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Food Tourists
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Importance of a special interest in food as a travel motivation

Figure 1.1 Foud wurism as special interest tourism
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Foodie Type

Barr and Levy’s Foodie Types

Description

Whole-Foodier Than Thou

Uses only organic methods growing their own produce and flowers,
slaughters their own meat, uses simple ingredients in their cooking.

Squalor Scholar Cook

Does their research and knows the history of their favorite foods and
recipes, sticks to traditional recipes, has the academic and historical
knowledge of food to set them apart from others.

Made in Paris

Starts off learning basic cooking techniques in small restaurants and
manages to move themselves up the ranks through their connections to
make a living cooking in Paris, a foodie mecca.

Paris C’est un Dump

Ultimate upscale foodie that spends much of their time in expensive
restaurants, subscribes to important food magazines, and is extremely
picky.

Gorgeous East in Me

Drawn to ethnic and foreign foods, constantly wants to try new things
and experience new cultures through food.

Foodies on Ice

Regards food as artistic material, aims to impress by creating ice
sculptures, elaborately decorated cakes, or butter statues.

All-American

Small-town foodie that searches out local food and ingredients that
deserve attention, constantly attempts to improve their crops and
create new dishes.
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UK Study — England, Wales and Scotland




— England, Wales and Scotland

M Eating out at specific
restaurants

M Food festivals and events

® Food attractions

B Markets

M Food trails M Cheaper

m Cooking holidays m More interaction with producers

W Better information about where
togo

More accessible and easier to
find

H More information about the food

m Recommendations by others

m Other

UK Study — England, Wales and Scotland

m Interactive website

M Tourist Information
Office

H Advertisements

o Leaflets

M Media coverage

m Personal

recommendations
m Other

m Food trails

M Visits to local producers

m Other food festivals and
events

B New restaurants using local
food

M Local markets — local and
speciality

W Other
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— England, Wales and Scotland

® Interactive UK map of

producers and regional offers
M Interactive events diary

W Food information (recipes,
history, trivia)
m Ideas of what to do

m Producer diaries/blogs

W User reviews and

recommendations
u Other

H More food events across
the UK
M Better publicity

m If they were closer to
home
M Free entry

m More interaction with

producers
W Better pre-trip
information

EU Study — Norway, Denmark, Germany,
and Italy
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EU Study — Norway, Denmark, Germany,
and Italy
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EU Study — Norway, Denmark, Germany,

O 1aly

Western Tourism Market

11



5/6/2015

Colorado Agritourism Study
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Colorado Agritourism Study Results
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Travel Specifics
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Utah Destination Perceptions

Rating Scale of 1-5

Utah is known for its landscapes (National Parks, W|Iderness)
Utah is known for its heritage and culture:

| am interested in learning more about Native American culture:

| am interested in learning more about Mormon culture:

Utah has a strong food culture:

The food | have eaten in Utah is good:

Local food is well advertised in Utah:

I have seen food advertised as "Utah's Own" or "Local First Utah":
Community-based attractions are well advertised in Utah:

Locally produced crafts were readily available in tourist shops:

| feel | have an understanding of Utah culture:

I had enough time to see and do everything | wanted while in Utah:
I am planning to return to Utah:

| will recommend Utah as a travel destination to my family and
friends:

Food Interests
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Results Overview
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Tourism Promotion Options
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Promotional Resources
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Idaho Preferred Local food idahopreferred.com

Visit Idaho Tourism www.visitidaho.org

www.idahobeautiful.com

_- Idaho Travel Guide Tourism
Nevada Grown Local food nevadagrown.com

Grow your Own Local food  growyourownnevada.com

Nevada Tourism Department Tourism www.travelnevada.com
Utah’s Own Local food  utahsown.com

Local First Utah Local food localfirst.org

Utah Tourism Department Tourism www.utah.com

Slow Food Local food  slowfoodutah.com
Agritourism World Local food www.agritourismworld.com
Brand USA Tourism www.thebrandusa.com

Discover America Tourism http://www.discoveramerica.com

Activity
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Activit
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