Highlights from Food Needs Questionnaire

*77% of respondents shopped at big chain-supermarkets: Cub, WalMart, or Target. These choices provide access by price as well as location, compared to other options such as co-ops and corner stores.

*7% said they don’t buy vegetables at all.

* 46% said they rarely or never go to farmers markets--an additional 40% went once or twice a month. Our project would enable many more to go at least that often.

*About 40% of respondents needed financial assistance to shop more at farmers markets, and nearly 20% needed transportation to do so. A large number of participants wrote in that a convenient location and time would be a deciding factor for them.

*38% of respondents either had diabetes themselves or had family members with diabetes.

