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GCateway Market

Helping you pring the best of local flavor to your customers



Welcome to In Harmony
—arm

We are a nonprofit in lowa empowering up-and-coming
farmers to grow healthy food and build thriving farm
businesses by providing access to land, infrastructure,
education, markets, and other resources. Through the use of
sustainable agricultural practices, we are improving soil health
and working in harmony with the land and our natural
resources.

N Harmony Farm producers cultivate a vibrant mix of nutrient-
dense vegetables — greens, peppers, onions, garlic, radishes,
LuUrnips, peets, squash, carrots, cappage, herps, and More — on
farm sites across our campus. Together, we're growing Nnot Just
food, but a healthier, more connected community.

We love having visitors at the farm and would like to invite you
to experience and see for yourself.




VWhNnat do you need from a produce vendor?

e What % of produce sold/used is local now?

« What do vou need from a vendor to increase the amount and/or
variety of local produce you use/sell?

« Do vyou have needs that could be met with local vendors that are not
today”

« \What are your non-negotiapbles for local vendors?
¢« How do you structure pre-sale contracts?

« How can IHF producers earn your business?




You could easily lve yvour whnole litfe in lowa without
cating an lowa-grown meal. More than 85% of lowa's land
s farmed, yet lowa imports 90% of its food.

lowa’s Local Food Systems: A Place to Grow by Laura KrouseTeresa Galluzzo

VW hy does |local
food matter?

When you buy local food you
know exactly where your
food is coming from. Your
purchasing decisions help

restore soil and ecosystem Buying local food builds

health, address inequity, and

connection, community, the

leave our land, waters, and health of people and land,

climate in better shape for
the future.

Environmental

Nutrient

Economic
Density

When you buy local, you are

When you buy local, you are cutting out the middleman,
sourcing freshly harvested keeping dollars in the local

produce with a high nutrient community and directly
load. The moment a piece of support lowa farming
produce is picked or cut, its families.

enzymes begin decomposing
and feeding on precious
nutrients.

and fuels passion and
purpose in lowa farmers.

Result

Buying local food results in a
reliable, resilient, local food
system.




W Ny purchase from IHFE producers?

o Ability to purchase from single farm or as a cooperative wnich allows
VOu tO scale orders with us that you couldnt with a single farmer

« New, unigue or specific produce available

 Keep local dollars local

o Help preserve lowa land using regenerative agriculture practices
* YOUu can receive the freshest food In hours Not weeks

o Fresher more nutritious food tastes petter

o Reduce food miles and environmental impact

o Meaningful impact on the farmers and community




Next Steps
o

ASSEss your Define how IHF Schedule a
oroauce needs cCan meet your follow up
and where you oroduce needs. Mmeeting or
can Incorporate begin drafting a
locally sourcec contract.

food.



NanNk YOU

We ook forward to providing you with fresh,
Nigh-guality local produce and connecting you
wWith lowa farmers who are dedicated to
feeding their neighbors and caring for their
land sustainably.

Questions?

Contact: Amanda Werts, Market Engagement
Specialist
Markets@inharmonyfarm.org
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