are Manny F1 Organic
Cucumber and Taurus
F1 Cucumber, which of-
fer gourmet quality fruit
in both greenhouse and
field culture.

To request a Harris
Seeds Professional Veg-
etable Growers' Catalog,
call 800-544-7938 or vis-
it www.harrisseeds.com.
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FDA publishes report on listeriosis outbreak

The FDA released a
document on Oct. 19 that
provides an overview of
factors that potentially
contributed to the con-
tamination of fresh, whole
cantaloupe with the
pathogen Listeria mono-
cytogenes, which was im-
plicated in a multi-state
outbreak of listeriosis.

In early September
2011, the Food and Drug
Administration (FDA), in
conjunction with the
Centers for Disease Con-
trol and Prevention
(CDC) and state health
departments, began to
investigate a multi-state
outbreak of listeriosis.
Early in the investiga-
tion, cantaloupes from
Jensen Farms in the
southwest region of Col-
orado were implicated in
the outbreak.

On Sept. 10, FDA,
along with Colorado
state officials, conduct-
ed an inspection at
Jensen Farms during
which FDA collected
multiple samples, in-
cluding whole can-

taloupes and environ-
mental (non-product)
samples from within the
facility, for laboratory
culturing to identify the
presence of Listeria
monocytogenes. Of the
39 environmental sam-
ples collected from
within the facility, 13
were confirmed positive
for Listeria monocyto-
genes with pulsed-field
gel electrophoresis
(PFGE) pattern combi-
nations that were indis-
tinguishable from three
of the four outbreak
strains collected from
affected patients. Can-
taloupe collected from
the firm’s cold storage
during the inspection
was also confirmed pos-
itive for Listeria mono-
cytogenes with PFGE
pattern combinations
that were indistinguish-
able from two of the
four outbreak strains.
As a result of the isola-
tion of outbreak strains
of Listeria monocyto-
genes in the environ-
ment of the packing fa-

cility and whole can-
taloupes collected from
cold storage, and the fact
that this is the first doc-
umented listeriosis out-
break associated with
fresh, whole cantaloupe
in the United States,
FDA initiated an envi-
ronmental assessment
in conjunction with Col-
orado state and local of-
ficials. FDA, state, and
local officials conducted
the environmental as-
sessment at Jensen
Farms on September 22-
23, 2011. The environ-
mental assessment was
conducted to gather
more information to as-
sist FDA in identifying
the factors that poten-
tially contributed to the
introduction, growth, or
spread of the Listeria
monocytogenes strains
that contaminated the
cantaloupe.

FDA identified the fol-
lowing factors as those
that most likely con-
tributed to the introduc-
tion, spread, and growth
of Listeria monocyto-

genes in the cantaloupes:

Introduction:

e There could have
been low level sporadic
Listeria monocytogenes
in the field where the
cantaloupe were grown,
which could have been
introduced into the
packing facility; and

® A truck used to haul
culled cantaloupe to a
cattle operation was
parked adjacent to the
packing facility and could
have introduced contami-
nation into the facility.

Spread:

e The packing facility’s
design allowed water to
pool on the floor near
equipment and employee
walkways;

e The packing facility
floor was constructed in
a manner that made it
difficult to clean; and

e The packing equip-
ment was not easily
cleaned and sanitized;
washing and drying
equipment wused for
cantaloupe packing was
previously used for
postharvest handling of

Nourse from B12

midseason variety. Bred
by David Simpson at the
EMR East Malling Re-
search Center, U.K.,
Mayflower exhibits high
production and firm, high
quality berries. Mayflower
was identified in our test
plots in a very wet fruit-
ing season, as the fruit
stood up under difficult
conditions. In our ad-
vanced grower trials, 80
percent of the growers re-
sponding to our survey
said the variety per-
formed well in their trial
and that they would plant
it again. We highly recom-
mend Mayflower for trial
plantings.

Octavia Red Raspber-
ry (Licensed Variety) *Ex-
clusive to Nourse Farms

This is a new late-sea-
son floricane raspberry
that we first offered in
2011. It is the latest fruit-
ing summer variety avail-
able. Octavia will pick
seven to 10 days later
than Encore and until the
early primocane varieties
begin. Octavia is highly
productive with good fla-
vor and firmness. Con-
sider Octavia for fresh
market applications. We
are still learning about
level of winter hardiness,
but recommend trialing it
in areas where late sea-
son production is de-
sired.

Natchez Blackberry
(Plant Patent 20,891)

Natchez is a recent re-
lease from the University
of Arkansas breeding pro-
gram. This is the earliest
ripening thornless variety

with very high production
potentials. Very large and
good tasting berries can
be harvested during a
three-to-five week sea-
son. Due to its semi-erect
growth habit, Natchez
performs best with a trel-
lis. We highly recommend
this variety.

Prime Ark® 45 Black-
berry (Plant Patent Ap-
plied For)

Prime Ark® 45 is a new
release from the Universi-
ty of Arkansas breeding
program. It is a thorny
primocane-bearing black-
berry with an erect grow-
ing habit. Fruit size is
medium-large and trials
indicate that Prime-Ark®
45 is much more produc-
tive than Prime Jim. Fruit
holds up well after pick-
ing and is suitable for
shipping. The floricane
fruiting season is after
Prime-Jim and Natchez
and before Ouachita.
Early indications are that
the primocane crop
ripens later than Prime-
Jim. Ripening may be too
late for some northern ar-
eas, but will extend the
blackberry season for sit-
uations where late fruit is
desired. We would recom-
mend Prime Ark® 45 as
the outstanding primo-
cane-bearing blackberry.

Portola  Strawberry
(U.S. Plant Patent No.
20,552)

This is a strong day-
neutral variety from Cali-
fornia. Fruit is lighter in
color than most everbear-
ers and should be har-
vested before fully red. It

has good flavor with a
large crop that is as early
as Evie-2. Recommended
for beginners, this variety
will perform in warmer
climates. Recommended
for zones 5-7.

Daroyal Strawberry
(Licensed Variety) *Exclu-
sive to Nourse Farms

Daroyal is our second
introduction from the
Darbonne-Inotalis breed-
ing program in France.
Daroyal is vigorous with
strong rooting capacity.
Berries have an attractive
conic shape, darker red
color, good internal color
and a glossy appearance.
Our production fields
show high yields during a
long season. Daroyal will
easily compete with Ho-
neoye due to its excellent
flavor. This berry ripens
quickly, we recommend
harvesting every other
day.

Monterey Strawberry
(U.S. Plant Patent No.
19,767)

This is a moderate day-
neutral cultivar from Cal-
ifornia. It has great flavor,
like Seascape, while more
tolerant to high summer
temperatures. This plant
has good leaf disease re-
sistance, but is suscepti-
ble to powdery mildew.
Recommended for begin-
ners and experienced
growers. Recommended
for zones 5-7.

Albion Strawberry
(U.S. Plant Patent No.
16,228)

Albion produces very
large fruit that is mostly
conical, very firm and red

in color. Its flavor is very
good for a day-neutral. To
get the high yields it is
capable of producing,
this variety will need a
stronger watering and
nutrient program than
any other everbearer.
Wider plant spacing will
deliver the largest berries.
It is resistant to verticilli-
um wilt, phytophthora

crown rot and has some
resistance to anthracnose
crown rot. Recommended
for zones 5-7.
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another raw agricultur-
al commodity.

Growth:

e There was no pre-
cooling step to remove
field heat from the can-
taloupes before cold stor-
age. As the cantaloupes
cooled there may have
been condensation that
promoted the growth of
Listeria monocytogenes.

FDA'’s findings regard-
ing this particular out-
break highlight the im-
portance for firms to em-
ploy good agricultural
and management prac-
tices in their packing fa-
cilities as well as in
growing fields. FDA rec-
ommends that firms em-

ploy good agricultural
and management prac-
tices recommended for
the growing, harvesting,
washing, sorting, pack-
ing, storage and trans-
porting of fruits and veg-
etables sold to con-
sumers in an un-
processed or minimally
processed raw form.
FDA has issued a
warning letter to Jensen
Farms based on environ-
mental and cantaloupe
samples collected during
the inspection. FDA'’s in-
vestigation at Jensen
Farms is still considered
an open investigation.

GREENHOUSES INC.
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- 400 + VARIETIES OF LINERS
* FROM ANGELONIA TO VINCA
- EXPANDED SUCCULENT LINER PROGRAM
% 5 MIXES AVAILABLE %
ROSETTE ALOE SEDUM

* PATIO CRASSULA ¥
* *
& WEEKLY AVAILABLITY
ORDER NOW FOR BEST SELECTION |
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*  Fine Quality Dlants
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it Pay Dirt!
PARKER DAVIS Co.. Ine¢.
presents

Affordable,
Heavy-Duty
Nursery Marker
Stakes

Ideal for wholesale and retail nurseries,
growers and garden centers, our patented

2'/2'w x 6"h
Card

nursery marker stakes are made to last for
years and offer the most durable economic

choice on the market today.
® 9-gauge galvanized steel
® 38,16, 24, 32, and 48 inch lengths

* Top and bottom bend for upright card

display and use with flats and pots

e Corrugated polypropylene cards in eight
colors for easy signage color-coding

(sun/shade, species, prices, etc.)
¢ Three standard card sizes

e Can be used with any permanent marker

or labeling system

For a price list and FREE SAMPLE,
call 1-800-438-0387 today!

See Us At The Farwest Show, Booth 15169

7"w x 5'/2"h Card

Corrugated plastic
cards work well
with computer

d label

6"w x 2'/2"h Card

Only available
in white

9ga.x2"x8"
Stake

9ga.x2"x8"
Stake

PARKER DAVIS Co.. Ine¢.
2310 N. Tryon Street e Charlotte, NC 28206-2791
Visit our website at: www.parkerdavis.com
Fax 704-375-9116 e Phone 800-438-0387

9ga.x2"x16"
Stake




Are You Involved In More Than One Industry?
We Are Here to Help You.

FREE SUBSCRIPTIONS BY REQUEST’

Please check off the publications you would like to receive and answer the questions below each.

° ° ° (] (] [ ] (]
Regional Heavy Construction (bi-weekly) ‘ Regional/National Solid Waste Recycling
i o (monthly)
4 L D YES - Send me HARDEAN w2
v | Hard Hat News! ["J YES - Send me Waste Handling
Hard Hat News focuses on heavy equipment MM@M Eqmpment News!
construction including excavating, construction/dem-
olition, paving, bridge building, and utility construc- Recycling professionals involved in the wood waste,
\  tion in the northeastern third of the United States. C&D, scrap metal, asphalt & concrete, and
. £ . . . . .
e T HOW MANY OF THE FOLLOWING TYPES OF EQUIPMENT compost recycling industries will find Waste
1 0 President/CEQ DO YOU OWN OR LEASE? i i
2 J Manager/Supervisor 3 O Other 1 Excavators ) Hand“ng Equmept News'; a Valuat_)le Sourc‘? of
FULL TIME EMPLOYEES g _IQOZﬁ/rsV R — new products, product innovation and site adaption.
101-5 2 6-25 30>25 racl eellLoaders . o .
NUMBER YOUR PRIMARY BUSINESS #1, 4 Trucks Two regional editions cover the United States.
SECONDARY #2, ETC. 5 Backhoes, TLB's —
1 Asphalt Paving 6 Other Heavy Equipment . SEE
2 Concrete Paving 1 Owner/President/VP O Operations Manager Q Other
3 Oil & Stone Paving Do you perform contract snow removal? TYPE OF BUSINESS
4 Bridge Construction OYes O No e
5 Excavating If so, how many pieces of equipment do you use . . ) (Check all that apply)
6 Utility/Underground _ for snow removal? (1 Construction Demolition Recycling O Scrap Metals Recycling
Z(I_Bonjtructl_on Demolition b h lans ) ) 0 Construction Demolition Landfill 1 Ferrous (1 Non-Ferrous
3 L:ﬂdsélag;?i%g signy’.;)u ave plans for your company’s expan O Woodwas_te Recycling/Land Clearing 0 Equ!pment Manufacturer
10 Logging 0 1-2 Years 0 3-5 Years I Composting 1 Equipment Dealer
11 Other O No plans at this ime 0 Other [ Asphalt/Concrete Recycling

Natipnal Aggregate (monthly) | Regional Horticulture Paidnf::if"li";“"“

\ ‘ YES - Send me North g7 )7]j)

American Quarry News!

North American Quarry News covers quarries,
sand and gravel pits, HMA and ready mix concrete
operations in the United States. NAQN provides a
% ; combination of strong editorial and
P L advertising for industry professionals.

e 5

D YES - Send me Country Folks
GROWER!

Country Folks Grower is the regional newspaper
for all segments of commercial horticulture since
1991. Each monthly issue is filled with important
news, information, and advertising for the
Greenhouse, Nursery, Garden center,
Landscaper, Fruit,

Your company produces these products or services: E@ﬂk@ Vegetable Grower
(Check All That Apply) _ : and Marketers.

1 (I Crushed stone and sand & gravel 9 J Asphalt “This publication costs $22 for one year.
2 7 Crushed stone 10 0 Consulting engineer *This publication costs $38 for two years.
3 O Sand and gravel 11 3 Machinery/equipment manufacturer
4 [ Recycled materials, concrete/asphalt 12 3 Equipment dealer/distributor Business Type: (Check All That Apply) 0 Small Fruit
5 O Cement 13 I Government, association or school -
6 O Lime 14 O Drilling Q Greenhouse U Farmers Market Q Christmas
7 0 Industrial minerals 15 (7 Blasting Q Tree Fruit U Direct Market Q Garden Center
8 0 Concrete O Nursery U Vegetable Q Supplier

Regional Agriculture (" g ™" ) LEE PUBLICATIONS

PO Box 121, 6113 State Hwy., Palatine Bridge, NY 13428
J YES - Send me Country Folks! 800-218-5586 « FAX 518-673-2381
ur premier weekly agricultural newspaper has

four editions covering agriculture from Maine SUBSCR'PT'ONS

through North Carolina. Every issue is loaded with national,
regional and local agricultural news, 888-596-5329
equipment, service advertising and auctions. email: SUbSCﬁptiOﬂS@'BBpUb.Gom

*This publication costs $45 for one year.

