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Improving the Lives of Southern Organic Farmers & Farmworkers

Grower/Rancher Questionnaire

This survey aims to identify grower and rancher priorities and experiences related to sustainable agriculture.  By sustainable agriculture we mean agriculture that considers the health of natural resources, the economic health of the food system, and the quality of the livelihoods and working conditions of both farmers and farm workers.  We are focusing specifically on how the people in agriculture (farmers and workers) live and work.  We would like to understand what is important to you and what constraints you face in making a living in agriculture.

Please note that this information is confidential.  There are no right or wrong answers.  We want to know what growers/ranchers are actually doing and your priorities and constraints.  Please feel free to elaborate on any topics related to this.  When you are done answering questions, please send it back to us in the self addressed and stamped envelope included.  We need your returned survey to understand the picture of sustainable farming and ranching in the South.  Thank you for your time!  Feel free to contact us if you have any questions or concerns:
Leah Cohen

Florida Organic Growers

PO Box 12311

Gainesville, FL 32604

(352) 377-6345

leah@foginfo.org 
When you complete the questionnaire, we will enter your name in a drawing for prizes such as a seed gift certificate and send you a free farmer toolkit, complied by Elizabeth Henderson, organic farmer and author of Sharing the Harvest, with resources to facilitate fair negotiations with buyers and getting a fair price as well as guidance for employment policies and farm internships.
Details on the last page.

Section A:  Your Priorities in Farming
We would like to know more what is important to you when making decisions regarding farming and/or ranching.  

1. What is important to you in farming/ranching? 
 Using a scale of 1 to 5 (1 being the least important and 5 being the most important) please rate the following in terms of how you operate your farm or ranch? (please fill in)
	Priority
	Scale 1 to 5

	a. Improving or maintaining land stewardship, ecological sustainability , ecological principles--view farm as ecological system
	

	b. Improving or maintaining ethical trade relationships (fair, honest, transparent)
	

	c. Avoiding chemicals for family/farm worker health
	

	d. Avoiding chemicals for environmental health 
	

	e. Providing highly nutritious food 
	

	f. Maintaining tradition of farming in family or in the community
	

	g. Providing a fair/just workplace for farmworkers
	

	h. Getting a premium for organic
	

	i. Accessing new niche markets (e.g., local, carbon-free)
	

	j. Growing consumer demand for organic
	

	k. Reducing input costs
	

	l. Educating the public about farming
	

	m. Educating/teaching new generation to farm
	

	n. Reducing carbon footprint
	

	o. Supporting the buy local movement
	

	p. Making the farm/ranch economically viable
	

	q. Reducing input costs/amounts
	

	r. Producing high quality products
	

	s. Other: (please write in):_________________
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32. Is there anything you would like us to know or any additional input you have on the picture of sustainable agriculture in the South?   
____________________________________________________
____________________________________________________
____________________________________________________
THANK YOU FOR YOUR TIME.  

Please mail survey back in the self-addressed, stamp envelop. 
Fill in contact information below to be entered into a drawing for prizes such as seed gift certificates and/or to receive farmer toolkit.   

All answers will remain confidential!
Please send me farmer toolkit  FORMCHECKBOX 

Email for farmer toolkit:  ___________________________

I do not have email & prefer toolkit be sent via address below.  FORMCHECKBOX 
 
Please enter my name in the drawing for prizes such as a seed gift certificate or home DVD of documentary “What’s Organic About Organic?”   FORMCHECKBOX 

Address for drawing:

___________________________________________

___________________________________________

___________________________________________11
28. How many acres do you actively farm as certified ORGANIC? (check one)
a.  FORMCHECKBOX 
 1-2 acres

b.  FORMCHECKBOX 
 3-5 acres

c.  FORMCHECKBOX 
 6 to 20 acres

d.  FORMCHECKBOX 
 21 to 50 acres

e.  FORMCHECKBOX 
 51 to 80 acres

f.  FORMCHECKBOX 
 81 to 150 acres

g.  FORMCHECKBOX 
 150 to 500 acres

h.  FORMCHECKBOX 
 more than 500 acres
29. What is your farm’s total GROSS INCOME for ALL (organic and conventional) agricultural products for 2010? (check one)
a.  FORMCHECKBOX 
None

b.  FORMCHECKBOX 
$1-$999

c.  FORMCHECKBOX 
$1,000-$2,499

d.  FORMCHECKBOX 
$2,500-$4,999

e.  FORMCHECKBOX 
$5,000-$9,999

f.  FORMCHECKBOX 
$10,000-$24,999

g.  FORMCHECKBOX 
$25,000-$49,999

h.  FORMCHECKBOX 
$50,000-$99,999

i.  FORMCHECKBOX 
$100,000-$249,999

j.  FORMCHECKBOX 
$250,000-$499,999

k.  FORMCHECKBOX 
$500,00-$999,999

l.  FORMCHECKBOX 
$1,000,000-$4,999,999

m.  FORMCHECKBOX 
$5,000,000 or more

30. What percentage of your farm’s total gross value of sales in 2010 came from production and sales of ORGANIC agricultural products?  (please fill in) 
 _____________%
31. What percent of your 2010 household income came from the production and sales of ALL (conventional and organic) agricultural products? (check one)
a.  FORMCHECKBOX 
 1-25%
b.  FORMCHECKBOX 
 26-50% 

c.  FORMCHECKBOX 
 51-75%
d.  FORMCHECKBOX 
 76-100%
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Section B:  Constraints and Practices in Selling Farm Products

