
O
U
TC
O
M
ES

Lo
ng

-t
er

m
   

   
 S

ho
rt

-te
rm Well-established grassland 
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Enhanced partnerships 
among livestock producers

Increased knowledge & 
skills in conservation 

grazing

Improved rare species 
habitat

Increased enrollment in 
easement and cost-share 

programs

Increased acres under long-
term protection

Farmer-vetted, regionally 
appropriate prairie-

friendly ag label

Expanded markets & 
income for producers
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TS Formation of grassland 

grazing association

Education and outreach: Workshop series, on-farm 
demonstrations, webinars, conservation grazing 

plans, distribution of Conservation Grazing Guide
Report summarizing 

marketing label options
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Connect stakeholders
involved in livestock grazing

Improve marketing
for prairie-friendly ag products

Increase utilization
of incentive programs

Expand knowledge
about conservation grazing

Figure 1. Logic model connecting objectives to outcomes 