*This publication costs $75 for two years. Name

Mid-Atlantiec Farm/Business Name
Lountry Folks | Aygress

j Folks Chrenice

Business Type: (Check AllThat Apply) City St_ate — Zip
A Dairy ] Beef A Poultry County Email
0 Horse 0 Goat 0 Sheep Phone () Fax ()
Q Alfalfa Q Corn Q Soybeans Date Signature
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Country Folks Grower Classifkieds

PO Box 121, 6113 State Hwy.5 _ (800) 836-2888
Palatine Br,idge, NY 13428 Fax: (518) 673-2381 E-mail: classified@leepub.com
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Announcements Announcements Cars, Trucks, Trailers Fish Fish Garden Supplies
1998 INTERNATIONAL TOW- | 'LIVE gggﬂg;gﬂgry ZETTS FISH FARM & HATCHERIES | GROW HALF-DOLLAR SIZE
JAN UARY lSSU E MASTER on 4700 air ride Estab. 1900 Large Selection of Game Fish muscadine & blackberries,

Thursday, December 15"
For as little as $9.25 - place a classified ad in

Country Folks Grower

call Peg at 1-800-836-2888
or 518-673-0111

or email classified@leepub.com

Number / Classification
35 Announcements
50 Applicators
80 Auctions
110 Bedding Plants
120 Bees-Beekeeping
130 Bird Control
155 Building Materials/
Supplies
165 Business Opportunities
210 Christmas Trees
235 Computers
330 Custom Services
415 Employment Wanted
440 Farm Machinery For
Sale
445 Farm Machinery
Wanted
470 Financial Services
500 For Sale
505 Forklifts
510 Fresh Produce, Nursery
515 Fruit Processing Eq.
530 Garden Supplies
535 Generators
570G reenhouse
Plugs/Cuttings
575 Greenhouse Supplies
580 Groundcover
605 Heating
610 Help Wanted
680 Irrigation
700 Lawn & Garden
805 Miscellaneous
820 Nurseries
840 Nursery Supplies
855 Orchard Supplies
910 Plants
950 Real Estate For Sale
955 Real Estate Wanted
1035 Seeds & Nursery
1040 Services Offered
1130 Tractors
1135 Tractors,
Repair
1140 Trailers
1155 Tree Moving Services
1165 Trees
1170 Truck Parts & Equipment
1180 Trucks
1190 Vegetable
1205 Wanted

Parts &

Announcements

* * *x Kk *
ADVERTISERS

Get the best response from
your advertisements by
including the condition, age,
price and best calling hours.
Also we always recommend
insertion for at least 2 times
for maximum benefits. Call
Peg at 1-800-836-2888

CHECK YOUR AD - ADVER-
TISERS should check their
ads. Lee Publications, Inc.
shall not be liable for typo-
graphical, or errors in publica-
tion except to the extent of the
cost of the first months inser-
tion of the ad, and shall also
not be liable for damages due
to failure to publish an ad.
Adjustment for errors is limit-
ed to the cost of that portion of
the ad wherein the error
occurred. Report any errors
to Peg Patrei at 518-673-
3237 ext. 111 or 800-836-
2888.

NEED BUSINESS CARDS?
Full color glossy, heavy stock.
250 ($45.00); 500 ($65.00);
1,000 ($75.00). Call Lee Pub-
lications 518-673-0101 Beth
bsnyder@leepub.com

" TEDERAL RESERVE NOTE
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0 ONE DOLLARO,

YARD SIGNS: 16x24 full color
with stakes, double sided.
Stakes included. Only $15.00
each. Call Beth at Lee Publi-
cations 518-673-0101. Please
allow 7 to 10 business days
when ordering.

chassis with DT466, 275hp
engine, 6 spd. Allison auto.
trans., good paint w/perfect
interior & air seats. Nearly
new Michelin tires & brakes,
25,000 Ib. 5th wheel hitch.
Ready to take you on your
next trip. 518-993-2618 Fort
Plain,NY

Farm Equipment

) Holland
Transplanter Co.

510 E. 16th St.,, Holland, MI 49423
Ph: 1.800.275.4482 Ext. 1  Fax: 616.392.7996
Website: www.transplanter.com
E-mail: hidtrans @iserv.net

Pond Equipment & Supplies, Aquatic Plants
Truck, Air, U.P.S. Parcel Post Delivery

200 varieties, fruits, nuts, and

berries. Free color catalog.
Ison’s Nursery, P.O. Box 190,
Brooks, GA 30205, 1-800-
733-0324. www.isons.com

SEND FOR COMPLETE CATALOG
P.O. BOX 239, DRIFTING, PA 16834
)’ O PHONE: 814-345-5357
Kol _*§ - www.zettsfish.com
For Sale

1998 INTERNATIONAL TOW-
MASTER on 4700 air ride
chassis with DT466, 275hp
engine, 6 spd. Allison auto.
trans., good paint w/perfect
interior & air seats. Nearly
new Michelin tires & brakes,
25,000 Ib. 5th wheel hitch.
Ready to take you on your
next trip. 518-993-2618 Fort
Plain,NY

Farm Machinery
For Sale

ONE AND TWO ROW sweet-
corn, vegetable, pumpkin
planters w/JD Max-Emerge.
Also, custom build planters.
Pequea Planter, 717-442-
4406

STANHAY Seeder, 4 rows, 8
reconditioned boxes, 3 extra
double line shoes. Call 518-
441-9870

Farm Market Items

Affordable USA MADE ltems.
Full line of heavy duty items,
poles - hooks - trellis items,
arbors - fences - indoor items.
Free 400 plus ltems Catalog.
Custom Display Racks. Also
accepting custom orders.
Serving customers since
1999. A&L Iron Works, LLC,
624 Buchland Rd., Narvon,
PA 17555. 717-768-0705, Fax
717-768-0245

Fertilizer &
Fertilizer Spreading

HicH Quauity Butk AgLIME

available from Tilcon, NY Inc.
Licensed for use in NY and NJ.

contact Mike DiRenzo on
845-480-3249

www.tilconny.com

IRk

To place 8
C\ai\siﬁed

Business
Opportunities

Business
Opportunities

Business
Opportunities

Distributor / Sales Agency Required
for Amaizeingly Green Value Products ULC.
Great opportunity in the North Eastern US Horticulture and Agriculture Markets.

AG is a manufacturer and Exclusive Agent for BioFert and Orgunique dealing
wholly in horticultural supplies, liquid and granular fertilizers, water soluble

fertilizers and natural herbicides.

Our products can increase yields, improve quality and help in building resistance to stress from environment, pests and diseases.

Backed by Technical expertise, our 100% Organic products are suitable for Foliar & Soil Applications, Propagation and Fertigation.

Our Products are strongly organic based or OMRI Certified.

Products are available for both Commercial and Retail users.

www.amaizeinglygreen.com

www.biofert.net

Meet with us at the Empire State Fruit and Vegetable Expo Booth 108.

All'inquiries please contact Mr. Edward Solomon at esolomon@amaizeinglygreen.com
(905) 947-9444 x226 or 1 (888) 614-7336

WWW.0rgunique.org

AMAIZEINGLY“/
GREEN

www.cfgrower.com

Fruits & Berries Fruits & Berries

*" Q * 4

P &2 S WHOLESALE NURSERY, INC.
S Q 9555 North Gast Road, P.0. Box 116 - Bridgman, Michigan 49106

L ) Phone: 269-465-5522  Fax: 269-465-4822
WHOLESALE GROWERS OF QUALITY SMALL FRUIT PLANTS

BLUEBERRIES ARE OUR SPECIALTY

Red Raspberries Black Currants

Purple Raspberries Red Currants

Yellow Raspberries  White Currants
Black Raspberries Asparagus

www.kriegersnursery.com
ALL STOCK GRADED TO AAN STANDARDS

Grapevines

Blueberries
Jostaberries
Gooseberries

TREE*FARNMS
Specializing in Edible Landscaping.

Blueberries, Blackberries, Raspberries,

GraPes, and [Truit | rees.
TN: 931-467-3600 « Fax 931-467-3062

email sales@freedomtreefarms.com
www.freedomtreefarms.com

K274

67 YEARS
RAISING SUPERIOR

HARTMANN'S Nursery sTock

SR plant company  pop GROWERS.

Blueberry Plants are VIRUS TESTED, and State of Michigan Certified.

All Plants are grown using TISSUE CULTURE TECHNIQUES by Hartmanns.

We can provide the grower with personal cultural advice in the first stage of
preparation and beyond. Order Now your Future investment.

Blueberry, Raspberry, Blackberry and other Small Fruits.
CONTACT DANNY, TERI OR BOB FOR A FREE CATALOG

AND PERSONAL ADVICE.

P.0. Box 100 Lacota, Michigan 49063 | ph. 269-253-4281 | fax. 269-253-4457
email: info@hartmannsplantcompany.com | web: www.hartmannsplantcompany.com

\
Since 1932

2 ‘g

% Best

™o Berry
&2 Plants

* Strawberries, raspberries, blueberries,
blackberries, asparagus and more!

* Where the pros go for plans and plants.

* Call for a free catalog and plasticulture guide!

41 River Road
South Deerfield
Massachusetts 01373

ANremy 1= r—
A LT % a )

www.noursefarms.com 413.665.2658




Fax: (518) 673-2381

[ Country Folks Grower Classifieds
O Box 121, 6113 State Hwy.

J
Palatine Bridge, NY 13428

(800) 836-2888)

E-mail: classified@leepub.com

Greenhouse
Equipment

GREENHOUSE: 84,000SqFt.
IBG Arch |l structure for sale,
gutter connected, disassem-
bled & ready for shipping,
303-915-8589 (Colorado). For
photo’s kpriola@hotmail.com

Greenhouse Supplies

USED NURSERY
POTS FOR SALE
1gal ...9
.15¢
.19¢
.25¢
.50¢

7 gal . .60¢ .

Please Call
Frank Geiger
203-255-1024

Geiger’s
Garden Center
40 Bel ont St.
Fairfield, CT 06430

2 gal .
3 gal .
4 gal .
5 gal .

Irrigation

Irrigation

Nursery Stock

Real Estate Wanted

Irrigation & Row Crop Supplies

Irrigation System Design, Drip Tape & Tubing. Pumps,
Filters, & Fert Injectors, Row
Smooth, Embossed, Bio & Colored Plastic Mulch.
Wooden Boxes & Baskets, Stakes, Twine. Use a Fellow

Farmer for all your Irrigation & Row Crop Needs!
Download Catalog Online or Call 603-465-2241
Brookdale Fruit Farm.c.om

38 Broad St Hollis, NH O304

7 Generatious of Family Farming Since 1847 and Gﬂ:rwu'i'gJr

See Us at Manchester, NH

ers, Wire Hoops, Clear,

LARGE VARIETY of Ever-
greens, Flowering Trees,
Shrubs & Natives in larger
sizes. Pre-dug trees available.
700 acres of quality field
grown material. 40 years
experience. Roger Coffey &
Sons Wholesale Nursery
Ph: 828-394-2259 Fax:
828-758-2240 email:
sales @rogercoffeyandsons.com
www.rogercoffeyandsons.com

Call 800-836-2888 to place your classified ad.

Lumber &
Wood Products

LOCUST 4x4’s, fence posts,
split rails, lumber. Natural,
chemical free non poisonous
alternative to pressure treated
that has strength and lasts a
lifetime. 518-883-8284

Greenhouse Supplies

Greenhouse Supplies

700 Cowd?

www.thermalarm.com

You need to know!

Thermalarm 603-522-5301
P.O. Box 459 East Wakefield, NH 03830
Heating Native Plants

Nursery Stock

Nursery Stock

WANTED: Farm Market or
small farm in Eastern Penn.,
Delaware, New Jersey, New
York or New England. Contact
Barry at 215-493-8730

Refrigeration

REFRIGERATION SUPERSTORE

Worid’s Largest Inventory
@ NEW & USED Walk-In
BARR

e

Refrigeration

Coolers + Freezers + Displays
Refrigeration Systems « Ice Flakers

(920) 231-1711 www.barrinc.com

Call us and check out:

Matt Moser
Toll Free: 800-386-5600

MOSER FRUIT TREE SALES

MAKE ONE CALL FOR ALL YOUR FRUIT TREES!
FROM HEIRLOOMS TO THE HOTTEST NEW VARIETIES!
REPRESENTING ONLY THE BEST NURSERIES!

Farm markets, greenhouses and garden centers join our
Grandpa's Orchard™ brand fruit tree program. Sell more trees!
www.GrandpasOrchard.com

Moser Fruit Tree Sales, Inc.
Cell: 269-921-6892
5329 Defield Rd, Coloma, MI 49038

Moser’s exclusive FastFruitTree™ technology can save that family heirloom,
discovery or favorite old variety. Call us about small quantity custom budding.
Common sense advice and personalized service from the same family for over 50 years.

A

=

Fax: 269-468-6510
www.ForFruitTrees.com

Nursery Stock Available

- Fruit, Shade, Ornamental Trees
- Flowering Shrubs, Small Fruits, Roses, Vines
- Rhubarb, Asparagus, Horseradish And More!

VISIT US AT WWW.KELLYWSN.COM

Bareroot - Containerized - Packaged
0, Small Minimum Orders/Free Color Picture Tags
Wholesale Nurseries, Inc.

. Box 66 Phelps NY 14532 - 877-268-2151 - Fax 315-548-8004
Usk Cooe # SB1211 For $10 OFF Your INITIAL ORDER.