Please describe your relationships and experiences with your buyers.  In this section we would like to know about constraints you face regarding your ability to make a fair living by farming/ranching and the beneficial practices you engage in with buyers.

2. 
Of the total 2010 gross sales of all organic products from your operation (including value-added or processed products) approximately what percentage was marketed through the follow types of sales? (please fill in approximate %)
	Products Sold Through:
	% of Total 2010 Gross Organic Sales

	Consumer Direct Sales

	a. On-site (e.g., farm stand, u-pick)
	        %

	b. Farmer’s market
	         %

	c. Community Supported Agriculture (CSA) shares
	            %

	d. Mail order or internet
	         %

	e. Other consumer direct (please specify) ___________________
	         %

	Direct-to-Retail

	f. Natural food stores (cooperatives and supermarkets) 
	                %

	g. Conventional supermarkets 
	           %

	h. Restaurants or caterers
	           %

	i. Other direct to retail (please specify)    ____________________
	           %

	Wholesale Markets

	j. Natural food store chain buyer
	                %

	k. Conventional supermarket chain buyer
	                %

	l. Processor, mill, or packer
	            %

	m. Distributor, wholesaler, broker, or repacker
	         %

	n. Grower cooperative
	         %

	o. Other wholesale (please specify)__________________
	            %


3. Please rate the challenges in relationships with your major buyer in 2010 (on a scale from 1 to 5 with 1 meaning it is of the little concern to you and 5 being that it is a big concern for you)? (please fill in ranking number 1 – 5 for each item) By major buyer, we mean those who purchase the highest percentage from you in terms of gross organic sales.  Use n/a if you do not feel it is a challenge for you with your major buyer.
	Challenge (with your major buyer) in 2010
	Level of Concern to you

(Scale of 1 to 5)

	Price Issues (e.g. low, unexpected price changes, etc.)
	     

	Buyer unexpectedly changes order quantity on short notice and in bad faith
	     

	Contract or verbal agreement is unfair
	     

	Lack of transparency
	     

	Food safety requirements
	     

	Competition used to push prices down
	     

	In debt to buyer
	     

	Other: ___     ___________________________
	     


4. Please tell us about any other important challenges with any buyers during previous years:  

_____________________________________________________
_____________________________________________________
_____________________________________________________
5. What is one example of a beneficial practice in relationships you have with any of your buyers?  (Specific practice that has helped you make a better living as a farmer or that might be good for other buyers to adopt.)
____________________________________________________
​​​​​​​​​​​​​​​​​​​​____________________________________________________  4
24. What is owner’s gender? (check one)

 FORMCHECKBOX 
 Male

 FORMCHECKBOX 
 Female
25. How many years has owner been farming?   (check one)
a.  FORMCHECKBOX 
 Less than 1 year

b.  FORMCHECKBOX 
 1 to 3 years

c.  FORMCHECKBOX 
 4 to 10 years

d.  FORMCHECKBOX 
 11 to 20 years

e.  FORMCHECKBOX 
 More than 21 years

26. Ethnicity of farm/ranch owner (check one)

a.  FORMCHECKBOX 
 White


b.  FORMCHECKBOX 
 Hispanic

c.  FORMCHECKBOX 
 African American

d.  FORMCHECKBOX 
 Asian
e.  FORMCHECKBOX 
 Other
27.  List your top crop/agricultural product for 2010 in terms of GROSS SALES.  

Crop/product:___________  Acres harvested: _______ 

 FORMCHECKBOX 
Conventional  FORMCHECKBOX 
Certified Organic  FORMCHECKBOX 
Organically grown  FORMCHECKBOX 
Both
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Section E:  About your Farm

In this section we would like to know about your farm.

