Figure 1. Logic model connecting objectives to outcomes

[ g )
5 Connect stakeholders Expand knowledge Increase utilization Improve marketing
E involved in livestock grazing about conservation grazing of incentive programs for prairie-friendly ag products
O J
(. | ) . | )
2 " Formation of erassland | | Education and outreach: Workshop series, on-farm | --------------"-- U
g 9 . g |
=2 1 rormationo gr.ai_s and 11 demonstrations, webinars, conservation grazing ! | Report summarizing i
razing association | R . ) : ' '
5 | ___ Srazing association | | | plans, distribution of Conservation Grazing Guide i :___rp_a_rfgl_n_g_I_a_tle_l_c_)E)El_o_n_s___:
O ________________________________________________
2 /)

N

/~ OUTCOMES

Short-term

Long-term

Well-established grassland
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skills in conservation
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easement and cost-share
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appropriate prairie-
friendly ag label
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