Nursery Stock

#1% 6-7’ Douglas Fir, $15.00;
#2 Douglas Fir, $13.00. 814-
404-4662

YUKON WARM AIR FURNACES
Wood/Coal/Oil or (5= IS
Wood/Coal/Gas Lﬂ ;

Call for factory direct
prices & brochure
1-800-358-0060

www.yukon-eagle.com usta

Help Wanted

FLORASEARCH, INC.

In our 3“decade of performing confi-
dential key employee searches for|
the nursery, greenhouse, and horti-
culture industries and allied trades
worldwide. Retained basis only.
Candidate contact welcome, confi-
dential, and always free.

FLORASEARCH, INC.

1740 Lake Markham Road
Sanford, FL 32771

407-320-8177 (phone) * 407-320-8083 (fax)
Email: search@florasearch.com
Web Site: www.florasearch.com

ORCHARD MANAGER:
needed for non-profit organi-
zation located in MA. See
www.community-harvest.org
for information. 508-735-9567

NATIVE GRASSES, sedges,
rushes, wildflowers, and
herbaceous plants for use in
wetland mitigation, restora-
tion, and landscape design.
Contract growing available.
Signature Horticultural Ser-
vices, Freeland, MD. Call 410-
329-6466 or fax 410-329-
2156.

Nursery Equipment

Japanese Maples-Bare Root
Grafted three year old
container grown-nice size
Twenty varieties available-
Call for brochure
FREE shipping
$11.00 per tree
See our display Ad
Kelleygreen Nursery
Paul Ferretti-Sales Rep
843-832-1500 office
843-814-1757cell
843-695-0794 fax
pauljferretti@bellsouth.net

3 SECTION (2row) multivator,
30" Ace of Spades, CareTree
foilage tying machine, TS60
Vermeer tree spade on 87
F800 Ford. 319-936-2534.

LEYLAND CYPRESS: 3 gal-
lon 36-42”, $10.00. Quantity
discounts. Also larger sizes.
OTTERBEIN NURSERY,
Newburg, PA 717-423-0119,
717-423-0146(Fax)

WANTT0 PLAGE R GLASSIFIED AD?

GALL: 600-836-2008

AMERICAN WHOLESALE CO.
NEW/USED WALK-IN-COOLER ~ FREEZER BOXES ~
REFRIGERATION SYSTEMS ~ EQUIPMENT
Large Inventory ~ All Sizes
e Buy ¢ Sell ~ Nationwide e Wholesale Prices

Phone: (216) 426-8882 e www.awrco.com

Roofing

ROOFING & SIDING

Roofing

—

J'

’_\.._’—-.._;—-._./T‘\_J—-._a—-.._./-\\ __’_‘__r’]\:_'_____’_‘__/?‘\‘ i)
ABM PANEL AN
BUY DIRECT = We manufacture Metal Roofing & Siding.
ABM & ABX Panel - Standing Seam - PBR Panel
LOW PRICES - FAST DELIVERY — FREE LITERATURE

A.B. MARTIN ROOFING SUPPLY, LLC

Ephrata, PA 1-800-373-3703
P ]

Newville, PA 1-800-782-2712
Full line Pole Building material. ~ Lumber - Trusses - Plywood.
www.abmartin.net ¢ Email: sales @ abmartin.net

Seeds

VIS SEED COMPANY:
Specializing in flower seeds
from around the world.
Seeds, plugs, cuttings.
Offering the best annual,
perennial, vegetable & herb
seeds. Celebrating 25 years!
Contact us for a current cat-
alog. PO Box 661953, Arca-
dia, CA 91066. (P) 626-445-
1233, (F) 626-445-3779,
hvis@visseed.com,
www.visseed.com

Pest Control

Pest Control

Sprayers

Advanced Landscape Plant
IPM PHC Short Course
January 3-6, 2012

For registration information contact: Avis Koeiman
Department of Entomology, 4112 Plant Sciences Building,
University of Maryland, College Park, MD 20742
Tel: 301-405-3913

email: akoeiman@umd.edu

"Parts, Sales & Service :
| for Durand-Wayland ;

Arendtsville Garage
T 135A Main St. ¢ Arendtsville, PA 17303 :

717-677-7416

Nursery Liners

Nursery Liners

Plants

Plants

+® Natives

PPALACHIA

NURSERILES, INC.

POTTED LINERS
t®  Flowering Shrubs
+® Boxwood

Web site: www.appnursery.com

Email: liners@appnursery.com
Phone: 1-877-743-4733
Chambersburg, PA 17201

Order Now For Spri

t®  FEvergreens 1#*
t® Grasses #

Fax: (717) 597-9073

QUALITY RASPBERRY

PLANTS & GRAPEVINES

Red & Black Raspberry Plants,
Grapevines & Blackberry Plants

Well known, hardy varieties at affordable prices « NYS Inspected

Mald%Farms 716.337.3162 = awaldfarms.com

Trucks

1998 INTERNATIONAL TOW-
MASTER on 4700 air ride
chassis with DT466, 275hp
engine, 6 spd. Allison auto.
trans., good paint w/perfect
interior & air seats. Nearly
new Michelin tires & brakes,
25,000 Ib. 5th wheel hitch.
Ready to take you on your
next trip. 518-993-2618 Fort
Plain,NY

LLOZ J2qwadag - HIMOHD SHT104 AHLNNOD - g uonoas - | abed
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Trees

Trees

HALABURA TREE FARMS
35 Dreher Rd.

Orwigsburg, PA
570-943-2137 office
570-943-7692 fax

4 White Pine

4 Norway Spruce

4 Douglas Fir

4 Concolor Fir

4 Hemlock

4 Shade & Flowering
Trees Available

4 Arborvitae

Cut & B&B available ¢ Reasonable Prices
* Delivery Available

(Schuylkill Co.)

4 Blue Spruce
4 Serbian Spruce
4 Frazier Fir

Calendar of Events

E-mail announcements of your regional
event(s) to: jkarkwren@leepub.com
We must receive your information,
plus a contact phone number, prior to
the deadline that’s noted under the
Announcements heading on the 1st

page of these Grower Classifieds.
* % %

DEC 1

JAN 8-9

Direct to Consumer Farm
Marketing & Agri-Tourism

Seminar
Berks Co. Ag Center, 1238
County Welfare Rd.,

Leesport PA. 8:30 am - 4:30
pm. Contact John Berry,
610-391-9840. On Internet
at extension.psu.edu.

DEC 12

Professional Pest
Managers School
Holiday Inn - Harris-
burg/Hershey, 604 Station
Rd, Grantville, PA. 7:45 am -
3 pm. The sessions are
designed to update you with
the latest information con-
cerning your role and
responsibility in relation to
integrated pest management
and pesticide regulations as
you are earning core and
category credits. Registra-
tion fee of $75 covers
instructional materials,
lunch, breaks and speaker
expenses. Registrations
received after Mon., Nov. 28,
2011, will be $95/person.
On Internet at http://exten-

sion.psu.edu/dauphin

DEC 13-15
New England Vegetable &

Fruit Conference & Trade
Show

Center of New Hampshire
Radisson Hotel, Manchester,
NH. On Internet at www.
newenglandvfc.org

DEC 20

Penn State Extension
Workshop on Crop Load
Management
Adams County Agricultural
& Natural Resources Center,
Gettysburg, PA. 8:30 am -
3:30 pm. Includes presenta-
tions on the carbon balance
model and use of a new tool
- the Equilifruit Disk - for
assessing optimum apple
crop load. During the after-
noon, participants will move
to Kuhn Orchards, Cash-
town, PA for a discussion of
“Pruning to Manage Crop
Load.” The afternoon prun-
ing demonstration is free
and will be conducted in
Spanish and English. Final
date to register is Dec. 14.
Call 877-489-1398. On
Internet at www.cvent.

com/d/9cqjgg.

2012 National Green
Centre
Overland Park Convention
Center,6000 College Blvd,
Overland Park, KS. Call 888-
233-1876 or info@national
greencentre.org.
JAN 11-13

MANTS® 2012 (The Mid-
Atlantic Nursery Trade
Show)
Baltimore, MD. Call 800-
431-0066 or e-mail info@
mants.com. On Internet at

WwWw.mants.com

JAN 14

NOFA 25th Annual Winter
Conference
Worcester State University,
486 Chandler St., Worcester,
MA. Contact  Cathleen
O’Keefe, e-mail wc@
nofamass.org. On Internet
at www.nofamass.org/con-

ferences/winter/index.php.

JAN 22

16th Annual P.L.A.N.T.
Seminar - Perennials &
Design - A Perfect
Combination

Greater Columbus Conven-
tion Center. $75 per person.
Call 614-771-8431. On
Internet at www.perenni
alplant.org.

JAN 24-25

Second Annual NJ Plants
Trade Show
New Jersey Convention Cen-
ter, Edison, NJ. On Internet
at www.njplantshow.com.

JAN 25-28

ANLA Management Clinic

Galt House Hotel & Suites,
Louisville, KY. Contact
ANLA, 202-789-2900 or e-
mail meetings@anlaorg. On
Internet at www.anla.org.

JAN 27-28

Mid-States Horticultural
Expo
Kentucky international Con-
vention Center, Louisville,
KY. For advertising contact
Betsie A. Taylor, 502-695-
0106 or mail.knla@

gmail.com. For booth infor-
mation contact Louree Walk-
er, 931-473-3951 or louree
@TNLA.com.

JAN 31-FEB 2

Mid-Atlantic Fruit & Veg-
etable Convention
Hershey Lodge, Hershey, PA.
Contact Bill Troxell, 717-
694-3596 or pvga@pvga.org.
On Internet at www.

mafvc.org.

9 EASY WAYS TO PLAGE A
COUNTRY FOLKS GROWER GLASSIFIED AD

1 PHONE IT IN - Just give Peggy a callat
1-800-836-2888

2 FAX IT IN - For you NasterCrd,Visa,
w American Expres or Discover customers... il out
the form altach ed completely and fax o Pegy a

(518) 673-2381
MAIL IT IN - Fillout the atiched form,

w G i 1, eclose yourcheck or it e
ormaionan mal

Country Folks Grower Classifieds
PO Box 121,
Palatine Bridge, NY 13428

4 E-MAIL IT IN - E-mail your ad to
= classified@leepub.com

5 ON-LINE - Go to www.cfgrower.com
=and follow the Place a Classified
Ad hutton to place your ad 24/7!

FOR BEST RESULTS, RUN
YOUR AD FOR TWO ISSUES!

Cost for each Issue per Zone:
$9.25 for the first 14 words,
30¢ each additional word.
(Phone #’s count as one word)
#ofissuestorun__ Total Cost §
Zone(s) to run in: (1 East (I Midwest LWest

Name: (Print)
Address:
City:
Phone:
Cell:

St.:
Fax:

Zip:

E-mail;
J1'have enclosed a Check/Money Order
J Please charge my credit card:
d American Express U Discover U Visa O MasterCard

Acct#: Exp. Date:
(MM/YY)
Date:

1
Signature:
Required w/Credit Card Payment Only

If you have used equipment for sale, ask about our group of
weekly farm newspapers that cover from Maine to North Carolina.




USDA supports diverse food access through Farmers Market
Promotion Program grants

Nearly 150 farm-to-con-
sumer marketing projects
received funding Oct. 13
under the U.S. Depart-
ment of Agriculture’s
Farmers Market Promo-
tion Program (FMPP),
marking a $9.2 million in-
vestment to support direct
marketing and to increase
consumer access to
healthy food, much of it in
food deserts and other
low-income areas. This

Empire State

year's awards — 149 in
total, distributed across
42 states and the District
of Columbia — showed a
rise in urban projects and
increased diversity in the
types of projects funded.
“Earlier this year, we re-
ported that more than
1,000 new farmers mar-
kets have been recorded
across the United States,
totaling 7,175 markets,”
said Deputy Secretary

FruitgVegetable

Growing

Kathleen Merrigan.
“Through programs like
FMPP, we believe that
USDA’s contributions to
direct farm-to-consumer
marketing are providing
alternative economic op-
portunities for our nation’s
agricultural producers.”
Traditionally, FMPP
has funded projects in
both rural and urban ar-
eas. However, this year
saw a shift toward a

more even distribution,
with urban projects
growing to nearly half of
the portfolio. “In addition
to funding many worthy
start-up farmers mar-
kets, I was particularly
pleased to note a rise in
the number of innovative
projects like those that
create or expand com-
munity-supported agri-
culture programs
(CSAs), agritourism, and

mobile markets,” Merrig-
an added.

Increasing fresh food
access in food deserts —
low-income areas identi-
fied as having limited
access to affordable and
nutritious food — and
other low-income com-
munities was a priority
for this year’s awards.
As a result, over 40 per-
cent of projects funded
by FMPP this year serve

Make Plans Now to Attend the

EMPIRE STATE FRUIT AND VEGETABLE EXPO
and DIRECT MARKETING CONFERENGE

for the Health
of New York

AVAILABLE CALL TODAY!!
800-218-5586

2012 SESSIONS
WILL INCLUDE:

* Flower Production

* Flower Marketing

* Labor

* Potatoes

* Tree Fruit

* Tomatoes & Peppers

* Cultural Controls

* Direct Marketing

* Pesticide Safety

*Vine Crops

* Leafy Greens

* Cover Crops

* Soil Health

* Reduce Tillage

* Berry Crops

* Cabbage

* Cole Crops

* Food Safety

* Onions

* Garlic

* Peas & Snap Beans

* Greenhouse & Tunnels

* Pesticide Safety

* Sweet Corn

Oncenter * Syracuse, NY
January

NEW FOR 2012

* Third Day Added
* NYS Flower Industries

Don’t Miss These Exhibitors . . .

