
WHAT ARE THE NEEDS OF  THE EXISTING
RANCH/FARM BUSINESS?

SHORT TERM GOALS OF  EXISTING AG
BUSINESS

I S  A G R I T O U R I S M  A  S U S T A I N A B L E  O P T I O N  F O RI S  A G R I T O U R I S M  A  S U S T A I N A B L E  O P T I O N  F O R
Y O U ?Y O U ?

W h a t  r o l e  d o e s  a n  a g r i t o u r i s m  E n t e r p r i s e
p l a y  i n  a c h i e v i n g  t h e s e  g o a l s ?

 LONGTERM GOALS OF  EXISTING AG
BUSINESS

WHAT ARE THE SPECIF IC  GOALS OF  THE AGRITOURISM
ENTERPRISE?

ENJOY THE PROCESS !  IT ’S  EXCIT ING TO GROW INTO AGRITOURISM!  



WHO IS  YOUR TARGET AUDIENCE AND CL IENTELE? THINGS TO CONSIDER -  FACTORS TO WEIGH ,  R ISKS

WHAT ARE YOUR INSURANCE AND L IB I L ITY NEEDS?

WHAT ARE YOUR L IMIT ING FACTORS?

WHAT ’S  YOUR EMERGENCY PROTOCOL?

IF  THE WEATHER TURNS BAD ,  HOW WILL  YOU HANDLE
RESCHEDULING,  REFUNDING,  OR WORKING THROUGH

THE WEATHER?

TIME –  DO  YOU HAVE ENOUGH T IME AND ENERGY TO
COMMIT TO THE ENTERPRISE?  

WHAT ARE YOUR F INANCIAL  RESOURCES FOR THE NEW
AGRITOURISM ENTERPRISE?

HOW WILL  YOU ADVERTISE AND MARKET YOUR
OFFERINGS?

ARE THERE ANY OTHER ADDIT IONAL  OPPORTUNIT IES
AGRITOURISM COULD OPEN UP FOR YOU AS AN

INDIVIDUAL OR A  BUSINESS?

WHAT ARE THE COMPETIT IVE ADVANTAGES OF
YOUR POTENTIAL  AGRITOURISM ENTERPRISE?

STRENGTHS AND BACKGROUNDS OF  YOUR
TEAM

NOTES :