19. What were the main differentiators you use to sell farm products in 2010? (check all that apply)
a.  FORMCHECKBOX 
 Local

b.  FORMCHECKBOX 
 Organic

c.  FORMCHECKBOX 
 Pesticide free

d.  FORMCHECKBOX 
 Fair trade

e.  FORMCHECKBOX 
 Biodynamic

f.  FORMCHECKBOX 
 Family farm

g.  FORMCHECKBOX 
 Other (please list):  _____________________________

20. Do you own the farm/ranch?  (check one)  
 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

21. Does farm/ranch owner work on the farm/ranch? (check one)  

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

22. How many hours/week on average does owner work on farm/ranch? (please fill in)
High season:  ______hours/week average
Off season:  ______hours/week average
23. What is age of main farm/ranch owner?  (check one)
a.  FORMCHECKBOX 
 18 to 25 years

b.  FORMCHECKBOX 
 26 to 35 years

c.  FORMCHECKBOX 
 36 to 45 years

d.  FORMCHECKBOX 
 46 to 55 years

e.  FORMCHECKBOX 
 56 to 65 years

f.  FORMCHECKBOX 
 66 to 75 years

g.  FORMCHECKBOX 
 76 to 85 years

h.  FORMCHECKBOX 
 86 or older
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Section C.  Labor Constraints and Practices

In this section we would like to know about the constraints you face in obtaining and maintaining labor on your farm and beneficial practices you have implemented with farm employees.

6. 
How many directly hired farm or ranch workers worked for your operation in 2010?  (fill in number) This means workers hired by the farm/ranch, not through a labor contractor.  This includes family members who work on the farm.
Family/Household  Non-Family
# working on farm/ranch         _______

     ______
7. 
Did you use a labor contractor in 2010?  (check one)
 FORMCHECKBOX 
 Yes –for a crew of how many?  (fill in #) ________

 FORMCHECKBOX 
 No

8. Did you have volunteers help out on the farm in 2010? (check one)
 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

9. Did you have interns on the farm in 2010?  (check one)
 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
10. What was the lowest wage you paid in 2010?  $_____/hour
11. What was the highest wage you paid in 2010?  $_____/hour
5

12. What are the main constraints you face in obtaining and maintaining labor on your farm in general (any year)? (check all they apply)
a.  FORMCHECKBOX 
 Inability to pay higher wages

b.  FORMCHECKBOX 
 Inability to provide benefits

c.  FORMCHECKBOX 
 Inability to provide year round employment

d.  FORMCHECKBOX 
 Labor shortages in the area

e.  FORMCHECKBOX 
 Immigration laws and enforcement

f.  FORMCHECKBOX 
 Other: _________________________________________
g.  FORMCHECKBOX 
 I have no labor constraints & can find all labor I need easily.
13. What is one practice on your farm that you feel could be an example of labor best practice (such as creative benefits—workshops or classes, incentives, profit sharing, etc.)?

 ________________________________________________

   _______________________________________________

Section D:  What Can We Do For You

14. What kind of assistance do you feel farming organizations should provide to help farmers? (check all that are important to you)
a.  FORMCHECKBOX 
 Educate the public about the context of farming and where their food comes from.

b.  FORMCHECKBOX 
 Facilitate direct links between farmers and retailers.

c.  FORMCHECKBOX 
 Work on immigration reform for farm labor.

d.  FORMCHECKBOX 
 Support “buy local” initiatives.
e.  FORMCHECKBOX 
 Business planning tools or workshops (such as setting up/maintaining payroll and insurance, business plans, etc.)
f.  FORMCHECKBOX 
 Provide resources on alternative agricultural systems & inputs.

g.  FORMCHECKBOX 
 Provide tools for establishing labor policies and trainings.

h.  FORMCHECKBOX 
 Create opportunities for differentiation in the marketplace.
i.  FORMCHECKBOX 
 Trainings for farmers and farmworkers on health and safety on the farm tailored to organic farms.

j.  FORMCHECKBOX 
 Other assistance you want:_________________________










6
15. What are your preferred methods for learning? (check all that you prefer)
a.  FORMCHECKBOX 
 On-farm tours and workshops

b.  FORMCHECKBOX 
 Downloadable documents (such as best practices, reports, step by step instructions, lists of resources, template toolkits)

c.  FORMCHECKBOX 
 Hard copy documents (such as best practices, reports, step by step instructions, lists of resources, template toolkits)

d.  FORMCHECKBOX 
 Workshops at conferences or in other such central locations attended by many farmers.

e.  FORMCHECKBOX 
 Webinar

f.  FORMCHECKBOX 
 Other methods that are good for you: ________________________________________________

16. Would you consider being part of a mentoring program to grow the next generation of farmers? (check one)
 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

 FORMCHECKBOX 
 Maybe, if: _____________________________________
17. Do you want to be a part of the public education effort to increase awareness of the challenges faced by farmers?


 FORMCHECKBOX 
 Yes


 FORMCHECKBOX 
 No
 FORMCHECKBOX 
 Maybe, if: _____________________________________
18. Would you be interested in a domestic fair trade certification program that ensures fair negotiations for farmers and fair working conditions for farmworkers? (check one)
 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
 FORMCHECKBOX 
 Maybe, if: _____________________________________
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This survey is funded by the Southern Sustainable Research and 
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