Acadian AgriTech » 910

Adams County Nursery, Inc+ 115
Agraquest, Inc * 705

Agricultural Data Systems, Inc » 602

Amaizeingly Green Value Products, ULC + 108

American Takii, Inc » 709

Applied Agricultural Technologies = 214

Arctic Refrigeration Co.+ 518

BASF - The Chemical Company = 402

Bayer Crop Science ¢ 201, 300
BCS Shop » 325, 424
BDI Machinery * 403, 405

Belle Terre Irrigation, LLC = 519, 521, 523

Biagro Western Sales = 700
Burgess Baskets « 107

CAS Pack Corporation * 103
Clifton Seed Co * 303
Community Bank, NA « 924

Compac Sorting Equipment « 423, 425, 522, 524

Conklin Agro Vantage * 806

Grimes Horticulture » 304

Growers Mineral Solutions * 319
GVM, Inc* 723, 725, 820, 822

Hansen-Rice, Inc *+ 904

—
2

1 -

L
- S

B

M
'y &

NYS Vegetable Growers Association

0. A.Newton « 819, 821, 920, 922
OESCO, Inc * 525, 624

Oro Agri Inc = 202

Harris Seeds * 901

Haygrove Tunnels, Inc « 307

Hill & Markes, Inc » 808

Hillside Cultivator Co., LLC * 301
Hillside Orchard Farms = 419
InterCrate Inc » 603

IPM Laboratories, Inc* 112
J&M Industries, Inc + 703

Jan Parisi Agency, Inc - Nationwide Agribusiness * 520

Kepner Equipment, Inc + 1005, 1006
Koppert Biological Systems « 805

Kube Pak Corp » 706

Lambert Peat Moss, Inc * 938

Maier Farms * 305

Mankar Ultra Low Volume Sprayers ¢ 1000
Marrone Bio Innovations « 701

Cornell Pesticide Management Education Program « 804 Miller Chemical & Fertilizer Corp. « 316

Cornell University-NYSAES = 100

Monte Package Company * 206

CropCare Equipment by Paul B LLC » 719, 721, 816, 818 N. M. Bartlett, Inc » 801, 803, 900, 902

Crop Production Services * 600
Country Folks Grower

Dow Agro Sciences * 606

DuBois Agrinovation, Inc = 503
DuPont Crop Protection = 909, 911
Durand-Wayland * 205

Empire Tractor « 117, 119, 121, 216, 218, 220
Farm Family Life & Casualty Insurance Co ¢ 101

Fingerlakes Trellis Supply * 605, 607
Frontlink, Inc » 941, 942
Gowan Company * 501

Natural Forces, LLC » 219, 221
Natural Industries « 321

New York Center for Agricultural Medicine & Health-

NYCAMH » 623

Nichino America, Inc * 506

Nourse Farms, Inc ¢ 707

NTI Global » 1001

NY DOL - Rural Employment » 122

NYS Department of Ag & Markets = 1013

NYS Department of Ag & Markets-Crop Insurance

Education * 204

Paige Equipment Sales & Service, Inc+ 711, 713, 810, 812
PCA - Supply Services = 418
ProducePackaging.com® = 502

RE & HJ McQueen » 209, 211, 213, 215, 308, 310, 312, 314
Reed's Seeds » 407

Rupp Seeds, Inc * 406

Rockford Package Supply = 302

Seedway, LLC * 318

Siegers Seed Company = 400

Sinknmore Div - Polyjojn Enterprises Corp * 618
Spectrum Technologies, Inc « 504

Stark Bro's Nurseries & Orchards Co » 207
Stoke Seeds, Inc « 401

Stokes Blueberry Farms & Nursery = 212
Summit Tree Sales * 507

Suterra, LLC » 505

Syngenta 702, 704

Targit Sales Associates, LLC = 807

Tew Manufacturing Corp * 935

Treen Box & Pallet « 919

Tuff Automation » 802

USDA NY Agricultural Statistics Service « 113
Valent U.S.A. Corp = 306

Van Ernst Refrigeration « 620

VirtualOne * 500

Wafler Nursery ¢ 404

Wessels Farms 601

White's Farm Supply, Inc * 619, 621, 718, 720

For trade show and exhibiting information, please contact Dan Wren, Lee
Trade Shows, P.O. Box 121, Palatine Bridge, NY 13428

800-218-5586 or e-mail dwren®@lee

ub.com

For Registration Information go to https://nysvga.org/expo/register/
For Exhibitor Information go to www.leetradeshows.com

The 2012 Empire State Fruit and Vegetable Expo is sponsored by:

one or more food deserts
and another 20 percent
will be implemented in
communities with a
poverty rate of 20 per-
cent or higher.

Additionally, improve-
ments in transportation
and delivery methods,
purchase of refrigeration
equipment and improve-
ments to packaging and
storage that facilitate
food access comprise
nearly a third of the proj-
ects funded. Electronic
Benefits Transfer (EBT)
projects continue to ex-
ceed the congressionally
mandated 10 percent,
accounting for approxi-
mately 24 percent of to-
tal funding which gives
participants in federal
nutrition assistance pro-
grams even greater ac-
cess to nutritious food.

Among the more in-
novative projects this
year are:

¢ Renaissance Project
of New Orleans, which
will operate food banks
and mobile produce
markets at social service
agencies and public
housing facilities in New
Orleans, LA.

e Round Valley Indian
Health Inc., which will
develop a program to pro-
vide locally raised prod-
ucts to schools in Covelo,
CA, through a CSA.

e EcoStation: NY, Inc.,
which will purchase, op-
erate and staff a solar-
and biodiesel-powered
refrigerated mobile mar-
ket in low-income areas
of Kings County, NY.

e Lulus Local Food of
Richmond, VA, which
will establish four virtual
online farmers markets
and also provide farmers
the opportunity to par-
ticipate in a related
gleaning program.

e Oregon Cheese
Guild, which will work
with Oregon cheese
makers to create an
“Oregon Cheese Trail”
through a comprehen-
sive agritourism and me-
dia outreach initiative.

Since its inception in
2006, the Farmers Mar-
keting Promotion Pro-
gram has awarded more
than $23 million across
the country to support
direct producer-to-con-
sumer marketing and lo-
cal food projects. FMPP
is administered by the
Agricultural Marketing
Service. Projects are ex-
pected to be completed
within 24 months of ini-
tiation. The full list of

LLOZ J2qwadag - HIMOHD SHT104 AHLNNOD - g uonoas - 61 abed

New York State Vegetable Growers Association
Empire State Potato Growers
New York State Berry Growers Association
New York State Farmers' Direct Marketing Association

New York State Horticultural Society
Cornell University
Cornell Cooperative Extension
NYS Flower Industries

awards granted for fiscal
year 2011 is available at
www.ams.usda.gov/AM
Sv1.0/FMPP.
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Bi @Safe Systems See packet for full instructions

2 OXIDATE

Broad Spectrum Bactericide/Fungicide

< @ PREVENTION & CONTROL OF PLANT PATHOGENIC DISEASES @ > | OXI Date for

:cnve INGREDIENT: I Ve g eta b I e a n d

drogen Dioxide ..... 27.00%
OTHER INGREDIENTS 73.00%

- Herb Crops

IL-001
BiaSate Systems, LLC + East Martford, CT 06108 + 1.888-273.3088 (toli-fres) + EPA Registration No. 70299-2 + EPA Establishment No. 60156-1.:00

Net Contents:

W souen e Alternative to Copper Products

FIRST AID

= | e Leaves No Harmful Residue

[
W 275 gallem

e EPA Fungicide/Bactericide

Consumers spent nearly
$3 billion on food
gardening last year.

Give them healthy
disease-free plants.

- OXIDATE

—— Broad Spectrum Bactericide/Fungicide

1.888.273.3088 * www.biosafesystems.com Bi&Safe Systems...
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Section C

Safe storage of
oxyacetylene cylinders

by James Carrabba, Agri-
cultural Safety Specialist,
New York Center for Agri-
cultural Medicine & Health

Oxyacetylene cutting
and welding equipment
is commonly used in
many agricultural oper-
ations. It is important
for anyone who uses this

equipment to be able to
use it properly and safe-
ly. It is also very impor-
tant that the com-
pressed gas cylinders
are stored safely.

This article will dis-
cuss some basic safety
guidelines that need to
be followed for properly

storing oxyacetylene
cylinders. Acetylene is
the most common gas
used for welding and
cutting metals, and is
very flammable. The oxy-
gen won't burn or ex-
plode but assists other
gasses burn at greater
rates when mixed to-

FRUIT & VEGETABLE
EQUIPMENT

gether. Acetylene and
oxygen are stored sepa-
rately in compressed gas
cylinders. Due to the
pressures inside, a com-
pressed gas cylinder can
be shot through the air

Rain-Flo

IRRIGATION

like a rocket if its valve
becomes damaged or
broken. Gas cylinders
need to be protected
from physical damage,
heat, and tampering.

Here are some basic
guidelines for proper
storage of compressed
gas cylinders:

Storage areas should
be designed to adequate-
ly accommodate the var-
ious gas cylinders that
will be used at the farm.
It should be well-drained
and well-ventilated and
preferably be of fire proof
construction. Like
gasses should be stored

together with each other.
Cylinders should not be
stored in subsurface lo-
cations. The storage area
should be free of corro-
sive chemicals or fumes.

The  storage area
should be prominently
posted with the hazard
class or names of the
gasses that are stored
there. No smoking signs
should be posted at the
storage area.

The  storage  area
should not exceed 125° F.

There should be sepa-
rate storage areas for

Storage c2
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When Quality Counts

World Famous Doyle’s Thornless Blackberry
Look what you can get from one plant

Totally thornless and does not sucker A 7
Yields 10-20 gallons per plant! “ 2
Proven producer since 1975!
Grows from Alaska to Florida
ALL 50 states
Just one Doyle Thornless Blackberry
yields more than 30 ordinary plants!
Large, Sweet, Juicy Berries—sooo good! .
Adapts to patios and
small yards—a
big plus
No other blackberry |}
compares to
the Doyle!
Great for
commercial growers

THOMAS E. DOYLE
(6/26/1900-1/13/01)

Now selling Neptune's Harvest and Liquid Fence growth stimulants.

1600 Bedford Road * Washington, IN 47501
Tom Doyle 812-254-2654 Fax 812-254-2655

tomdoyle@fruitsandberries.com
www.fruitsandberries.com

Call or write for free literature

2600 Series [1 Raised Bed Plastic Mulch Layer We recommend and sell Chappy’s power Organics Mycorrhizal Root Booster

Your Source For Berry Supplies

F— 7
Stanley Paper Company

Agriculture and Farm Marker Products

Now thru January 6, 2012

518-489-1131 A

Catl Today
For Free Catalog

All Size

Irrigation =
Pumps

Supplies

Specializing in vegetable growing
machinery and irrigation supplies.

Everything For Wholesale or PYO

¢ Baskets e Trays

¢ Vex Caps e Tills
WhOIesale Retail ¢ Paper Bags ¢ Poly Liners

* Shippers * Produce Bags

929 Reading Rd, EaSt Earl, Pa 1 75 ] 9 ¢ Custom Printing Available e Private Label Programs

5 ed Plastic:Mulch Layer SR PH: 717-445-3000 Fax: 717-445-8304 STANLEY PAPER COMPANY
SePL I RS LR 866-380-3509 Toll Free * 518-453-6203 Fax
Call for a Farm Market Catalog ~ no order too small
Visa and Mastercard Accepted
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empty and full cylinders. Empty cylin-
ders can be marked with MT or EMPTY
written on them.

When not in service, acetylene and
oxygen cylinders must be stored sepa-
rately from each other. They must be
separated by a distance of at least 20
feet or be separated by a non-flamma-
ble wall that is at least 5 feet high.

Cylinders should be stored in an up-
right position and chained to prevent
them from falling.

Single acetylene and oxygen cylin-
ders that are being used are consid-
ered “in service.” They can be stored on
a cart or at a fixed work station adja-
cent to each other without a fire-proof
partition. Cylinders that are in service
must be secured to prevent falling.

Containers must be protected from
any objects that could contact the

surface of the cylinder and cause an
abrasion or cut into the cylinder.
Cylinders cannot be stored near ele-
vators, walkways, unprotected plat-
form edges, or any locations where
they could be struck by heavy moving
or falling objects.

Keep cylinders away from flammable
and combustible materials.

Cylinder valves must be closed when
not in use and prior to moving.

Cylinders can be stored outside, but
the bottom of the cylinder must be pro-
tected from the ground to prevent corro-
sion. With outside storage it is prefer-
able to store the cylinders on asphalt or
concrete areas that are graded to drain
water away. In the summer, full cylin-
ders should be screened against the di-

Storage c3

New from AgTec, the GS-2 is designed short, narrow, and compact
specifically for grapes and blueberries. It can also be used in dwarf
apples. It uses the same time tested and proven AgTec technology
which makes our sprayers so durable and reliable. It’s unique design

k. i

makes it a smart and economical choice for small to medium sized
growers. It is available in 200 and 300 gallon sizes.

FEATURES

« Short, narrow, and compact for
grapes and blueberries

* 120 GPM centrifugal ACE pump

* Accu-rate stainless steel
* Electric controls with stainless steel metering plates

control box and pressure gauge « 40 HP miftBum

* 200 gallon: L 10 ft,W 52 inches,
H 56 inches

* 3000 series fan, same * 300 gallon: L 12 ft, W 52 inches,
as LPS and 3004 H 56 inches

* Adjustable clamshell spray heads
with stainless steel deflectors

* Poly tank, poly fan housing y

* Hydraulic venturi agitation

Aglec e W supers
1:800-367-8254 HORTICULTURE

www.Superbvderticultures.com

TRIUM
available in
2,4, 60r8row

dr ayes. — T

CandM@allenintl.net
ol www.allenintl.net/CandM

C & M North America
CALL TOLL FREE

866-794-9774

ing depth

veloped leaves

12 cup optional) -

lants per hour, per row

Our Label or Yours

Still All Natural with the Same Great Quality

f IIIIIIIWHHIHI

* No Corn Syrups

[ IIIIIIIW_HH]IH

* No Preservatives
- Professional Quality Labels

: Choose from Six Designs -
Quality Stock Art Logo OR
Your Own Logo

- Reliable, Dependable Service

DILLMAN FaRry,

Strawberry
Preserves

ALL NATURAL

wature in rt‘n(;led... (preserves, butters, jellies, sauces, mustards and salsas)
WWW.DILLMANFARM.COM - 800.359.1362

{label design by: www.flow-design.com}

Our products are All Natural ji

Naturally Simple.

we irrigate the world
The Largest Traveler
Manufacturer in the World!
#1in the U.S.A!

