Data Collecting Sheet Transition

The original data collecting sheet (left) provided some preliminary data to help move the project into the next phase but didn’t answer all of the questions. The new data
collection should provide more detailed information that can be put into the Data Decision Pyramid Tool. The new datasheet should also offer a way for other farmers to
track traffic related to traditional and non-traditional produce.
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New Datasheet
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Walking by: Looks and passes by without hesitation
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Field Definitions
Number: Is just a count. Use tick marks
Time: Is the amount of time moving from

the current stage to the next.
Number: is the number of adults
Vender Data: Pick out 3 produce vendors that
can be easily seen. Note how much time they
spend talking to customers.
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Notes
Place all notes/observations/takeaways
on the back of this page

Atthe End of the Day
Location:
Number of people attending the market

General Overview of Market Day
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