« Competitive Prices

» Galvanized Machines

+ Multiple Speed Gearbox

» The Most Efficient Turbine

¢ Engine Drive for Waste Water

Co
SC@ Us at the

€ New
Fry; En
rm:: and Vegg::gd
in cOnference le 4
Mﬂ""'@ste,-' N

CHARLES H. Harris Co.
288 Main St. Monson, MA

413-245-7555

Call Toll Free: 866-794-9774
ocmis@allenintl.net

50V Potato Lifter

e, T A

Lee Rain
(Vineland, NJ)

Empire Tractor
(6 locations in NY)

585-343-1822 585-343-1822



Tractor and field operations energy efficiency checklist

Field operations are one of the largest uses of en-
ergy on most farms, so it is helpful to examine reduc-
ing or eliminating operations for reductions in ener-
gy use. Conservation tillage systems conserve fuel by
cutting down on the number of passes across fields.
No-till or reduced-till systems allow farmers to pre-
pare the seedbed, apply fertilizer, and plant the crop
in one operation.

Donate your Boat, Car, Truck,
RV, Plane or Collectibles to
help people needing organ
transplants on
MatchingDonors.com.

Boats

All you need to do is call:

Kldneys 1-800-385-0422

Boats4Kidneys.com
Our 501c3 nonprofit benefits by receiving the proceeds

of the donation, and you receive the great tax deduction!!

BUY NOW!
Stock Bags
Row Cover, Vex Cap

SPECIAL ORCER: Cushorm Logd Bags, Grownd Cower, Ry Coreer, Palef bieg

Preduct Sourcieg &
[herrlapmeed Service far
Livwew Caiti & Figher Pralis

Tal; (80T ANI-2568 | (407 454518
InfoMeshBagiinect com
wrww. MieshBagDinect. com

No-till drills or air seeders use approximately 0.7
gallons per acre. A common conventional tillage sys-
tem for crop production includes a chisel plow opera-
tion using 0.6 gallon per acre, a field cultivator using
0.3 gallons per acre, and a drill using 0.5 gallons per
acre for a total of 1.4 gallons per acre. In this example
conservation tillage requires half the fuel of the con-
ventional tillage system.

Questions to ask:

e Are you using radial tires and are they properly
inflated?

e Is your tractor properly matched to the imple-
ment you are using?

e Are you reducing the engine RPM speed when a
larger tractor is used with a smaller implement?

e Is your tractor wheel slippage excessive?

e [s a change or reduction in tillage practices
possible?

¢ Is fuel storage shaded?

e Have your engine fuel filters and air cleaner
been replaced or serviced as recommended by the
manufacturer?

e Have your engine fuel injectors been cleaned and
serviced properly?

e Are you using a timer on your tractor’s engine
heater?

Tractor operation

e Proper maintenance as recommended by the man-
ufacturer should be performed regularly on all field
equipment. This includes replacing fuel filters, chang-

Storage from C2

ing oil and filter, lubricating bearings, and having regu-
lar engine tune-ups. The tractor maintenance programs
provided by implement dealers are an excellent way to
have equipment (especially tractors and combines)
checked and maintenance operations completed by
professionals.

eAim to maintain wheel slippage generally be-
tween 10% and 15% for two-wheel drive tractors
and 8% to 10% for four-wheel drive tractors. Wheel
slippage outside this range means the tractor is not
weighted properly. If wheel slippage is greater than
the recommended amount when a heavy load is
pulled, more weight should be added in the form of
cast iron wheel weights or fluid in the tires. Either
form of weight is as effective as the other. If wheel
slippage is less than the recommended amount, the
tractor is carrying too much weight. This will cause
the tires to sink in deeper than necessary and in-
creases power requirements to move the tractor
across the field, resulting in lower efficiency.

¢ Avoid using small implements with large tractors.
For most efficient operation, the implement should
be operated using the best matched tractor. If a larg-
er tractor is used with small implements, use the
principle of gearing up and throttling down to main-
tain proper ground speed will reduce fuel consump-
tion. Be careful to not overload the engine when us-
ing this method.

Tractor ca

rect rays of the sun and
the outside storage area
should not exceed 125° F
In the winter, the cylin-

Cultivators
(Horsedrawn & 3 pt)

*Cowver Crop Rollers
(No Till organically)

“Rall dewn esrn stulle
“(Rall dewn pestures = fter grazing)

WE ALS O CARRY:
Hay Fsbms
Toasldury
Grruund Driwe Fu recs rts
Mnrist Carden Tan b
1 pt Equipmmnt
Furmca rts
Mawmry can bm Graund
Driwn

E5M/Busastis Sickle Bar Mowers
{Low Torque. non-pluggingf)

| I

3 P+ & Walk Behind Plows
Three Wheeler Friendly!

5302 AMISH RO AD
GAP, PA 17527
FHONE : (717)442-9451

No more
hoeing!

Roeters

231-834-7888

The weeder you must have!

- Adjustable 3pt. linkage

= - PT.O. Driven

= - Requires no hydraulic

outlet on the tractor

% - Eliminates 95% of any

@ length of weeds

=4 - Can work around and
between the plants

- Adjustable wheels for
different cultivations

- Eliminates the need of
herbicides for weeding

Farm Eq., Inc.
565 E. 120th St., Grant, Ml 49327

www.roetersfarmequipment.com

ders should be protected
from accumulations of
ice and snow.

When the cylinders are
not in service, or during
transportation, the regu-
lator must be removed
and the protective cap
screwed into place over
the valve to protect it.

When moving cylin-
ders, it is best to trans-
port them on a cart.
They can be moved short
distances by rolling them
on their bottom edge.
Cylinders should never
be dragged over the floor.

If you would like more
information on this top-

SPECIALIZING i~ ONE SIDE BOOM SPRAYERS
For THE VEGETABLE AND BERRY GROWER.

/Expenence

PENNS CREEK MFG.
1340 Broadway Rd., Winfield, PA 17889
1-570-837-1197
www.pennscreekwelding.com

/ Hickok Loppt-:r.;;

VYaca  Vaca Shears
mﬁ Superior Hand & Vine Shears
LLLL7 .
{ﬁ\” Fanno Saws & Blades
©silkky Silky Saws & Blades

PROFES S
Pruning Tools

Manufactured / distributed by
Superior Fruit Equipment

ARS Pruners & Saws

Visit us on the web
www.sfequip.com

Call for your nea
(509) 662-6065

est dealer

ic, please contact us. NY-
CAMH is available to
provide safety training at
New York farms on any
agricultural safety topic
and we can also conduct
confidential conduct
farm safety surveys.
These services are of-
fered at no cost by a
grant from the New York
State Department of La-
bor Hazard Abatement
Board. For more infor-
mation, please contact
Jim Carrabba, Agricul-
tural Safety Specialist at
800-343-7527 extension
239, or e-mail jcarrab-
ba@nycamh.com. NY-
CAMH, a program of
Bassett Healthcare Net-
work, is enhancing agri-
cultural and rural health
by preventing and treat-
ing occupational injury
and illness.

ONAL
N

AK

SUPERIOR FRUIT EQUIPMENT
Wenatchee, WA, USA
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Small Farm Works offers growers unique transplanting system

The paper chain pot
transplanting system is
a unique, ingenious,
and highly efficient
means to transplant
vegetables, flowers and
herbs. It is unlike any
transplanter used in
the U.S. or Europe. It
has no motor and is
pulled by hand. It al-
lows a single person to
transplant as many as
264 plants in less than
a minute. This is ac-
complished while
standing upright thus
eliminating countless
hours spent kneeling,
crawling, or stooping.

The system relies on
planting into paper pots
that are in a chain. Be-
cause the pots are in a
chain, they feed them-
selves through the trans-
planter. A new flat of pa-
per pots comes com-
pressed and is opened
using a set of metal
opening rods and a
frame. The most com-
mon paper pot flats have

Tractor from c3

264 cells. Seeding a pa-
per pot flat can be done
by hand but seeders are
available that seed an
entire flat at a time.

Once the seedlings
are ready to be trans-
planted and soil pre-
pared, the transplanter
is pulled into a bed to
begin creating a furrow.
A tray of seedlings is
placed on the trans-
planter platform and
one end of the paper
pot chain is pulled
down into the furrow. A
narrow metal stake is
inserted through the
first cell into the soil to
secure the start of the
paper chain. Then the
transplanter is pulled
down the bed and all
the seedlings go into
the ground, one after
the other. Small metal
flanges at the rear of
the transplanter push
soil over the paper pots
and packing wheels
tamp the soil.

The paper pot system

is ideally suited to close-
ly spaced crops, espe-
cially onions, leeks, scal-
lions, and shallots. This
is because in-row spac-
ing is determined by the
length of the paper chain
connecting each cell.
Currently, paper chain
pots are available that
result in 2 inch, 4 inch
and 6 inch in-row spac-
ing. The system also
works very well for
spinach, various Asian
greens, and many types
of cut flowers. Other
crops that can be grown
include chard, kohlrabi,
basil, cilantro, beets,
corn, peas, beans, and
lettuce. By skipping
cells, it is also possible to
plant crops like broccoli
and kale.

The paper chain pot
system was invented in
Japan and is currently
being imported to North
America by Small Farm
Works (www.smallfarm-
works.com). A video of
the transplanter in ac-

tion can be viewed at our
web site. A video demon-
strating how to open, fill,
and seed the paper pot
flats is also available.

The paper chain pot
transplanting system is
an economical option
for vegetable growers
because it can substan-
tially reduce labor
costs. It also enables
hoophouse growers to
expand the number of
plantings in a season
(due to transplanting
normally direct seeded
crops). Another benefit
is achieving higher den-
sity stands of crops that
germinate better in con-
trolled conditions (in a
greenhouse of germina-
tion chamber) rather
than field conditions.

For more information,
contact John Hendrick-
son at smallfarm-
works@tds.net or 920-
927-7362 or N1749
Yerges Road, Reeseville,
WI 53579.

e Constantly variable
transmissions (CVT) or in-
finitely variable transmis-
sions (IVT) are new tech-
nologies that help improve
fuel efficiency by using
electronic control of trans-
mission and engine speed
for most efficient opera-
tion. The operator sets the
operation speed, and the
controller determines en-
gine speed and transmis-
sion setting based on
load. These systems auto-
matically perform shift
up/throttle down

e Don’'t leave engine
heaters plugged in
overnight, if possible.

Diesel tractor engines
generally require 1 to 2
hours of heater opera-
tion before cold weather
starts. A 1000-watt en-
gine heater will cost
8150 dollar a season to
use (based on 10 hours
per night, and
S0.10/KWh, heating
season 150 days long).
Operating that same
1000-watt heater for
only 2 hours each morn-
ing will save $120, more
than enough to pay for
the cost of the timer.
This article is an ex-
cerpt from Tractor and
Field Operations Energy

Efficiency Checklist by
John Nowatzki, North
Dakota State University
and Carl Pedersen,
North Dakota State Uni-
versity. To view the en-
tire article, visit www.ex-

t en s i o n .
org/pages/31200/trac-
tor-and-field-operations-
energy-efficiency-check-
list-and-tips
Source:
sion.org

www.exten-

Small Farm Works

Plant over 250 seedlings in less
than a minute with the paper chain

pot transplanter. See the video at

N1749 Yerges, Reeseville, Wisconsin 53579

smallfarmworks@tds.net

920-927-7362

Aluminum ladders for agriculture...

STOKES LADDERS

6061-T6 structure aluminum
Straight and Tripod - All sizes

Stokes Ladders, Inc.

P.O. Box 445
Kelseyville, CA 95451

Phone 800-842-7775
Web site: www.stokesladders.com

| —ask for STOKES —

Mo et e
0l g el

STRATHNORE LADDER|

1936-2011

0811 ot morfcecom ~ (o ol yur v !

AC Wendy

AC Valley Sunset
Jewel

Earliglow

STRAWBERRY
PLANTS

plus Seascape, Albion
and Monterey Summer Varieties

Asparagus Crowns
Several All-Male Hybrids Plus Purple Asparagus
Free lllustrated Price List

Plant Farms, Inc.

KROHNE PLANT FARMS, INC.
65295 CR 342 Dept. CFG ¢ Hartford, Ml 49057
(269) 424-5423 * Fax (269) 424-3126
Web Site www.krohneplantfarms.com
Email info@krohneplantfarms.com

As the transplanter is pulled down the bed, the
seedlings go into the ground, one after the other.

MECHANICAL

TRANSPLANTER CO.

MECHANICAL TRANSPLANTER CO., LLC
1150 Central Avenue * Holland, Ml 49423
Phone: 616-396-8738 * 800-757-5268
Fax: 616-396-3619

website: www.mechanicaltransplanter.com
e-mail: mtc@mechanicaltransplanter.com



Tomato pathogen’s tricks of the trade unraveled

BLACKSBURG, VA — For decades,
scientists and farmers have attempted
to understand how a bacterial
pathogen continues to damage toma-
toes despite numerous agricultural at-
tempts to control its spread.

Pseudomonas syringae pv. tomato is
the causative agent of bacterial speck
disease of tomato (Solanum lycoper-
sicum), a disease that occurs world-
wide and causes severe reduction in
fruit yield and quality, particularly
during cold and wet springs.

In the spring of 2010, for example,
an outbreak in Florida and California
devastated the harvest in those areas.

“There is not much that can be done
from a farming standpoint,” said Boris
Vinatzer, associate professor of plant
pathology, physiology and weed science
in the College of Agriculture and Life
Sciences, www.cals.vt.edu/, at Virginia
Tech, and an affiliated faculty member
with the Fralin Life Science Institute.
“First, farmers try to use seed that is
free of the pathogen to prevent disease

outbreaks. Then, there are some dis-
ease-resistant tomato cultivars, but the
pathogen has overcome this resistance
by losing the gene that allowed these
resistant plants to recognize it and de-
fend themselves. For the rest, there are
pesticides but the pathogen has be-
come resistant against them.”

So how exactly has the pathogen
evolved to consistently evade eradica-
tion efforts? This is where science
steps in, and a copy of the bacterial
pathogen’s game plan is crucial.

Thanks to the collaborative work of
Vinatzer, Virginia Bioinformatics Insti-
tute, www.vbi.vt.edu/, computer sci-
entist Joao Setubal, statistician Scot-
land Leman, and their students, the
genome of several Pseudomonas syri-
nage pv. tomato isolates have been se-
quenced in order to track the bacterial
pathogen’s ability to overcome plant
defenses and to develop methods to
prevent further spread.

Their findings were recently pub-
lished in the August 2011 issue of

R
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Our Service...Your Satisfaction!

LET Us DESIGN YOURS
www.ludy.com - info@ludy.com

1-800-255-LUDY

Thanks to the collaborative work of Virginia Tech’s Boris Vinatzer, above, and other
researchers the genome of several bacterial pathogen isolates have been se-
quenced in order to track their ability to overcome tomato plant defenses and to de-
velop methods to prevent further spread.

PLoS Pathogens, a peer reviewed open-
access journal published by the Public
Library of Science.

The research team has studied the
pathogen for nearly five years. In
2007, with resources from the Vir-
ginia Bioinformatics Institute and the
Fralin Life Science Institute, Vinatzer
sequenced the genome of
Pseudomonas syringae pv. tomato us-
ing a Roche GS-FLX™ sequencer at
the Virginia Bioinformatics Institute.

In 2008, Vinatzer received a S1 mil-
lion, five-year Faculty Early Career De-
velopment (CAREER) Award from the
National Science Foundation to contin-

ue investigation of the pathogen. Short-
ly thereafter, he brought Setubal, a for-
mer Virginia Tech faculty member who
recently went to work for the Universi-
ty of Sao Paulo in Brazil, and Leman,
assistant professor of statistics at Vir-
ginia Tech, onto the project to handle
the bioinformatics and statistical as-
pects of the research, respectively.
First, the scientists needed to map
changes in the bacterial pathogen over
large spans of time. They compared
DNA sequences of bacteria isolated in
multiple years, dating back to 1960

Tomato c7

Buying fruit trees should be as simple

as Black and White. . .But it isn’t!

Let us simplify your life.

Our highly qualified staff is waiting for your call.

SUMMIT TREE SALES

REPRESENTING THE COUNT

RY'S FINEST

NURSERIES

800-424-2765

www.summittreesales.com
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HOW CAN

HELP YOUR ORGANIZATION?

Country Folks Grower is the only publication reaching
the fruit, vegetable, greenhouse and nursery growers
and sellers every month with just one publication!

Press Releases? Advertisements?
Buyers Guide? Inserts?

Some examples of what some other organizations have done to
promote their Members, Association, and Industry...

A 5 vt

—

Wessels Farm

94 Bull Rd., Otisville, NY 10963

B45-386-5681
FAX: 845.386.5752
sa!es@u-ewlsrsnns.mm
w

oL

:rl'-'-h\'l'. : ! gin t Premium Annuals,
= — = ters, Vegetables

Holiday Season, Give| _ e
Virginia a Ring. AT
Virginia has everything you need for sparkling sales and galigﬁed customers. www-dl ﬁsmqﬁMMilﬂm
i -y p&“‘u;“""“'ﬁf? e-muil: info@christmastrees-wi.ong

Give us a ring at 804/ T86-3951

[(808) 22683 Pax (60B) Th2-B6ET
Wise. Christmas Tree Producers Assn.

Degt. G, WS35 Hogan Ad, Portage, W1 53301

For More Information Contact Your Local Representative or

Country Folks Grower, PO Box 121, Palatine Bridge, NY 13428 + 800-218-5586
Advertising and Print Jobs: Dan Wren 517-673-0117 « Email dwren@leepub.com
Editorial: Joan KarkWren 518-673-0141 « Email jkarkwren@leepub.com



Empire State Fruit and Vegetable Expo

The 2012 Empire State Fruit and 2012 at the On Center in Syracuse,
Vegetable Expo and Direct Marketing NY. More than 1,500 growers, re-
Conference, will be held Jan. 24-26, searchers and industry professionals

Our Label or Yours

Still All Natural with the Same Great Quality

||Illllwumlu
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* No Corn Syrups et

* No Preservatives
- Professional Quality Labels

: Choose from Six Designs -
Quality Stock Art Logo OR
Your Own Logo

* Reliable, Depend

B DILLMAN Fagppy

Strawberry
Preserves

p "

ALL NATURAL

able Service

lik .nﬂture intended... (preserves, butters, jellies, sauces, mustards and salsas)
WWW.DILLMANFARM.COM - 800.359.1362

{label design by: www.flow-design.com}

Our products are All Natural ji

Naturally Simple.
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Vandana

Tubeless Seeder
Sows entire tray at one drop
Templates easy to change
Will handle any tray size.

[P | Travelling
4 |JIrrigator

Custom-built to fit your
\‘Fgre\enhouse or crop shelter
from the highest quality
component parts.

i

flocked to the 2011 Expo featuring ed-
ucational seminars and a large trade
show.

2012 sessions will include: Flower
Production, Flower Marketing, Labor,
Potatoes, Tree Fruit, Tomatoes and
Peppers, Cultural Controls, Direct
Marketing, Pesticide Safety, Vine
Crops, Leafy Greens, Cover Crops, Soil
Health, Reduce Tillage, Berry Crops,
Cabbage and other Cole Crops, Food
Safety, Onions, Garlic, Peas and Snap

Beans, Greenhouse and Tunnels, Pes-
ticide Safety, and Sweet Corn.

The 2012 Becker Forum will focus
on: Farming in a Non-Farmer World:
Building Trust, Engaging Communi-
ties and Finding Common Ground.

Joining the Expo this year will be
NYS Flower Industries Inc.

“We are excited. We definitely will
have to start thinking about changing

Expo cs

Tomato from cs

and stored since then in
international  culture
collections. Setubal,
along with Nalvo Almei-
da, an associate profes-
sor at the Federal Uni-
versity of Mato Grosso
do Sul, provided auto-
mated genome annota-
tion and helped Vinatzer

with identification and
analysis of mutations
that distinguished the
sequenced genomes.
“One of the questions
we asked was, ‘did the
bacteria isolated in 2000
directly evolve from the
bacteria isolated in
1975, or did they evolve

Your Source For Berry Supplies

Stanley Paper Company

Agriculture and Farm Market Products

518-489-1131 A

l

e Baskets

e Vex Caps

e Paper Bags
e Shippers

Everything For Wholesale or PYO

e Trays

o Tills

¢ Poly Liners

¢ Produce Bags

e Custom Printing Available ¢ Private Label Programs

STANLEY PAPER COMPANY
866-380-3509 Toll Free * 518-453-6203 Fax

Call for a Farm Market Catalog ~ no order too small
Visa and Mastercard Accepted

Plug Dislodger
Designed to accommodate | {M F:11T 5% F B9 1 B
several sizes of plug trays,
using a common frame.

Growing Trayé

See Us At

TPIE
Jan. 18-20, 2012

Booth #1007

Available in many sizes and styles to
match a wide variety of needs.

Growing Systems, Inc:

2950 N. Weil St. Milwaukee, WI 53212
Ph (414) 263-3131 _ Fax (414) 263-2454

independently from an
ancestor that lived fur-
ther back in time, maybe
100 to 200 years ago?”
said Vinatzer.

To answer this ques-
tion, Leman, Vinatzer,
and Rongman Cai of Lix-
ian, China, a graduate
student in  Virginia
Tech’s Department of
Plant Pathology, Physiol-
ogy, and Weed Science,
used statistical methods
to correlate the differ-
ences in the DNA se-
quences between the iso-
lated bacteria with the
years in which they were
isolated to determine if
the bacteria progressive-
ly became more different
from the first bacteria
isolated in 1960.

The research team
found that the pathogen
likely evolved on a rela-
tively recent time scale
and continues to adapt
to the tomato by mini-
mizing its recognition by
the tomato immune sys-
tem. This suggests that
new pathogen variants
with increased virulence
are spreading around
the globe unobserved,
presenting a potential
threat to biosecurity. Ul-
timately, it calls for more
precise  methods of
pathogen identification
to replace outdated taxo-
nomic descriptions that
were established at a
time when it was impos-
sible to classify bacteria
precisely because the
necessary molecular
techniques had not been
developed yet.

This particular
pathogen is important to
study because “it has
been used as a model
pathogen by many labs
around the world and is
economically significant
because it reduced
tomato quality and
yield,” said Vinatzer.

Currently, Vinatzer is
extending the research
project to investigate
where the pathogen orig-
inally evolved, how it is
spreading around the
globe, and what can be
done to interfere with its
spread, including how
the tomato might be en-
gineered to be more re-
sistant to the pathogen.

- HaIMOHUH SYHT104 AHLNNOD - O uonoas - . abed
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EXpoO from c7

our name. With the addi-
tion of Flower Industry
sessions, and the Direct
Marketing sessions
bringing in a speaker on
livestock direct market-
ing, plus our labor ses-
sions which will also be
important to dairymen,
the name Empire State
Fruit and Vegetable Expo
2012 just doesn’t cover it
all,” laughs Marvin.

On Jan. 25, 2012 as
part of the Fruit and Veg-
etable Expo, New York
State Flower Industries
will offer an afternoon of
greenhouse topics. The
session will cover a wide
range of topics with ex-
citing speakers. The ses-
sions will include: Cul-
tural Tips for Growing
Proven Winners by Jessi-
ca Boldt from Pleasant
View Gardens; Vegetable
Varieties for Bedding
Plant Sales by Bill Rus-
sell from Harris Seed;
Save Time for Green-
house Sanitation by Bet-
sy Lamb from the NYS
IPM program; New Plant
Varieties and Opportuni-
ties for 2012 by Don
Brown from Griffin; and
an Update on Peat Moss
Availability and Alterna-
tives in Transplant Pro-
duction with Neil Matt-
son from Cornell. Join
us for the session and
visit the huge agricultur-
al trade show.

Labor Sessions move

to the Expo

“The past several
years, we've covered la-
bor issues at the Becker
Forum. In 2012, we are
bringing the labor dis-
cussion to the main Expo
site at the On Center.
This will give those inter-
ested in labor a chance to
attend DEC and CCA eli-
gible sessions as well as
a chance to visit our
amazing trade show,”
adds Marvin.

This year’s Expo will
feature select sessions
presented in Spanish.

Trickle Irrigation

Workshop Sessions

Wondering if you are
getting the most bang for
your buck from your irri-
gation system?

To find out, join other
successful growers and
learn about Trickle or
Drip Irrigation systems.
During this session on

Wednesday, dJan. 25,
vegetable, fruit and
flower growers from

across the state will
learn how to design a
trickle system from ex-
pert Rob Rider of OA
Newton Irrigation Sys-

tems in Bridgeville, DE.

Dr. Steve Reiners of
the NYSAES at Cornell
University will discuss
how to know when to
water and how to deter-
mine when crops have
had enough. Bring your
pencils because you
will be asked to do a lit-
tle math in this hands-
on session.

Penn State Extension
Specialist Steve Bogash
will talk about adding
nutrients or “fertigation”
of vegetable crops and
several growers from
across the state will dis-
cuss how they use this
low input, water saving
mode of irrigation to
their advantage on their
own farms.

Berry Growers Gather

(800) 444-PACK

Rockford handle

See you at the Great Lakes Expo!

Join berry growers
from across the state at
on Thursday, Jan. 26.
This day long program
features national expert
Dr. Barclay Poling from
North Carolina State
speaking on Strawberry
Plasticulture systems.
Growing strawberries on
black plastic mulch is
commonplace for grow-
ers outside of the North-
east, and is rapidly be-
coming more important
for New York state grow-
ers as they raise more
day neutral berries and
also try to control weed
pests with fewer herbi-
cides. Cornell University
entomologist Dr. Greg
Loeb will also share in-
formation about control-
ling insects in the longer

Why do.

www.rockfordpack.com

of my packaging needs.

rockford

season day-neutral
strawberry systems.
Growers from across the
state will share their ex-
periences with plasticul-
ture systems as well.
Bird control is one of
the primary problems
for berry growers na-
tionwide. National ex-
perts Dr. Alan Eaton
from the University of
New Hampshire and
Martin Lowney from the
USDA Wildlife Service
will share bird manage-
ment strategies and
make you aware of the
legalities of bird control
programs. Growers will
share information about
using netting effectively
in berry plantings.
Cornell University re-
searchers Dr. Kerik Cox,

}ook SO calm?

Dr. Greg Loeb and Dr.
Marvin Pritts will start
the final session of the
day with a discussion of
some newer chemicals
that have been intro-
duced for use on berries
in New York state. This
discussion will also
touch on some of the
materials that may be
used on Brown Mar-
morated Stink Bug and
Spotted Winged
Drosophila, two new in-
vasive pests that were
found this year in the
New York.

The day will close
with some new research
information on High

Tunnel production of
raspberries and black-
berries. Dr. Marvin
Pritts, Dr. Courtney We-
ber and Dr. Greg Loeb,
all from Cornell, will
talk about the potential
of bramble crops in high
tunnel production.

A special feature of
the Berry Day at the
Expo is a Grower
Roundtable. The topic
for the informal discus-
sion is “Tools that
make berry growing
easier.” Growers are in-
vited to bring photos,
small equipment or any

Expo co
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AMERICAN MADE
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BASKETS

CALL OR WRITE
FOR A FREE
BROCHURE AND
PRICE LIST

NORTH EAST, PA 16428

GREENFIELDBASKET@JUNO.COM

11423 WILSON RD.

800-227-5385
814-725-3419

Vandana
Tubeless Seeder

Sows entire tray at one drop
Templates easy to change
Will handle any tray size.

ustom-built to fit your

| _greenhouse or crop shelter
from the highest quality
combonpq parts.

S

Plug Dislodger
Designed to accommodate | I8 FUGIEGEIN U
several sizes of plug trays,
using a common frame.

Growing Trays

See Us At

TPIE
Jan. 18-20, 2012

Booth #1007

Available in many sizes and styles to
match a wide variety of needs.

Growing Systems, Inc;

2950 N. Weil St. Milwaukee, WI 53212

Ph (414) 263-3131

Fax (414) 263-2454
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ideas to share with the
group. John Shenk of
Eco-Weeder fame will
be present to talk
about his equipment
with the group.
Another addition this
year is a small poster
session that will be held
in the East Ballroom
where the main sessions
are held. Cornell re-
searchers will have a few
posters that discuss
their latest research on
view for berry growers.

Hotel Deals — Book
Early

This year, the best ho-
tel deal in town will be at
the Genesee Grande, lo-
cated just blocks from
the On Center Expo site
and Syracuse University.
A special Expo rate of
$85 per night is bound
to book the hotel early,
so be sure to make your
reservations now. Visit
https://www.reserva-
tions-page.com/
C00264/H01405/be.ash

x?pc=ESFVG to book or
call 800-365-HOME. Tell
them you’re coming for
the Expo.

Other featured hotels

The Holiday Inn Syra-
cuse - Liverpool. Home to
the Becker Forum and
located right off the NYS
Thruway. This hotel has
regular shuttle service to
the Expo main site. Show
special $92 per night.
Call 800-Holiday to book.

Staybridge Suites, Liv-
erpool. Attached to the

Holiday Inn. Suites start
at 8102 per night Expo
special. Call 800-Holiday
to book.

The Crowne Plaza
Syracuse. Located just
blocks from the Expo
site. Shuttle service
available upon re-
quest. Expo special
$93 per night. Call
(800) 227-6963.

The Expo website has
a new look and so much
more.

The website for the
2012 Expo, www.nysv-

e e ¥ e

ga.org, will be hosted un-
der the NYS Vegetable
Growers for the first
time. But that’s not the
only change. The Web
site will be able to
process registrations
and take credit card pay-
ments from attendees.
“In the past, registra-
tions were all done by
hand. Imagine typing in
over 1,000 credit card
numbers?” notes Marvin.
“Registration will also be
easier for attendees.

Click, click, click, pay-

ment accepted and we'll

see you at the show!”
The 2011 Empire State

Fruit and Vegetable Expo
is sponsored by the New
York State Vegetable
Growers  Association,
Empire State Potato
Growers, New York State
Berry Growers Associa-
tion, New York State
Farmers’ Direct Market-
ing Association, New
York State Horticultural
Society, Cornell Univer-
sity and Cornell Cooper-
ative Extension.

For more information,
contact the NYS Veg-
etable Growers at jmar-
vin@rochester.rr.com or
call 315-986-9320.

LLOZ Joquiada@ - HIMOHD SM104 AHLNNOD - O uonoas - 6 abed

Vegetable Growers:

Bejo proudly offers a wide
range of high-quality,
organically-produced seed.
Bejo's breeders focus on
strong root systems, nutrition,
enhanced disease resistance,
and good flavor. Bejo is the
largest producer of quality
hybrid organic seed.

Be organic from seed to plate!

Load up on value € JoHnDeere

Climb aboard the versatile 5D and take
on the day’s chores with ease. Or for
more power and hydraulic capacity, put
the heavier-duty 5E to work. Either way,
the John Deere 5 Series Utility Tractors
deliver outstanding performance and
surprising value.

Capture Cabbage - Fresh
market cabbage with excellent
Black Rot resistance. Can space
for larger or smaller heads.

Bilko Chinese Cabbage -
Large densely-packed heads
with barrel shape. Clubroot
resistant & Black Speck
tolerant... creamy yellow
interior.

Boro Beet - Deep dark red,
smooth beets. Vigorous.
Tender, 12" tops have excellent
disease resistance. Can be
harvested early for mini beets
or whole pickling beets.

Yaya Carrot - Fresh market
bunching carrot, excellent
uniformity and brilliant deep
orange color. Cylindrical blunt
7" root, 12" tops, very high
quality.

NOW ONLY

*15,090

*1,000

And here's the best surprise: for a limited Discount’

time, the 5D and 5E are available with
special Green Fever sales event incentives.
So load up on value today.

JohnDeere.com/Ag @

Visit Your Local John Deere Dealer

Z&M AG and TURF Z&M AG and TURF HAMMOND TRACTOR STANTON EQUIPMENT INC. POLE TAVERN . : e
3517 Railroad Ave. 1759 Lindquist Dr. Auburn, ME 105 S. Main St. EQUIPMENT SALES CORP. Bejo Seeds are available through quality-minded dealers
Alexander, NY 14005 Falconer, NY 14733 207-782-8921 East Windsor, CT 06081 670 Route 40 on both a seed packet and commercial scale. Call the
716-591-1670 716-665-3110 Fairfield, ME 860-623-8296 Elmer, NJ 08318 ;
7615 Lewiston Rd. 10838 Main St. 207-453-7131 860-627-9832 Fax number below for a list of seed sources.

Oakfield, NY 14125
716-948-5261

North Collins, NY 14111
716-337-2563

Union, ME
207-785-4464

HENDY BROTHERS
Middlebury, VT 05753
802-388-4482

R.N. JOHNSON INC.
PO Box 448
Walpole, NH 03608
603-756-3321

PADULA BROS., INC.
133 Leominster Shirley Rd.
Lunenburg, MA 01462
978-537-3356

O’HARA MACHINERY, INC.
1289 Chamberlain Rd.
Auburn, NY 13021
1-315-253-3203

Z&M AG and TURF
8926 West Main St.
Clymer, NY 14725
716-355-4236
12401 Edinboro Rd.
Edinboro, PA 16412
814-734-1552

bejo seeds, inc.

A NAME THAT STANDS FOR QUALITY

1972 silver spur place
oceano, california 93445

phone: 805.473.2199
e-mail: info@bejoseeds.com

VIRGINIA TRACTOR
2415 Ivy Rd.
Charlottesville, VA 22911
434-977-8100 » 800-868-8104
13437 James Madison Hwy.
Orange, VA 22960
540-661-5100 * 877-VA-TRACT

SIRUM EQUIPMENT CO., INC.
Route 63
Montague, MA
413-367-2481

150450 Tractor MSRP $16,090 (2WD, open-station, 8F/4R inline forward reverse). Manufacturer's suggested list price. See dealer for details. Taxes, freight, setup T

and delivery not included. Prices subject to change without notice WWW.beJOSEedS.Com
*Dffer ends January 31, 2012. Up to $1,000 off or 0% financing on new 50 Series or SE Series Tractors. 0% finance offer subject to approved credit on John Deere

Financial installment plan. Some restrictions apply. so see your dealer for complete details and other financing options. Valid only at participating US dealers

ADDO10XBU2FS0583-00361324
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New Blackmore 84 T Ellepot features community watering

- Section C - Page 10

The Arbo series is the newest line of 3 point hitch air-blast sprayers
from Montana.They are designed with small growers and small
tractors in mind. The Arbo is compact, lightweight, and economical
while still having many nice features.

+ COUNTRY FOLKS GROWER

FEATURES
* 24 inch fan

* AR 403 piston diaphragm
group

« 10.5 GPM / 580 psi

« Stainless steel manifold

= Brass check valves and flip
over nozzles

* 6 nozzles per side

» 2 fan speeds

* Venturi style hydraulic agitator

* 50 or 80 gallons size

The New Blackmore Company 84 T EIIepotT"'I 25mm stock No. 8895 tray eatures
community watering, label ramps on each end, fluted cell walls for added strength
that also channel water and roots and help “lock in” Ellepots™ during shipping. A
creased side edge also gives the tray extra strength. The depth is 1 inch, footprint
is 10-by-20 inches and the soil volume is 22cc. Contact Blackmore at 800-874-8660
or trayinfo@blackmoreco.com, or www.blackmoreco.com.

« Slight gauge

2 Category | or 2

2811 U.S. 31 \V /]

/\& PLYMOUTH, IN 46563 \\.I/ SUPERB
e il 1-800-567-8264 Hl@RTILCUJLTUJRJE
PHEPR'NTED SIG o i — & f'~?-+““-“ MW'I'ANA WWw.Supersdeorticultaure.com

3'x8' Banners
Nylon Flags customers info your | -

Poly Marketeers  Balloons -
Road Signs Buttons & Badge;
Postcards Windsocks
Pennant Strings  Stickers

Coloring Books  pjys...items tgpmma ,me l?ms' 'asyson!p

¥if

For a FREE Catalog call 888-575-4090 Shop our webstore: www.producepromolmns.com

Why do‘l Took S0 c-alm? Japa nese

‘: ‘_-._*_-: "Wl Grafted three ye old cont iner grown-nic @lzg
f .. . "B Twenty varieties’available-call for brochur
TR Nt el Free Shipping-only $11.00'pertree>

Kelleygreen Nursery

Paul Ferretti-Sales Rep
843-832-1500 office
843-814-1757 cell
843-695-0794 fax
pauljferretti@bellsouth.net

Rockford handles all of my packaging needs.

See you at the Great Lakes Expo!
(800) 444-PACK ro CkaI' d

www.rockfordpack.com




Coming Soon - The newest publication
in the Lee Publications, Inc. family of
agricultural papers

Sept/Oct

Country Folks

s LL \L LLL

Serving The Professwnal Grower ® Winemaker ® Seller

Wine
&3 Grape\"

Section
One

Classifieds

Equipment

Marketing

Subscrlptlon Form

Wine and Grape Grower will offer fea-
tures, news and information on growing
grapes, and making and selling wines.

As readers of Country Folks and
Country Folks Grower you know the
value of our publications as you run and
improve your business.

If your current business or future
plans include grapes or wine you can
now have a publication with those
same benefits for that branch of your
business.

Subscribe today and don’t miss a
single issue.

If you have friends or family who
would be interested please feel free to
share with them also.

Order Before
December 31 and

get a Free Shirt.
* Paid Orders Only

Name

Business/Farm Name

Address

City State Zip Code

PHONE ( ) E-mail

d Free Trial . Paid Paper $12, 1 Year 'd Paid Digital $12, 2 Years
Payment Method [d Check (# ) [ Cash 1 Bill To Me

A1 e Yizg EI (J Exp. Date

Al i Amt. Paid
Signature Date

If your business provides products or services for the grape growers and wine makers, please
contact us for information on marketing opportunities to this important segment of agriculture.
You can reach us at P.O. Box 121, Palatine Bridge, NY 13428
or call 800-218-5586 ¢ Fax 518-673-2381 ¢ Email: dwren@leepub.com
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New York State Agri-
culture Commissioner
Darrel J. Aubertine re-
cently alerted New York’s
garlic growers that Stem
and Bulb Nematode
(Ditylenchus dipsaci), a
serious pest of garlic and
other crops, has been
found in the state on im-
ported seed garlic. First
spotted by Cornell Coop-
erative Extension veg-
etable specialist Christy
Hoepting in Orleans
County in June 2010,
the microscopic stem
and bulb (bloat) nema-
tode (Ditylenchus dip-
saci) has now been iden-
tified in garlic seed and
soil samples from 17
New York counties.

The commissioner pro-
vided advice to growers
on options to help pro-
tect their crop, which is
scheduled to be planted
this month. The presence
of Stem and Bulb Nema-
tode, also known as the
Bloat Nematode, in seed
shipments destined for
New York state has been
confirmed by U.S. Cus-
toms and Border Protec-
tion (CBP) Agricultural
Specialists. Once estab-

lished, Stem and Bulb
Nematode will cause a
significant decline in pro-
duction and, at times,
death of the plants.
“Garlic is an important
crop in New York. It is a
valuable crop that has
seen production in-
crease,” said Aubertine.
“But, this pest presents
areal threat to our garlic
crop. Growers need to
understand the threat
and take precautions.”
The U.S. Department
of Agriculture’s Animal
and Plant Health Inspec-
tion Service (APHIS) con-
tinues to work with CBP
to identify and address
pathways by which this
nematode may enter the
United States. Given the
potential economic im-
pact of this pest, APHIS
has initiated a review to
determine appropriate
ways to prevent further
spread within the U.S.
The Stem and Bulb
Nematode is a micro-
scopic worm that can
cause yellowing and
death to garlic plants.
Some host crops can ex-
perience swelling and
distortion of plant parts

Blackmore Company
introduces new 21
count loose-fill tray

T
e

5

el

.|

Blackmore’s new 21 count Ioose fill tray is the “stan-

dard” 11-by-21 inches size. It is intended for landscap-
ing use and/or woody ornamental type production.The
tray features label ramps at each end, tapered cone
cell design with fluted sidewalls for strength and to act
as an air conduit to the root zone. The new tray is No.
6 RPS and may be recycled. Contact Blackmore toll-
free 800-874-8660 USA/Canada or on the web
www.blackmoreco.com for more information.

® Excellent wetting agent

‘® MULTIPURPOSE GREENHOUSE
4 DISINFECTANT & DISEASE CONTROL
e Disinfect pots, trays, benches, tools, etc.

® Algae control on walkways, pofs, evaporative coolers, soil
o Spray on plants fo control bacterial, viral and fungal disease

o (ost effective, pleasant odor and environmentally friendly

) MARIL PRODUCTS, INC.
320 West 6th Street ® Tustin, CA 92780 USA e 714-544-7711 * 800-546-7711
www.physan.com

CorneII nematologlst George S. AbaW| Ieft with ex-

tension associate Robert Hadad checklng garlic in

the field.

and rotting of stem
bases. While the nema-
tode poses no risk to

human health, it can af-
fect international trade
of certain commodities.

It is also nearly impossi-
ble to eliminate because
it can survive on a range
of other hosts, as well as
the soil itself. Other
host crops include
onions, potatoes, alfalfa,
strawberries and orna-
mental plants.

To help prevent Stem
and Bulb Nematode from
entering the country and
impacting our local crop,
growers should always
require a valid phytosan-
itary certificate when
they purchase foreign
seed. If growers have
concerns about a ship-
ment of seed, they
should contact their lo-

Econo Plug Dislodger

Easy to operate, easy to change to different plug
trays, easy to transport and easy on your wallet!

simple pin plates make
changing to different plug
trays a snap and inexpen-
sive. Ideal for growers buying
plugs in small quantities.
Quickly and easily dislodges
plugs without damage.

= Simple Design & Operation

« Simple Plate Change to Second Tray
= Carry Anywhere

=Table Top Convenience

BLACKMORE COMPANY
10800 Blackmore Avenue, Belleville, Ml 48111-2500
USA/Canada: 800-874-8660 =
Fax: 734-483-5454/2387
E-mail: info@blackmoreco.com + www.blackmoreco.com

Int'l: 734-483-8661

Unique design and

See Us At The Great Lakes Expo, Booth 610

Garlic growers warned to beware of 1mported nematode

cal Cornell Cooperative
Extension agent to have
the seed tested. Garlic
growers can also reach
out to Cooperative Ex-
tension for testing to re-
ceive confirmation that a
crop is nematode free.
The Department has
also provided a $69,122
grant to the New York
State Agricultural Exper-
iment Station in Geneva
for testing and analysis
of garlic seed. The grant
will also assist with de-

Garlic c13

We Use Our
Grandmother’s
Recipes

60 Different
“ALL NATURAL”
Butters, Jams,
Jellies, Pickles,
Relishes & Syrups

Our Label,

Private Labeling
or No Label

Cooper’s Mill

1414 N. Sandusky Ave.
Bucyrus, OH 44820

1 (800) 708-4215

www.coopersmill.net

To learn more about creating a better root system

www.rootmaker.com

1-800-824-3941
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termining the extent of this pest’s
presence in New York.

Garlic Seed Foundation Director
David Stern says the help will be in-
valuable to fighting “a real problem
that starts slow but grows exponential-
ly, and the next year can decimate
your crop.”

Some growers have suffered up to 80
percent crop loss, costing them several
thousand dollars, as garlic can retail
for more than $10 a pound. The para-
site also affects onions, leeks, chives,
celery, some varieties of peas and let-
tuce and other plants; more than 120
plants can serve as a host.

“Ten percent of all New York veg-
etable farms report growing garlic. Its

high value per acre makes garlic a fi-
nancially important aspect of our veg-
etable industry,” said extension spe-
cialist Crystal Stewart.

Bloat nematode-infected plants are
stunted, with yellow, limp leaves and
suffer premature defoliation. Bulbs
gradually discolor to dark brown, and
become soft, lightweight and cracked.

Young nematodes feed on leaves,
stems and bulbs, and adults move into
the soil once plant tissues become too
degraded. They can then spread to new
sites through planting material, on
contaminated equipment and by irri-
gation and surface water runoff.

Cornell nematologist George S.
Abawi, Ph.D. '70, said farmers can lim-
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Don’t Miss THESE IMPORTANT ISSUES
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e Winter Trade Show Issue
e Special Glossy Section - Deadline Dec. 1
- Empire State Fruit & Vegetahle Show Program -
Deadline Dec. 1
Deadline December 15" - Noon

Bonus Circulation at Many Shows
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e Pest Control

e Fruit & Vegetable
Deadline January 12" - Noon

Bonus Show Circulation

Contact (800) 218-5586
dwren@leepub.com

it the pest's distribution and damage
through crop rotation, debris removal,
hot water washing of field equipment
and moist soils, as the nematode likes
dry conditions.

“Garlic growers must take a holistic
approach to production, from site se-
lection and pest control to proper har-
vesting and storage, and must not
transport infected seed or planting ma-
terial,” Abawi said.

Hoepting warned that even “perfect-
looking” bulbs can have low levels of
nematode that eventually cause prob-
lems during production, so it is impor-
tant to use clean seed. Abawi said
clean soil is equally important, so both

should be tested.

“Growers do not help themselves by
planting clean seed in infested
ground,” he added.

For more information about how to
submit soil and seed samples for test-
ing, contact Abawi at
gsal@cornell.edu .Cornell Coopera-
tive Extension held three meetings
last year where growers expressed
their concerns regarding the possible
presence of Stem and Bulb Nematode.
The Garlic Seed Foundation has also
been hearing from growers. According
to David Stern, Director of the Foun-
dation, “We are hearing from an in-
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ROBERT MARVEL PLASTIC MULCH, LLC

Embossed, Smooth and Biodegradable.

EQUIPMENT

Carrying a Full Line Of Drip Irrigation
Tapes, Filters, Pressure Regulators,
Fittings, In-Line Drip Tube and More.

GREENHOUSE COVER

Solaroof Next Generation Woven
sreenhouse Cover.

ier Harvest , Insect Protection
Frost Protection. Also Available in
stom Made Sizes to Fit your Fields.

To Learn More About Theroducts We Offer OR
to Download a Complete Catalog Go To
www.robertmarvel.com OR Call Toll Free 1-800-478-2214.

We accept Visa, Mastercard, Discover and American Express

191 Logan Parkway
Akron, OH 44319

Manufacturers of Unbaked
Frozen Natural Juice Pies
Since 1945

For Information Call:
330-245-2030 or
Contact Sales at

717-665-9647
or by email
khickernell@att.net
Visit our website

www.gardnerpie.com
For over 60 years...The same

“Old Fashioned Quality”
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Maryland receives federal crop disaster designation for 15 counties

ANNAPOLIS, MD — Gov. Martin O’-
Malley received approval from U.S. De-
partment of Agriculture Secretary
Thomas Vilsack for Maryland’s request
for a disaster designation for wide-
spread crop losses due to extreme
weather conditions this year, which in-
cluded excessive heat, drought, and
damage resulting from Hurricane Irene
and Tropical Storm Lee.

“Because farmers throughout most
of Maryland experienced significant
crop losses, we requested a disaster
designation and thank Secretary Vil-
sack for granting it,” said O’'Malley. “It
is our hope that the designation will
provide relief to the farmers who need
it and help them prepare for the next
growing season.”

“From April through October, Mary-
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land farmers experienced widespread
crop losses due to a variety of extreme
weather conditions ranging from exces-
sive heat, drought and flooding,” said
Buddy Hance, secretary of the Mary-
land Department of Agriculture. “Farm-
ers in the disaster designation areas ex-
perienced market value losses exceed-
ing 30 percent.”

This designation makes farm opera-
tors in the 15 primary counties —
Calvert, Caroline, Cecil, Dorchester,
Frederick, Howard, Kent, Montgomery,
Queen Anne's, St. Mary's, Somerset,
Talbot, Washington, Wicomico and
Worcester — as well as the counties of
Allegany, Anne Arundel, Baltimore,
Carroll, Charles, Harford, Prince
George's, and the independent city of
Baltimore — eligible to be considered

for assistance from the USDA Farm
Service Agency, provided eligibility re-
quirements are met. Farmers must
have purchased crop insurance on eli-
gible crops to qualify for USDA disas-
ter assistance programs.

This assistance includes USDA Farm
Service Agency (FSA) emergency loans
and the Supplemental Revenue Assis-
tance Payments (SURE) Program. Farm-
ers in eligible counties have eight

months from the date of a secretarial
disaster declaration to apply for emer-
gency loan assistance. FSA will consid-
er each emergency loan application on
its own merits, taking into account the
extent of production losses, security
available and repayment ability. SURE
Program applications for 2011 crop
losses will be accepted in 2012, when
the 2011 farm revenue data required by
statute becomes available.

ments found to be infest-

creasing number of
growers regarding prob-
lems with their garlic
crop due to this Nema-
tode. The attention to
this issue by NYSDAM,
Cooperative Extension,
CBP, APHIS and Dr.
George Abawi, with his
work at Cornell, is
greatly appreciated! We
look forward to working
with them to address

what is becoming a very

serious problem for gar-
lic growers.”

In follow up, U.S. Cus-
toms and Border Protec-
tion (CBP) initiated Op-
eration Stem Bloat Ne-
matode, where they sam-
pled all imported ship-
ments of garlic for seed
and found 40-50 percent
of the shipments were
infested with the nema-
tode. “We were surprised
at the volume of ship-

Specialists in Drip Irrigation since 1973!

KL-EEZ

OMPANY
Irrigation Engineering
& Equipment

ed with this nematode,
given how clean and dis-
ease-free the garlic
cloves appeared”, said
Ann Marie Paul, CBP As-
sistant Director of Field
Operations, Buffalo, NY.

These findings initiat-

ed a temporary change
in national protocol on
seed garlic entering the
country from Canada by
requiring all shipments
to be sampled and test-
ed for the presence of
this nematode.
According to the 2007

U.S. Census of Agricul-
ture, New York has 330
garlic farms that dedi-
cate 306 acres to garlic
production. Garlic pro-
duction is up consider-
ably since 1992 when
the state only reported
11 acres grown. The

vast majority of the gar-
lic grown in New York
state is marketed fresh
and is valued at $24.5
million. New York State
is fourth in the nation in
terms of acreage devot-
ed to garlic production.

Still have availability for 2012.
Place your order now as
many varieties are selling fast.

Call for an updated inventory

Start Making Plans for 2013 and 2014.

* Quality * Selection * Service

1-800-435-8733

“TRICKL-EEZ has helped growers put
more fruit on their trees, increased
vegetable production & assisted green-

Call us today to see

house growers and nurseries in watering 4
their plants through drip.”’ ' /8

how we can help you.
Call For Free Catalog

s

Shawn Bixb

1-800-TRICKLE

y  Debi

lover  Paul Woolley

PO. Box 398
4266 Hollywood Road 3550 Chambersburg Road ° T
St. Joseph, MI 49085 Biglerville, PA 17307 Nurseries &  :9ysiana MO 63353
800-874-2553 800-672-4700 Fax 573-754-3701
Fax 269-429-6669 Fax 717-337-1785 Orchards CO. 1-800-435-8733

Stark Bro’s

MECHANICAL TRANSPLANTER COMPANY

Model 90 Model 912

*Lays 3'to 6" Mulch * Plants round or square

* Drip Attachment pots through plastic mulch
available * Sets up to 2-1/2” pots

* Lays on flat ground * Works on raised beds or
or raised bed flat ground

* No extra options * Twin row machines
needed available

Mechanical Transplanter Company, LLC * 1150 Central Avenue * Holland, MI 49423 * Phone: 616-396-8738 or 800-757-5268 * Fax: 616-396-3619 JRELIZAMRELEZR2 QY
website: www.mechanicaltransplanter.com * e-mail: mtc@mechanicaltransplanter.com

See Us At

Booths 240-242 &

311-313
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DISEASE CONTROL

SOLUTIONS

FROM BIOSAFE SYSTEMS

& OXIDATE

Broad Spectrum Bactericide/Fungicide

* For Disease Control on Over 100 Crops

* Activated Peroxygen Chemistry — No Mutational Resistance
* May be Tank Mixed with Residual Chemistries

e Powerful & Cost Effective

SaniDate

SANITIZER / DISINFECTANT

* May be Applied Directly to All Harvested Crops

* Broadly Labeled for Hard Surface Sanitization & Disinfection
e EPA Registered for Human and Plant Pathogens

e Powerful & Cost Effective

GreenClean PRE

Granular Algaecide/Fungicide

* Irrigation, Pond, Lake, and Water Tank Appllcchons
NSF * Copper Alternative

 No Mutational Resistance or Discharge Restrictions
e Powerful & Cost Effective

cpeenCIean pR@ :

Boad Spectrum Algaecide
Treats end Controls Algee Growth

Bi©>Safe Systems...

Call BioSafe Systems toll free at 1-888-273-3088
or call your local distributor for more information.
Visit our at www.biosafesystems.com.
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We are Iocated in West Mlchlgan about 30 miles
North of Grand Rapids:
565 East 120th Street
Grant, Michigan 49327

231-834-7888

Our website is updated frequently:
roetersfarmequipment.com

OxBo BH100 Bean Picker
A Five Plus 1R Potato Planter
Gandy 10’ Granular Spreader
Maletti Tiller - 70” wide
Lely 7° Tine Weeder
Automatic Mist Sprayer
Olney Stainless Stone Trap
12.4 X 42 Tires and Rims
Gallenberg Barrel Washer
Waterwheel Transplanter
Harde Pull-Type Sprayer
Multivator FPSR 1R Tiller
Veg Veyer 31° Harvestaid
Mechanical 95 Tunnel Layer
Byron 3pt Sweet Corn Picker
Mill Creek Spreader
Budding Basket Weeder
Bushhog 10° Mower

John Deere 900 HC Tractor
Grayco Potato Digger

Allis G w/Hand Lift
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